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(W. Sha ke spe a re)

Ne znam ka ko Va ma, ali me ni se či ni 
da je ova go di na od sa mog po čet ka pu na 
ve li kih iz ne na đe nja i pro me na i bit na za 
ovaj naš br do vi ti Bal kan.

The Glo be Ma ga zi ne  ve o ma oštro i am bi ci o zno je kre nuo u 2013.  go di nu  pri-
hva ta ju ći pro me ne na svim fron to vi ma.

U od no su na pro te klih pet go di na, ko je su obe le že ne kao ve li ka glo bal na kri za, 
u ovu go di nu smo ušli sa ma lo vi še op ti mi zma ali i sa ma lo vi še ra da. Po la ko ali 
si gur no, svet  i Evro pa nas pri dru žu ju jed noj ve li koj Uni ji, otva ra ju se ve će mo-
guć no sti za po slo va nje i pu to va nja.

Sve je vi še luk su znih ho te la , sprem nih da pri me sve ve ći broj po slov nih lju di. 
Bi lo da do la zi te da bi ste  is pi ta li po slov ne  mo guć no sti na ovom tr ži štu ili tra ži te 
ni sko bu džet no skro vi šte za fir mu, ju go i stoč na Evro pa nu di ri zni cu pr vo kla snih 
obje ka ta po ve o ma po volj nim ce na ma. The Glo be Ma ga zi ne že li da Vam pri bli ži 
ovaj re gion u tu ri stič kom, eko nom skom i pri vred nom sve tlu pu tem in ter vjua sa 
re le vant nim sa go vor ni ci ma, kao i po mo ću tek sto va ko ji pro mo vi šu tu ri stič ke po-
ten ci ja le, pri vred ne prog no ze i fi nan sij ske ten den ci je. 

Mno go to ga ima u ovom na šem re gi o nu, sve je ovo jed na ve li ka po zor ni ca na 
ko joj smo če sto i mi sa mi  uče sni ci Jed na ve li ka po zor ni ca gde se igra ju ve li ke 
dra me,gde se sme nju ju  ko me di je i tra ge di je, sa ma lom do zom sa ti re baš kao u 
Šek spi ro vom The Glo be po zo ri štu.

I do not how you feel about it, but I think that, from its very beginning, this 
year is full of great surprises and important changes for our hilly Balkans.

The Globe magazine started in 2013 in a very resolute and ambitious way, 
accepting changes at all fronts.

In comparison to the last 5 years, which were characterized by the great 
global crisis, this year began with more optimism and a bit more work. In a 
slow but steady way, Europe and the world are integrating us into a great 
Union, opening larger possibilities for business and travel.

There are more and more luxury hotels, ready to accept business travel-
ers, whose number will grow slowly but certainly. Regardless that you came 
to search business opportunities on this market or that you are looking for a 
low-budget refuge for your company, South-Eastern Europe offers a variety 
of first-class objects at very convenient prices. The Globe magazine wishes 
to make this region more accessible to the world of tourism and economy.

There are many things in our Region. This is all one big stage where we 
are often an actors. One great stage where they play a great drama, where 
comedy alternates  tragedy with touch of satire, as in Shakespearean the 
Globe Theater!
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SR\A POPOVIĆ, 
borac za demokratiju
SR\A POPOVIĆ, 
borac za demokratiju

SR\A POPOVIĆ, defender of democracy

PROFIL

PROFILE

Svet ski eko nom ski fo rum u Da vo su sme-
stio ga je u dru štvo „Mla dih glo bal nih li de-
ra” 2013. go di ne. Sma tra se da su to lič no sti 
ko je će bit no uti ca ti na svet ska de ša va nja 
u na red nim go di na ma. Mla đi su od 40 go di-
na, do ka za ni uspe šni lju di ko ji pred sta vlja ju 
no vu ge ne ra ci ju li de ra sa po ten ci ja lom da 
me nja ju svet. Šta to pri zna nje do no si i ka ko 
se za slu žu je me sto na ta kvoj li sti, za ma ga-
zin Glo be go vo rio je Sr đa Po po vić, iz vr šni 
di rek tor Cen tra za pri me nje nu ne na sil nu ak-
ci ju (CAN VAS). Je dan je od ret kih ko ji verujе 
u ide a le i svoj po ziv sma tra mi si o nar skim: 
„Imam naj bo lji po sao na sve tu. Sre ćem lju de 
ko ji su za ni mlji vi, hra bri, uspe šni, en tu zi ja-
sti, re vo lu ci o na ri u svo jim pro fe si ja ma, ali i u 
stvar noj bor bi za bo lji ži vot.” 

 The World Economic Forum in Davos 
placed him among the ”Young Global 
Leaders” of 2013. It is considered that 
these people will have a signifi cant impact 
on world events in the coming years. 
They are younger than 40 years old, 
proven, successful people, who represent 
a new generation of leaders with the 
potential of changing the world. Srđa 
Popović, Executive Director of the Center 
for Applied Nonviolent Action (CANVAS) 
explained to the Globe magazine what 
this recognition means and how one 
can get a place on that list. He is one 
of the few that believe in ideals and 
consider that their vocation is actually a 
missionary one: ”I have the best job in the 
world. I meet people who are interesting, 
courageous, successful, enthusiastic, 
and revolutionary in their professions, but 
also in the actual fi ght for a better life.”
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Recognitions arrive every year - In 2010 Popović 
won the Danish fund ”Poul Lauritzen” for his con-
tribution to the spread of democracy and human 
rights and in 2011 the prestigious magazine ”Foreign 
Policy” placed him on the list of 100 global think-
ers, together with Bill Gates, Barack Obama, Angela 
Merkel and Mark Cukenbergom. The Serbian 
Nonviolent October Revolution of 2000 became a 
domestic export product. From Georgia, Ukraine, 
Lebanon, Zimbabwe, Burma and the Maldives, thou-
sands of democracy activists around the world are 
inspired by what Popović and his associates from the 
”Otpor” movement were able to achieve. CANVAS 
was born from the idea of   ”Otpor” (resistance) and is 
involved in many countries across the globe.

 Are the awards a personal satisfaction and proof 
that good ideas are recognized in the world?

Awards are flattering, but it is more important 
helping others to change their life. Awards are im-
portant at a personal, patriotic and academic level.  
It is a fantastic feeling to get photos of protesters 
from Kenya wearing black shirts, with the word 
”Otpor” printed in Cyrillic. This has happened to me 
often in the last years. 

Pri zna nja sti žu sva ke go di ne – Po po vić je 2010. 
do bio na gra du dan skog fon da „Poul La u rit zen” za 
do pri nos u ši re nju de mo kra ti je i po što va nju ljud skih 
pra va, 2011. go di ne se, sa Bi lom Gej tsom, Ba ra kom 
Oba mom, An ge lom Mer kel I Mar kom Cu ken ber gom, 
na šao na li sti 100 glo bal nih mi sli la ca pre sti žnog ma-
ga zi na „Fo rin po li si”. Ne na sil na ok to bar ska re vo lu ci ja 
u Sr bi ji 2000.go di ne po sta la je iz vo zni do ma ći pro-
iz vod. Od Gru zi je, Ukra ji ne, Li ba na, Zim bab vea, do 
Bur me i Mal di va – hi lja de de mo krat skih ak ti vi sta 
ši rom sve ta in spi ri šu se onim što je Po po vić sa sa-
rad ni ci ma iz „Ot po ra” us peo da po stig ne. CAN VAS, 
pro is te kao iz ide je „Ot po ra”, an ga žo van je u mno gim 
ze mlja ma ši rom pla ne te.

 Da li su na gra de lič na sa tis fak ci ja i po tvr da da se 
kva li tet ne ide je pre po zna ju u sve tu?

Na gra de la ska ju, ali mno go je va žni je ka da ne ko me 
po mog ne te da me nja svoj ži vot. Pri zna nja su zna čaj-
na na lič nom, pa tri ot skom i aka dem skom ni vou. Fe-
no me na lan je ose ćaj ka da vam iz Ke ni je stig nu fo-
to gra fi je de mon stra na ta ob u če nih u cr ne maj ce, sa 
zna kom „Ot por” is pi sa nim ći ri li com. Če sto mi se to 
do ga đa lo po sled njih go di na.
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We were able to transform the non-violent upris-
ing against Milošević into a worldwide recognizable 
Serbian brand.  Those are the awards that really mat-
ter, but unfortunately we do not exploit enough all 
those valuable things from Serbia that people could 
recognize worldwide. 

In the academic realm, the proof that we are on 
the right track is that, after the ”Arab Spring”, the 
nonviolent struggle strategy is becoming an every-
day topic. I teach my ideas at an important American 
College in Colorado and I have been visiting profes-
sor at New York and Columbia Universities, as well 
as in many other international universities.

How did CANVAS come to existence?

We learned about activism since 1992, through 1997 
and until the successful completion of ”Otpor’s” mis-
sion in 2000. After that, I was a congressman at the 
Parliament of Serbia, at the invitation of my political 
model Zoran Đinđić. At that period, the first calls be-
gan to arrive from Belarus and then from Zimbabwe, 
asking for help in the fight against the authoritar-
ian regimes. The decisive moment was the assassi-
nation of Prime Minister Đinđić. By profession I am 
a biologist and politics is not my natural vocation. 
That is why, I could not see myself on the political 

Mi smo us pe li da od mo de la ne na sil ne po bu ne pro-
tiv Mi lo še vi ća, na pra vi mo pre po zna tljiv srp ski brend 
u sve tu. I to su pri zna nja ko ja ima ju te ži nu, ali mi ne 
eks plo a ti še mo do volj no vred ne stva ri iz Sr bi je ko je 
lju di u sve tu pre po zna ju.

Na aka dem skom pla nu, po tvr da da smo na do-
brom pu tu je ste to da stra te gi ja ne na sil ne bor be po-
sle Arap skog pro le ća po sta je sva ko dnev na te ma. O 
svo jim ide ja ma pre da jem na re le vant nom ame rič kom 
ko le džu u Ko lo ra du. Na Nju jor škom i Ko lum bij skom 
uni ver zi te tu sam bio go stu ju ći pro fe sor, kao i na 
mno gim svet skim fa kul te ti ma. 

Ka ko je na stao CAN VAS?

Uči li smo o ak ti vi zmu od 1992. go di ne, pa 1997. 
- sve do uspe šno za vr še ne mi si je „Ot po ra” 2000. go-
di ne. Po sle to ga sam bio an ga žo van kao po sla nik u 
Skup šti ni Sr bi je, na po ziv mog po li tič kog uzo ra Zo-
ra na Đin đi ća. U tom pe ri o du, po če li su da sti žu po zi-
vi pr vo iz Be lo ru si je, pa on da iz Zim bab vea – tra ži li 
su po moć u bor bi pro tiv auto ri tar nih vla sti. Pre lom ni 
mo me nat je bio ka da je iz vr šen aten tat na pre mi je-
ra Đin đi ća. Bi o log sam po stru ci i po li ti ka ni je mo ja 
pri rod na vo ka ci ja, pa na kon te tra ge di je ni sam se be 

Nenasilana borba u 50 tačaka, 
arapska verzija knjige 

//

Nonviolent revolution - 50 crucial 
points, Arabic version
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arena after that tragedy. But I was fascinated by the 
fact that people from remote countries seek advice 
and assistance from little Serbia and then, together 
with Slobodan Đinović, I reshaped all what we went 
through at ”Otpor” and created CANVAS. Nowadays, 
I have the chance of meeting different people that 
have good ideas and contribute to establish democ-
racy where it does not exist. That kind of interaction 
is amazing. For example, I met an Iranian woman that 
provides driving lessons through ”You Tube”, which 
is forbidden for women in her country. Another case 
is the girl who was arrested for jogging. That is the 
kind of things that change you and you cannot step 
back, because you are not the same person.

 What are the necessary factors to ensure the suc-
cess of any movement in the modern world? 

Emotions are the most important driver, when 
someone feels that he/she is personally threatened. 
In addition to that, there are universal elements, as 
well as particularities for each country, conditions 
and circumstances in which a society exists. The 
bases of the course that our center implements, as 
the foundation for the success of a movement are: 
unity around a single goal (political, religious, eth-
nic), planning (no spontaneous movement without 
a strategy, because where there is no plan, there is 
no success), nonviolent discipline and offensive (you 
will not achieve anything if you are just defend-
ing yourself). Propaganda is necessary in order to 
identify the values   that you represent and to create 
group identification around these values   and goals. 
It is important to choose the battles that you can 
win, with minimum risk for the people who are en-
gaged. Humor is a good starting point in the struggle 
against dictators and authoritarian regimes, because 
it breaks fear. If you tackle the problem in this way, 
you will always be a step ahead of the opponent. 

 How does Gandhi’s non-violent struggle meth-
odology work in the era of digitalization? 

The Internet is a double-edged sword. On the 
one hand, everything is faster, more massive and 
cheaper. Internet is an interactive medium, which 
is positive.  Thanks to it, nothing can be hidden and 
everything is public. Anyone can take a photo with a 
phone camera any where in the world and post it on 
the internet. Just in Iran, the book ”The Nonviolent 

vi deo u po li tič kim vo da ma. Mno go vi še sam bio fa-
sci ni ran či nje ni com da iz ne kih da le kih ze ma lja tra že 
sa ve te i po moć od nas, iz ma le Sr bi je. Ta ko sam sa 
Slo bo da nom Đi no vi ćem ob li ko vao sve ono što smo 
mi pro šli kroz „Ot por” i osmi sli li CAN VAS. Da nas 
upo zna jem raz li či te lju de sa do brim ide ja ma i do-
pri no sim da se us po sta vi de mo kra ti ja ta mo gde je 
ne ma. Ta vr ste in ter ak ci ja je ne ve ro vat na. Ta ko sam 
upo znao že nu iz Ira na ko ja na ju tjub ka na lu da je ča-
so ve vo žnje, što je za bra nje no že na ma u nje noj ze-
mlji. Upo znao sam i de voj ku ko ju su uhap si li jer džo-
gi ra. To vas me nja i ne mo že te na zad. Ni ste isti čo vek 
po sle to ga.

 Ko ji su či ni o ci neo p hod ni da bi u mo der nom sve-
tu ne ki po kret bio us pe šan? 

Emo ci je su naj va žni ji po kre tač, ka da ne ko ose ti 
da je lič no ugro žen. Osim to ga po sto je uni ver zal ni 
ele men ti kao i spe ci fič no sti sva ke ze mlje – uslo vi i 
okol no sti u ko ji ma se ne ko dru štvo na la zi. U osno vi 
kur sa ko ji naš cen tar spro vo di, kao ba ze za uspeh 
ne kog po kre ta su: je din stvo oko istog ci lja (po li tič-
kog, re li gij skog, et nič kog), za tim pla ni ra nje (ne po-
sto ji spon ta ni po kret bez stra te gi je – ili je pla ni ran 
ili ne u spe šan), ne na sil na di sci pli na i ofan zi va (ne-
će te ni šta po sti ći ako se sa mo bra ni te). Pro pa gan da 
je neo p hod na da bi se pre po zna le vred no sti ko je za-
stu pa te, kao i da bi ste stvo ri li grup nu iden ti fi ka ci ju 
kroz te vred no sti i ci lje ve. Va žno je bi ra ti bit ke ko je 
mo že te do bi ti, uz mi ni mum ri zi ka za lju de ko ji se an-
ga žu ju. Hu mor je do bra po la zna tač ka u bor bi pro-
tiv dik ta to ra ili auto ri tar nih re ži ma. Raz bi ja strah i 
uvek ste ko rak is pred pro tiv ni ka ka da ta ko pri stu pi te 
pro ble mu. 

 Ka ko funk ci o ni še gan di jev ska ne na sil na me to-
do lo gi ja bor be u eri di gi ta li za ci je? 

In ter net je dvo se kli mač. Sa jed ne stra ne, sve je 
br že, ma sov ni je, jef ti ni je. In ter net je in ter ak ti van 
me dij, što je po zi tiv no. To nam je do ne lo da ni šta ne 
mo že se sa kri je, sve je jav no. Bi lo ko na ne koj tač ki 
pla ne te mo že te le fo nom da fo to gra fi še i po sta vi ne ki 
sa dr žaj na in ter net. U Ira nu smo 2009. go di ne ima-
li 17 000 dow nlod-ova knji ge „Ne na sil na bor ba u 50 
ta ča ka”. Za mi sli te ko li ko bi lju di bi lo uhap še no da je 
ne ko po ku šao da di stri bu i ra Iran ci ma 17 000 knji ga 
ko je su za bra nje ne?!

Ne ga ti van aspekt in ter ne ta je fe no men ko lek ti vi-
zma. To zna či da se stva ri me nja ju u re al nom, a ne 
u vir tu el nom ži vo tu. To što ne ko „laj ku je” sta ni cu za 
eko lo ški spas Ze mlje, ne će po mo ći pla ne ti – ali ako 
uga si te sve tlo i šte di te stu ju, to ho će. Mi li o ni tvi to va 
ne će pro me ni ti stva ri, ako ne sle di ne što kon kret no 
iza to ga.

 Ima li ide a la u li be ral no-de mo krat skim ze mlja-
ma za ko je se vre di bo ri ti?

Ne na sil na bor ba kroz isto ri ju ima la je raz li či te 
ci lje ve, ne sa mo bor bu pro tiv dik ta to ra. Po kre ti su 
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Struggle in 50 Items” was downloaded 17,000 times 
in 2009. Imagine how many people would have been 
arrested if someone had tried to distribute in Iran 
17,000 books that have been banned? 

The negative aspect of the internet is the so-called 
phenomenon of clicktivism. That means that things 
should change in real life and not in the virtual world. 
The fact you ”like” a station for ecological salvation 
of Earth will not help the planet, but if you turn off 
the lights and save electricity, you will. Millions of 
tweets will not change things, if there is no concrete 
action after that.

 Are there ideals from the liberal-democratic 
countries, for which it is worth to fight? 

Nonviolent struggle has had different goals 
through history, not only the fight against dicta-
tors. There have been movements for the liberation 
from colonizers, the abolition of segregation etc. 
Presently, there is a difference between countries 
that are still fighting for the respect of basic hu-
man rights and countries that have long been ma-
ture democratic societies with liberal capitalism. 
Unemployment and corruption are the current en-
emies wherever the political elite is bankrupt. And 
when we get to the situation that it is not enough 
voting each four years, then we can have an influ-
ence on the decision making process through civic 
activity. That wave movement is necessary to make 
people wake up. Lulled democracies are at the ro-
mantic phase of discovering the power of civic activ-
ism. The status quo in liberal democracies is charac-
terized by apathy, while in dictatorial regimes it is 
characterized by fear. The opponent has a different 
name, but everything else is the same. My message 
to everyone is: never be afraid of applying a good 
idea, not only in activism, but in life as a whole, be-
cause if you do not try, failure is guaranteed. That 
certainly will not change things.

bi li za oslo bo đe nje od ko lo ni za to ra, za uki da nje se-
gre ga ci je u dru štvu... Sa da je raz li ka u ze mlja ma 
ko je se još bo re za po što va nje osnov nih ljud skih 
pra va, i u dr ža va ma ko je su već du go go di na de mo-
krat ska zre la dru štva li be ral nog ka pi ta li zma. Ne za-
po sle nost i ko rup ci ja su da na šnji ne pri ja te lji svu da 
gde je do šlo do ban kro ta po li tič ke eli te. I ka da do-
đe do to ga da ni je do volj no gla sa ti jed nom u če ti ri 
go di ne, on da kroz gra đan ski ak ti vi zam uti če te na 
do no še nje od lu ka. Taj ta las po kre ta je po tre ban da 
bi se lju di pro bu di li. Te uljulj ka ne de mo kra ti je su u 
ro man tič noj fa zi ot kri va nja mo ći gra đan skog ak ti-
vi zma. Ka da je sta tus quo – u li be ral nim de mo kra-
ti ja ma za to je kri va apa ti ja, a u dik ta tu ra ma strah. 
Sa mo se pro tiv nik zo ve dru ga či je, a sve dru go je 
isto. Mo ja po ru ka za sva ko ga je ste sle de ća: da se 
ni ka da u ži vo tu, ne sa mo u ak ti vi zmu, ne pla ši te da 
po kre ne te do bru ide ju – jer ako ne po ku ša te, on da 
je ne u speh za ga ran to van. Ta ko si gur no ne će te pro-
me ni ti stva ri.

Dragana Milosavljević

Srdja Popović, 
Zeitgeist 2012.



 Bankarima neophodna 
stabilna regulativa i 
odgovorni klijenti

 19,000 companies have not paid their 
credit rates for more than three months 
and the banks have classifi ed them as 
Category D worst debtors. Dr. Veroljub 
Dugalić, General Secretary of the 
Association of Serbian Banks, explains 
how big is the problem of non-performing 
loans, taking into consideration that the 
total capital of banks in Serbia is around 
5.5 billion EUR, and answers to the 
question whether the revival of economic 
activities is the only salvation. 

Čak 19.000 pred u ze ća du že od tri me se ca ne 
na mi ru je svo je ra te za kre dit, pa su ih ban ke 
kla si fi  ko va le kao naj go re du žni ke D ka te go-
ri je. Ko li ki pro blem pred sta vlja ju ne na pla ti vi 
kre di ti, ka da je ukup ni ka pi tal ba na ka u Sr bi ji 
oko 5,5 mi li jar di evra i da li je je di ni spas u 
oži vlja va nju pri vred nih ak tiv no sti – ob ja šnja-
va dr Ve ro ljub Du ga lić, ge ne ral ni se kre tar 
Udru že nja ba na ka Sr bi je. 

 Bankarima neophodna 
stabilna regulativa i 
odgovorni klijenti
Bankers need stable regulation 

and responsible customers
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  How do problematic credits threaten the banking 
system?
 
The situation is such that the amount of non-

performing loans with delay periods of over 90 days 
amount to over 250 billion. When you add 100% of 
reserves that banks must set aside, the figure is a 5 
billion EUR burden for the banking sector related to 
problematic loans. Banks have even larger reserves 
than the legally prescribed, up to 125%. That is why 
the banking system is stable, even though bad loans 
hinder business and create expenses.  

The main problem is the insolvent economy.  The 
only solution is to increase the gross domestic prod-
uct, and then to strengthen the payment discipline. 
Foreign direct investments are significant, because 
they employ workers, provide real production and 
have a positive impact on the economic growth. 
Serbia’s GDP is lower nowadays than in 1995, when 
we were under sanctions. 

 
 What are the elements of a stable financial market?
 
They are clear, unambiguous rules and regulations 

that do not change often. The State must also create 
the conditions for the implementation of these reg-
ulations and punish those who violate them. When 
the business environment is well-defined, there is 
a self-regulating system and State institutions that 
supervise it.

 
 What are the positive and negative aspects of the 
fixed exchange rate?
 
The floating exchange rate is completely suitable 

for our present circumstances. Supporters of the 
fixed exchange rate believe that it is a way to com-
pletely define the obligations in foreign currency, 
facilitating thus the calculation and prediction of 
expenses.

The negative side of the fixed exchange rate is that 
the whole fiscal policy is subordinated to maintaining 
that course, which quickly leads to great pressures 
on the foreign exchange market. If the currency is 
overvalued, there will be a shortage of offer, black 
market will appear, the currency will devalue and 
prices will suddenly rise. It is not a long-term mar-
ket category and it creates problems that are greater 
than the temporary positive effects. Therefore, the 
variable exchange rate with small fluctuations is the 
optimal solution. We now have a relatively stable 

 Ko li ko pro ble ma tič ni kre di ti ugro ža va ju ban kar-
ski si stem? 

Si tu a ci ja je ta kva da je iz nos ne na pla ti vih kre di-
ta, gde su ka šnje nja du ža od 90 da na, vi še od 250 
mi li jar di di na ra. Ka da se na to do da 100% re zer vi-
sa nja ko je ban ke mo ra ju da iz dvo je, ci fra je 5 mi li-
jar di evra op te re će nja ban kar skog sek to ra zbog pro-
ble ma tič nih zaj mo va. Ban ke ima ju čak i ve će re zer ve 
od za kon ski pro pi sa nih – do 125%. Za to je ban kar ski 
si stem sta bi lan, iako lo ši pla sma ni ote ža va ju po slo-
va nje i stva ra ju tro ško ve.

Osnov ni pro blem je ne sol vent na pri vre da. Je di no 
re še nje je u po ve ća nju dru štve nog pro iz vo da, a po-
tom u ja ča nju di sci pli ne pla ća nja. Stra ne di rekt ne in-
ve sti ci je su zna čaj ne jer za po šlja va lju rad ni ke, ima ju 
re al nu pro iz vod nju i po zi ti van uti caj na rast pri vre de. 
U Sr bi ji je BDP ni ži da nas ne go 1995. go di ne, ka da 
smo bi li pod sank ci ja ma.

Ko ji su ele men ti sta bil nog fi nan sij skog tr ži šta?

To bi bi li ja sni, ne do smi sle ni pro pi si i re gu la ti va ko-
ja se ne me nja če sto. Ta ko đe, neo p hod no je da dr ža va 
stvo ri uslo ve za spro vo đe nje tih pro pi sa i za ka žnja-
va nje onih ko ji ih ne po štu ju. Ka da se am bi jent po-
slo va nja de fi ni še, on da ima te iz gra đen si stem ko ji je 
sa mo re gu la ti van i dr ža vu ko ja ga nad gle da.

Veroljub Dugalić, sekretar Udruženje banaka Srbija 

//

General Secretary of the Association of Serbian Banks



exchange rate with minimal fluctuations that are 
normal in a market economy. The problem is that in 
Serbia the exchange rate is expected to solve prob-
lems that it can not and may not solve. The function 
of the exchange rate is not to encourage exporters, 
as some believe, because in that case, the exchange 
rate would become a mere instrument of the eco-
nomic policy. Some years ago we put those ideas in 
practice, and we are all familiar with their negative 
results. The idea that the rapid growth of the ex-
change rate encourages exports is not real. It is un-
realistic to expect that the exchange rate will solve 
the difficult problems that the State has to manage 
in other ways - through incentives, subsidized loans, 
tax deductions and other similar measures. 

 
How much money do banks earn?
 
In Serbia there are foreign banks, such as Deutsche 

Bank and City Bank. Besides that, we have local 
banks with foreign capital that operate in the same 
conditions as banks with domestic capital. Of course, 
anyone who works must also earn. There is a myth 
that banks have unrealistically high profits, but data 
suggest otherwise. If we take the example of hous-
ing loans, which are the most common - the inter-
est rates for these loans are slightly lower than in 
European countries, 4.5 - 5%, to which there should 
be added a six month EURIBOR of 0.3%. Therefore, 
the interest rate for housing loans is set at 5 - 5.3%, 
which is at EU levels. The interest rate for cash loans 
is 16%, while in Romania it is 14% and in Croatia 
11%. If you look just at these numbers, you will get 
an unrealistic picture, because you must take into 

Šta su po zi tiv ni i ne ga tiv ni aspek ti fik snog kur sa?

Re žim fluk tu i ra ju ćeg kur sa je pot pu no pri me ren 
okol no sti ma u ko ji ma se na la zi mo. Za go vor ni ci fik-
snog kur sa sma tra ju da je to na čin ko jim se pot pu no 
de fi ni šu oba ve ze u stra noj va lu ti, olak ša va kal ku la ci-
ja i po ve ća va pred vi di vost tro ško va.

Ne ga tiv na stra na fik snog de vi znog kur sa je što se 
či ta va fi skal na po li ti ka pod re đu je odr ža nju tog kur-
sa, što br zo do ve de do si tu a ci je ve li kog pri ti ska na 
de vi znom tr ži štu. Ka da to iza zo ve ne sta ši cu u po nu-
di, jer je va lu ta pre ce nje na, po ja vlju je se cr no tr ži-
šte, va lu ta de val vi ra i do la zi do sko ka ce na. To ni je 
tr ži šna ka te go ri ja i du go roč no stva ra ve će pro ble me 
od tre nut nog po zi tiv nog efek ta. Za to je pro me nji vi 
de vi zni kurs sa ma lim osci la ci ja ma naj op ti mal ni je re-
še nje. Mi sa da ima mo re la tiv no sta bi lan kurs sa mi ni-
mal nim ko le ba nji ma ko ja su nor mal na u tr ži šnoj eko-
no mi ji. Pro blem je što se u Sr bi ji oče ku je da kurs re ši 
pro ble me ko je ne mo že i ne sme da re ša va. Funk ci ja 
kur sa ni je da pod sti če iz vo zni ke, ka ko ne ki sma tra ju. 
U tom slu ča ju, kurs po sta je sa mo je dan in stru ment 
eko nom ske po li ti ke. Mi smo to ima li u prak si i zna mo 
da se ne slav no za vr ši lo. Ide ja da će se na glim ra stom 
de vi znog kur sa pod sta ći iz voz, ni je re al na. Ne re al na 
su i oče ki va nja da će kurs re ši ti te ške pro ble me ko ji-
ma dr ža va mo ra da do sko či na dru ge na či ne – kroz 
pod sti ca je, sub ven ci o ni sa ne kre di te, po re ske olak ši-
ce i slič ne me re.

Ko li ko ban ke za ra đu ju?

U Sr bi ji po sto je stra ne ban ke kao što su Doj če (De-
utsche) ili Si ti (City) ban ka, za tim ima mo do ma će 
ban ke sa stra nim ka pi ta lom ko je po slu ju pod istim 
uslo vi ma kao ban ke sa do ma ćim ka pi ta lom. I, na rav-
no, sva ko ko se ba vi ne kim po slom mo ra i da za ra đu-
je. Stva ra se taj mit ka ko su za ra de ba na ka ne re al no 
vi so ke, ali po da ci go vo re dru ga či je. Ako uzme mo pri-
mer stam be nih kre di ta, ko ji su naj pri sut ni ji – ka mat-
ne sto pe za te kre di te su ne što ni že ne go u ze mlja ma 
Evro pe, 4,5 – 5% – plus še sto me seč ni euri bor ko ji je 
0,3%, ta ko da je ka mat na sto pa za stam be ne kre di-
te 5 – 5,3% , što je na ni vou Evrop ske uni je. Za keš 
kre di te ka mat na sto pa je u pro se ku 16%, dok je u 
Ru mu ni ji 14%, a u Hr vat skoj 11%. Ako po sma tra te 
sa mo te broj ke, do bi ja te ne re al nu sli ku – ne mo že se 
iz ra ču ni ce iz o sta vi ti da je kod nas in fla ci ja 13%, a 
kod njih 2 – 4%. Iz ra ču naj te sa mi ko ji su kre di ti sku-
plji i či je ban ke vi še za ra đu ju. 

Sa dru ge stra ne, kod nas su oba ve zne re zer ve 30%, 
što zna či da, ako kli jent sta vi 1000 evra na šted nju, 
ban ka od mah iz dvo ji 300 evra za oba ve znu re zer vu i 
ras po la že sa 700, dok kli jen tu pla ća ka ma tu na ce lih 
1000 evra. To je tro šak za ban ku od 7,5%.

Gde je fi nan sij sko tr ži šte Sr bi je na ma pi sve ta?

Mi smo ma lo tr ži šte i tru di mo se da pra ti mo glo-
bal ne ten den ci je. Ma da, to je u ovom po sled njem 
ta la su fi nan sij ske kri ze bi la olak ša va ju ća okol nost 
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consideration that in our country the inflation rate 
is 13%, while in those countries it is 2 - 4%. Calculate 
by yourselves which credits are more expensive, and 
which banks earn more money. 

On the other hand, a 30% reserve is compulsory 
in our country. That means that, if a client deposits 
1000 EUR in savings, the bank has to allocate imme-
diately 300 EUR for reserve requirements. That is, it 
has only 700 EUR at its disposal, but the client is paid 
interests for the whole amount of 1000 EUR. That 
represents a 7.5% expense for the bank.

 
 Where is the Serbian financial market on the world 
map?
 
We are a small market and try to follow the global 

trends. However, this was a mitigating circumstance 
in the most recent wave of the financial crisis, be-
cause we were not affected as much as the major 
economic powers. Our banks did not trade financial 
products that suffered the most and, therefore, they 
were partially protected. Banking in Serbia is conser-
vative - loans, checks and cards are the largest part 
of the business.

 
What are the problems of banks in Serbia?
 
Irregular loan payment is the largest structural 

problem and it is the result of decades of economic 
collapse. The second problem refers to regulations 
that do not offer consistency and security. That is 
not a good practice. The uncertainty that the legal 
framework changes from year to year and that busi-
ness conditions vary at each change of government 
is not a good signal for those who are already doing 
business in Serbia and especially for those who are 
planning to invest capital here.

 
In what measure are bank clients responsible? 
 
The main aspect is the responsibility to oneself 

and one’s money. The most important is that, before 
deciding which bank to cooperate with, you should 
compare the cost of services. Just like when you buy 
any product, you must go to a few shops, consider 
the offer and then choose. When you choose the 
bank and the service you need, ask: ”What services 
am I paying for?” The second question is: ”How much 
does it all cost?” 

The client that will repay the loan should pay at-
tention to all aspects of the contract, and the bank 
is obliged to answer to all his questions. The client 
should also be responsible when signing a contract, 
if he has previously established that he can pay for 
that service. Clients should never rush to sign a con-
tract, so that they will not be in the situation of in-
terpreting it after it has been concluded. Sometimes 
I have the impression that people are more careful 
when they buy 5,000 RSD shoes than when they take 
a 5,000 EUR loan.

jer ni smo bi li to li ko sna žno po go đe ni kao ve li ke eko-
nom ske si le. Na še ban ke ni su tr go va le fi nan sij skim 
ob li ci ma ko ji su naj vi še stra da li, pa su de li mič no bi le 
za šti će ne. Ban kar stvo u Sr bi ji je kon zer va tiv no – kre-
di ti, če ko vi i kar ti ce su naj ve ći deo po sla.

Ko ji su pro ble mi ba na ka u Sr bi ji?

Ne re dov nost ot pla te kre di ta je naj ve ći struk tur ni 
pro blem, kao po sle di ca vi še de ce nij skog uru ša va nja 
pri vre de. Dru gi pro blem je re gu la ti va, u ko joj ne ma 
do sled no sti i si gur no sti, što ni je do bra prak sa. Ta vr-
sta ne iz ve sno sti, da se prav ni okvir me nja od go di-
ne do go di ne, da uslo vi po slo va nja va ri ra ju od sme ne 
vla sti do sme ne vla sti – ni je do bar sig nal ni za one 
ko ji već po slu ju u Sr bi ji, a po seb no ne za one ko ji tek 
pla ni ra ju da ov de ula žu ka pi tal.

Ko li ko su kli jen ti ba na ka od go vor ni?

Osnov na stvar je od go vor nost pre ma se bi i svom 
nov cu. Pre ne go što od lu či te sa ko jom će te ban kom 
sa ra đi va ti, naj va žni je je da upo re di te ce ne ban kar-
skih uslu ga. Kao ka da ku pu je te bi lo ko ji pro iz vod – 
ide te kod ne ko li ko pro da va ca, raz ma tra te po nu du, 
pa tek on da iza be re te. Ka da iza be re te ban ku i uslu-
gu ko ja vam je po treb na, po sta vi te pi ta nje: „Ko je sve 
uslu ge pla ćam?”. Dru go pi ta nje je: „Ko li ko sve to 
ukup no ko šta?”.

Kli jent ko ji će ot pla ći va ti kre dit mo ra bi ti upu ćen 
u sve seg men te ugo vo ra, a ban ka je u oba ve zi da mu 
od go vo ri na ne do u mi ce. Ta ko đe, kli jent mo ra bi ti 
od go vo ran i ka da se oba ve že ugo vo rom, ako je pret-
hod no za klju čio da ima mo guć no sti da pla ća ne ku 
uslu gu. Ugo vo ri se ni ka da ne pot pi su ju na br zi nu, da 
ne bi ste do šli u si tu a ci ju da ih tu ma či te tek ka da se 
za klju če. Po ne kad imam uti sak da su lju di opre zni ji 
ka da ku pu ju ci pe le od 5 000 di na ra, ne go ka da uzi-
ma ju kre dit od 5 000 evra.

Dragana Milosavljević



 POSLOVNA KLIMA 
U SRBIJI

BUSINESS CLIMATE IN SERBIA

For Globe magazine, Milos Bugarin, 
former President of the Serbian Chamber 
of Commerce speaks on the needs of 
a positive business environment and 
opportunities for economic growth. From 
his perspective, the chance for Serbia is 
in the energetics and agriculture, but he 
believes that before that it is necessary to 
conduct systemic reform and to adopt a 
long-term economic strategy.

 What is the role of government in creating more 
favorable business conditions?

The most important thing is to allow free market, equal 
opportunities for all, regardless of whether they are do-
mestic or foreign companies. This is a precondition.

After that, it is necessary to reduce operating costs 
to an acceptable level. Specifically, it covers the cost 
defined by the tax burden. Therefore it is important 
to finally start with a comprehensive tax reform 
that we economists talk about for more than four 
years. Such reform would have to be an incentive 
for all those involved in the real business, whether 
it is manufacturing, service, or some other activity. 
Because when you settle all accounts, everybody has 
to operate with a decent rest.

Za ma ga zin Glo be, o po tre ba ma po zi tiv nog 
po slov nog am bi jen ta i mo guć no sti ma pri-
vred nog ra sta, go vo ri Mi loš Bu ga rin, biv ši 
pred sed nik Pri vred ne ko mo re Sr bi je. Iz nje-
go ve per spek ti ve, šan sa za Sr bi ju je u ener-
ge ti ci i po ljo pri vre di, ali sma tra da je, pre 
to ga, po treb no spro ve sti si stem sku re for mu 
I usvo ji ti du go roč nu pri vred nu stra te gi ju..

 Ko ja je ulo ga dr ža ve u kre i ra nju po volj ni jih uslo va 
po slo va nja?

Naj va žni je je omo gu ći ti slo bod no tr ži šte, jed na ke 
uslo ve za sve, bez ob zi ra da li su kom pa ni je do ma će ili 
stra ne. To je pred u slov.

Na kon to ga, po treb no je sve sti tro ško ve po slo va nja na 
pri hva tlji vu me ru. Kon kret no, to se od no si na tro ško-
ve de fi ni sa ne kroz po re ska op te re će nja. Za to je va žno 
da se ko nač no kre ne sa sve o bu hvat nom po re skom re-
for mom o ko joj mi pri vred ni ci go vo ri mo vi še od če ti ri 
go di ne. Ta kva re for ma bi mo ra la bi ti pod sti caj na za sve 
one ko ji se ba ve re al nim bi zni som, bi lo da je to pro iz vod-
nja, pru ža nje uslu ga ili ne ka dru ga de lat nost. Jer, ka da 
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From government it is expected to simplify admin-
istrative procedures. Except that they are a consider-
ably high cost, Serbia is at the top with the extensive 
and complicated procedures. Therefore, the cumu-
lative operating costs are extremely high, which is 
unacceptable.

 How significant are investments that are one of 
the pillars of national economic policy?

Direct investments are certainly welcome. For 
the last 10 years they were significant. However, 
they by themself cannot be the engine for eco-
nomic development. In Serbia there is a problem 
with foreign investment - the biggest mistake is 
when those resources are not hired in real produc-
tion, but they are used for consumption and other 
purposes. In that case, they are even cost to the 
government.

 In which direction should economic and political 
strategy of Serbia focus?

We need to seriously turn to entire economy re-
industrialisation as a strategic goal. It is a long-ne-
glected topic. If we talk about the time when the 
Serbian industry was at its peak, that is the year 
1989. Today we are far below that. If the econ-
omy continues a trend that we’ve had for the last 
12 years, then we will not reach that period from 
'89 - '90 for a long time. Because of this paradox, a 
long-term strategy is necessary that would halt the 
technological decline and modernised industry, but 

se sve du ra ču ni, sva ko mo ra da po slu je sa pri stoj nim 
ostat kom. 

Od dr ža ve se oče ku je i da po jed no sta vi ad mi ni-
stra tiv ne pro ce du re. Osim što su one zna čaj no vi sok 
tro šak, Sr bi ja je u sa mom vr hu po obim nim i kom pli-
ko va nim pro ce du ra ma. Zbog to ga su iz u zet no vi so ki 
ku mu la tiv ni tro ško vi po slo va nja, što je ne do pu sti vo.

 Ko li ko su zna čaj ne in ve sti ci je ko je su je dan od 
stu bo va dr žav ne eko nom ske po li ti ke?

Di rekt ne in ve sti ci je su, sva ka ko, do bro do šle. Po-
sled njih de set go di na, one su bi le zna čaj ne. Me đu-
tim, sa me po se bi, ne mo gu bi ti mo tor raz vo ja pri vre-
de. U Sr bi ji po sto ji pro blem sa stra nim ula ga nji ma 
– naj ve ća gre ška je ka da se ta sred stva ne upo sle u 
re al nu pro zvod nju, ne go se is ko ri ste za po tro šnju i 
slič ne svr he. U tom slu ča ju, one su čak i tro šak za 
dr ža vu.

 U kom prav cu tre ba usme ri ti pri vred nu i eko-
nom sku stra te gi ju Sr bi je?

Mo ra mo se ozbilj no okre nu ti kom plet noj re in-
du stri ja li za ci ji pri vre de, kao stra te škom ci lju. To je 
dav no za po sta vlje na te ma. Ako go vo ri mo o vre me-
nu ka da je srp ska in du stri ja bi la na vr hun cu, to je 
1989. go di na. Da nas smo da le ko is pod to ga. Ako se 
na sta vi pri vred ni trend ko ji smo ima li po sled njih dva-
na est go di na, on da još du go ne će mo do sti ći ni vo iz 
pe ri o da 1989. i 1990. go di ne. Zbog ta kvog pa ra dok-
sa, neo p hod na je du go roč na stra te gi ja ko jom bi se 
za u sta vi lo teh no lo ško pro pa da nje i mo der ni zo va la 

Miloš Bugarin, bivši 
predsednik PKS 

//

Former president of 
Chamber of Commerce 
and Industry of Serbia
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also defined mechanisms for recognition of indus-
trial sectors in which we have comparative and com-
petitive advantages. For Serbia, these are energy, 
agriculture and food industry. It is necessary to do 
a mapping of existing resources, which are now un-
used. Parallel to this, we need to focus on segments 
where demand is constant, both on domestic and 
foreign market.

 Is the solution to the high unemployment rate hid-
den just in the development of these industries?

Of course it would open up one stable employ-
ment market. If you are strategically focused on 
energetics and agriculture, the government could 
employ and revive the most passive cities and rural 
areas throughout serious planning. Today we have 
a huge difference between Belgrade and Leskovac, 
or Subotica and Prokuplje. This gap is increasing in 
recent years and will continue to grow if we don’t 
react. The big problem of the Serbian economy are 
failed privatisations, because we did not get owners 
of healthy companies that make profit and create 
jobs, but we got a real estate owners and layoffs.

When will Serbia spend only what is earned?

Many components are part of the process of reviv-
ing the economy and cannot be a job done within a 
few years. System solutions are needed and radical 
reform of the public sector, health, education, pen-
sion and tax system. We need to stop the bad prac-
tices of partial measures. It is important to start with 
a single, long-term and sustainable strategy as soon 
as possible, so only in 10 years we could have a stable 
economy.

in du stri ja, ali i de fi ni sa li me ha ni zmi za pre po zna va-
nje pri vred nih gra na u ko ji ma ima mo kom pa ra tiv ne 
i kon ku rent ske pred no sti. Za Sr bi ju su to ener ge ti-
ka, po ljo pri ve da i pre hram be na in du stri ja. Po treb no 
je ura di ti ma pi ra nje po sto je ćih re sur sa, ko ji su sa da 
ne is ko ri šće ni. Pa ra lel no sa tim, tre ba se fo ku si ra ti na 
seg men te gde je tra žnja kon stant na, ka ko na do ma-
ćem, ta ko i na ino stra nom tr ži štu.

 
Da li se u raz vo ju upra vo tih pri vred nih gra na kri-

je re še nje za vi so ku sto pu ne za po sle no sti?

Na rav no da bi to otvo ri lo jed no sta bil no tr ži šte za-
po šlja va nja. Uko li ko se stra te ški fo ku si ra mo na ener-
ge ti ku i po ljo pri vre du, dr ža va bi kroz ozbilj no pla ni-
ra nje mo gla da upo sli i oži vi naj pa siv ni je gra do ve i 
ru ral na pod ruč ja. Da nas ima mo ogrom ne raz li ke iz-
me đu Be o gra da i Le skov ca ili Su bo ti ce i Pro ku plja. 
Taj jaz se po ve ća va po sled njih go di na i na sta vi će da 
ra ste uko li ko se ne re a gu je. Ve li ki pro blem srp ske 
pri vre de su pro ma še ne pri va ti za ci je, jer ni smo do bi li 
vla sni ke zdra vih kom pa ni ja ko je pri vre đu ju i otva ra ju 
rad na me sta, ne go smo do bi li vla sni ke ne po kret no sti 
i ot pu šta nja rad ni ka.

Ka da će Sr bi ja tro ši ti sa mo ono što za ra di?

Mno ge kom po nen te su deo pro ce sa oži vlja va nja 
pri vre de i ne mo gu bi ti po sao ko ji se za vr ša va za ne-
ko li ko go di na. Po treb na su si stem ska re še nja i ko re-
ni te re for me jav nog sek to ra, zdrav stve nog, obra zov-
nog, pen zi o nog i po re skog si ste ma. Mo ra mo pre ki-
nu ti sa lo šom prak som par ci jal nih me ra. Va žno je da 
se što pre za poč ne sa je din stve nom, du go roč nom i 
odr ži vom stra te gi jom, da bi smo tek  za de set go di na 
ima li sta bil nu pri vre du. 

Dragana Milosavljević
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BELGRADE – city of future

The deve lopment of Belgrade as regional 
economic centre and therefore as the 
centre of tourism, culture, heritage and 
legacy over centuries, seen through the 
prism of the fi rst man of the Secretariat 
for the Economy, Mr Aleksandar Milošević 
expressed his personal opinion and ideas 
for magazine the Globe.

 What are the main activities of you and your 
Secretariat?

The Secretariat for the Economy is a part of the 
city government responsible for duties of encour-
aging economic development, with an emphasis on 
tourism, small and medium enterprises, as well as 
trade.

In addition to this, the scope of activities of the 
Secretariat for the Economy includes coordination 

O raz vo ju Be o gra da kao re gi o nal nog cen-
tra pri vre de, a sa mim tim i tu ri zma, kul tu re, 
ba šti ne i na sle đa kroz ve ko ve, kroz pri zmu 
pr vog čo ve ka Se kre ta ri ja ta za pri vre du, 
ide je nam je iz neo go spo din Alek san dar 
Mi lo še vić. 

Ko je su osnov ne ak tiv no sti Vas i Va šeg Se kre ta ri ja ta?

9Se kre ta ri jat za pri vre du je deo grad ske upra ve u či joj 
je nad le žno sti oba ve za pod sti ca nja raz vo ja pri vre de, sa 
ak cen tom na raz voj tu ri zma, ma lih i sred njih pred u ze ća 
kao i tr go vi ne.

Po red to ga, u opi su po sla Se kre ta ri ja ta za pri vre du je 
i ko or di ni sa nje rob nih re zer vi ko je su po treb ne za van-
red ne si tu a ci je i si tu a ci je po re me ća ja na tr ži štu. Na po-
me nuo bih da Se kre ta ri jat za pri vre du uvek iz la zi u su-
sret svim po tre ba ma raz li či tih so ci jal no ugro že nih gru pa 
i deo rob nih re zer vi iz dva ja u hu ma ni tar ne svr he ka ko 
bi so ci jal no ugro že ne gru pe mo gle da ima ju nor mal nu 

PRIVREDNI IZVE[TAJ

ECONOMIC REPORT
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of the state reserves that are needed for the emer-
gency situations and market distortions. I would also 
say that the secretariat for the Economy always try 
to meet all the needs of different socially disadvan-
taged groups and a part of the state reserves are set 
aside for charities in order to enable socially disad-
vantaged groups to have normal nutrition and ad-
equate hygiene. A few days ago, food and hygiene 
products were given, so that about 3000 beneficiar-
ies of social services in the city have improved stand-
ards of nutrition and hygiene. We also plan this kind 
of help for Roma associations and every other group 
that needs such help. 

 What can you specifically offer to socially vulner-
able people, so that they do not feel neglected 
and socially marginalized?

In the previous period, the beneficiaries of Belgrade 
gerontology clubs participating in creative work-
shops prepared their handicrafts, such as crocheted 
and knitted baby clothes, honey cookies in the shape 
of heart and ”love potion“, wine liqueur made ac-
cording to special recipe of one of the beneficiaries. 

These products were sold on the markets and prime 
locations of Belgrade, and thus collected funds for 
the first child born on Valentine’s Day in Belgrade. 

Maria Markov, director of the day care centres 
and clubs of Gerontology centre, said that on that 
day at 0.45 am a girl was born at the Narodni Front 
Maternity Ward, whose family will be fortunate to 
receive the funds raised from this campaign.

I want to point out that we, secretaries, also per-
sonally helped this campaign by participating in 
purchase of the products and that this is one of the 
forms for developing social entrepreneurship.

 What is the current unemployment rate in Serbia, 
and how can the Secretariat of Economy partici-
pate in the assistance to unemployed people?

This is also an example how people out of work can 
be self-employed and at the same time it is an ex-
ample that the city of Belgrade and Secretariat for 

is hra nu i od go va ra ju ću hi gi je nu. Pre ne ko li ko da na, 
da te su na mir ni ce i sred stva za hi gi je nu, ta ko da oko 
3.000 ko ri sni ka so ci jal nih usta no va gra da ima po-
bolj ša ni stan dard is hra ne i hi gi je ne. Ta ko đe, ta kvu 
vr stu po mo ći pla ni ra mo i za udru že nja Ro ma kao i za 
sva ku gru pu ko joj je ta kva po moć po treb na.

 Šta kon kret no mo že te da po nu di te so ci jal no 
ugro že nim li ci ma, a da se oni ne ose te za po sta-
vlje no i dru štve no mar gi na li zo va no?

U pret hod nom pe ri o du, ko ri sni ce be o grad skih ge-
ron to lo ških klu bo va su, u okvi ru kre a tiv nih ra di o-
ni ca, pri pre mi le svo je pro iz vo de: he kla ne i štri ka ne 
stvar či ce za be be, me de nja ke u ob li ku sr ca i „lju bav ni 
na pi tak“, li ker od vi na spra vljen po spe ci jal noj re cep-
tu ri jed ne od ko ri sni ca.

Aleksandar Milošević, sekretar za privredu 
grada Beograda 

//

Aleksandar Milošević, Secretary for the 
Economy of Belgrade
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the Economy can help such ideas, since the funds 
earmarked for their self-employment have already 
been set aside and for those people who don’t have a 
job and opportunity, we call them to visit the Centre 
of Social Entrepreneurship. There they can receive 
all the knowledge and pre skills necessary, and the 
ultimate goal is to employ them using the resources 
of the Secretariat for the Economy to start their own 
business. 

 What would be the main task of the Center for 
Social Entrepreneurship?

The Centre of Social Entrepreneurship will con-
clude contracts with many entrepreneurs and other 
national and foreign institutions which will help 
these people to get self-employed or employed at 
one of Belgrade’s undertakings by means of dona-
tions and in other ways.

As part of the programme for development of so-
cial entrepreneurship of the city of Belgrade we also 
supported the Young Disabled People’s Forum work-
ing on the project funded by the Kingdom of Norway 
and which, as one of the results, organised the first 
Fair on Social Entrepreneurship on the Day of Social 
Equality.

To su prodavalе po pi ja ca ma i glav nim lo ka ci ja ma 
Be o gra da, i na taj na čin skupljalе sred stva za pr vo ro-
đe no de te u Be o gra du na Dan za lju blje nih. 

Ma ria Mar kov, uprav ni ca Dnev nih cen ta ra i klu bo-
va Ge ron to lo škog cen tra, ka za la je da se na taj dan, u 
po ro di li štu u Na rod nog fron ta, u 00.45 ča so va ro di la 
de voj či ca, či ja će po ro di ca ima ti tu sre ću da do bi je 
pri ku plje na sred stva iz ove ak ci je.

Na po me nuo bih da smo i mi se kre ta ri ta ko đe lič no 
po mo gli ovu ak ci ju kroz ku po vi nu, i da je to je dan od 
vi do va ka ko so ci jal no pred u zet ni štvo mo že da za ži vi.

 Ka ko vi di te tre nut nu ne za po sle nost u Sr bi ji i da 
li i na ko ji na čin Se kre ta ri jat za pri vre du mo že da 
se uklju či u po moć ne za po sle nim li ci ma?

Ovo je ta ko đe pri mer da lju di bez po sla mo gu da 
se sa mo za po sle, a ujed no i pri mer da grad Be o grad 
i Se kre ta ri jat za pri vre du mo gu po dr ža ti ta kve ide-
je, jer su već iz dvo je na sred stva pla ni ra na za nji ho vo 
sa mo za po šlja va nje; lju de ko ji ima ju po slov nu ide ju, a 
ne ma ju po sao, po zi va mo da pro đu kroz obu ku Cen-
tra so ci jal nog pred u zet ni štva. Ta mo mo gu do bi ti sva 
zna nja i pred ve šti ne, a kraj nji cilj obu ke je ste nji ho vo 
edu ko va nje i ot po či nja nje sop stve nog bi zni sa uz po-
moć sred sta va Se kre ta ri ja ta za pri vre du.
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 There are more and more tourists coming to 
Belgrade to participate in fairs, seminars and 
other personal occasions. Do you consider that 
Belgrade has enough accommodation capacity 
and how do you think that these numbers can 
increase?

Under jurisdiction of the Secretariat for the 
Economy and tasks entrusted to the Ministry of 
Economy is also categorization of private accom-
modation, and therefore we categorize private ac-
commodation in Belgrade. As the continuation of 
story about social entrepreneurship, people who 
have lost their jobs can categorize their private 

accommodation in Belgrade in the form of agency 
and that way become self-employed. 

The number of tourists and overnight stays in 
Belgrade has increased and therefore the need to 
expand capacity, too. That way, we would complete 
the offer for private accommodation in Belgrade. I 
would also say that in this way we would legalize pri-
vate accommodation and citizens of Belgrade could 
offer their flats and apartments in a high quality 
manner. 

We will initiate campaign for promotion of catego-
rization, and at the same time we will explain to peo-
ple and owners of such housing units the advantages 
for entering into legal business. 

 Ko ji bi bio osnov ni za da tak Cen tra za so ci jal no 
pred u zet ni štvo?

Cen tar za so ci jal no pred u zet ni štvo će sklo pi ti ugo-
vo re sa mno gim pri vred ni ci ma i osta lim dr žav nim i 
stra nim in sti tu ci ja ma ko je će kroz do na ci je i dru ga 
sred stva po mo ći tim lju di ma da se sa mo za po sle ili za-
po sle u ne kom od be o grad skih pri vred nih su bje ka ta.

U sklo pu pro gra ma raz vo ja so ci jal nog pred u zet-
ni štva gra da Be o gra da po dr ža li smo ta ko đe Fo rum 
mla dih in va li da ko ji je ra dio pro je kat fi nan si ran od 
stra ne Kra lje vi ne Nor ve ške, a ko ji je kao je dan od re-
zul ta ta imao i pr vi sa jam so ci jal nog pred u zet ni štva 
na Dan so ci jal ne ra vro prav no sti.

 U Be o gra du je sve vi še tu ri sta ko ji do la ze na saj-
mo ve, se mi na re i dru gim lič nim po vo di ma. Da li 
sma tra te da Be o grad ima do volj no sme štaj nog 
ka pa ci te ta i na ko ji na čin mi sli te da po sto je ći ka-
pa ci tet even tu al no po ve ća te?

U nad le žno sti Se kre ta ri ja ta za pri vre du i po ve re-
nih po slo va Mi ni star stva pri vre de je i ka te go ri za ci ja 
pri vat nog sme šta ja, i shod no to me, vr ši mo ka te go-
ri za ci ju pri vat nog sme šta ja u Be o gra du. Kao na sta-
vak pri če o so ci jal nom pred u zet ni štvu, lju di ko ji su 
osta li bez po sla mo gu kroz vid agen tu re ka te go ri-
zo va ti pri va tan sme štaj u Be o gra du i na taj na čin se 
sa mo za po sli ti.

Sava pristaniste // Sava river port

Beogradska mumija Nesmin, 
Narodni muzej 

//

Belgrade's mummy Nesmin, 
National Museum
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Of course, these people will offer their property 
and become self-employed at the same time with the 
help of the Centre for Social Entrepreneurship.

 The tourist-catering offer in Belgrade rich. Could 
you, please, share with us your vision on the de-
velopment of Belgrade through tourism and ca-
tering services, as two important images of the 
city? 

The Secretariat for the Economy has also support-
ed development of tourist and catering services in 
the past, since it is our wish to promote Belgrade as 
place of good entertainment, but also as the cultural 
capital.

Belgrade has its history and culture, as city situ-
ated at the crossroads between the East and West.

You can see influences both of Eastern and Western 
culture in Belgrade in the forms of architecture, 
painting, tradition and other forms of art. 

We promote all cultural and historical monu-
ments by means of cooperation with the Tourist 
Organization of Belgrade and Serbia, too; with in-
tention to make contribution for Belgrade to become 
European capital of culture in 2020.

 As a possible cultural capital of Europe, and with 
the help of city authorities, could you, please, 
describe some of the concrete actions of your 
Secretariat?

I would point out that the Secretariat for the Economy 
has financed the glass showcase equipped with special 

Broj tu ri sta i broj no će nja u Be o gra du ra ste, a sa-
mim tim i po tre ba za ši re njem ka pa ci te ta. Ovim bi-
smo po sti gli upot pu nja va nje po nu de pri vat nog sme-
šta ja u Be o gra du. Na po me nuo bih da se ti me le ga li-
zu je pri va tan sme štaj, ta ko da gra đa ni Be o gra da mo-
gu kva li tet no da po nu de svo je sta no ve i apart ma ne.

Po kre nu će mo kam pa nju ko jom će mo pro mo vi sa ti 
ka te go ri za ci ju, a sa mi tim ob ja sni ti vla sni ci ma ta kvih 
stam be nih je di ni ca pred no sti ula ska u ova kav le ga-
lan bi znis.

Na rav no, uz po moć Cen tra za so ci jal no pred u zet-
ni štvo ti lju di će po nu di ti svo ju ne kret ni nu, a  ujed no 
se i sa mo za po sli ti.

 Tu ri stič ko-ugo sti telj ska po nu da Be o gra da je ve li-
ka i bo ga ta. Daj te nam svo je vi đe nje raz vo ja Be o-
gra da kroz tu ri zam i ugo sti telj stvo, kao dve bit ne 
sli ke Be o gra da?

Se kre ta ri jat za pri vre du je i u ra ni jem pe ri o du po-
ma gao raz voj tu ri stič ko-ugo sti telj ske de lat no sti, jer 
nam je že lja da pro mo vi še mo Be o grad ne sa mo kao 
me sto do brog pro vo da, već i kao grad kul tu re.

Be o grad ima svo ju isto ri ju i kul tu ru kao grad ko ji je 
uvek bio na ras kr sni ci Is to ka i Za pa da.

U Be o gra du mo že te vi de ti uti ca je i is toč ne i za pad-
ne kul tu re kroz sti lo ve ar hi tek tu re, sli kar stva, osta lih 
vr sta umet no sti i tra di ci je.

Sve kul tur no-isto rij ske spo me ni ke pro mo vi še mo u 
sa rad nji sa Tu ri stič kom or ga ni za ci jom Be o gra da i Sr-
bi je, u na me ri da do pri ne se mo to me da Be o grad bu-
de kul tur na pre sto ni ca Evro pe 2020. go di ne.

Beogradska tvrđava // Belgrade's Fortress
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technique for preservation of temperature, which is 
intended for the Belgrade mummy Nemesis, as well as 
the showcase at the National Library of Serbia, where 
the remains of our historical and cultural documents 
of special importance are kept.

Belgrade, as the world metropolis, should preserve 
its distinctiveness and therefore we have provided 
resources in the competition for restaurants which 
work at preserving ethno style and distinctiveness of 
Belgrade. At the same time, we would achieve that 
other restaurant owners work at preserving ethno 
style and hospitality of Belgrade, too...

This year the Secretariat for the Economy will al-
locate funds for improvement of high quality tourist 
offer of Belgrade and these funds will be aimed at 
seminars and other educational programs for im-
provement of tourist and catering offer.

 The city is at the confluence of two rivers. What 
can you do as an individual, but also as the City 
Secretary of Economy, in order to exploit this 
tourism potential?

Fifty percent of foreign tourists coming to Serbia 
visit Belgrade and the first thing we are trying is to 
keep the tourists stay in Belgrade, and the second 

 Kao mo gu ća kul tur na pre sto ni ca Evro pe, a uz po-
moć Gra da, opi ši te ne ku od kon kret nih ak ci ja Va-
šeg Se kre ta ri ja ta?

Ovom pri li kom bih is ta kao da je Se kre ta ri jat za 
pri vre du fi nan si rao sta kle nu vi tri nu sa po seb nom 
teh ni kom oču va nja tem pe ra tu re ko ja je na me nje na 
ču va nju be o grad ske mu mi je Ne me sis, kao i vi tri nu u 
Na rod noj bi bli o te ci Sr bi je gde se ču va ju osta li na ši 
isto rij ski i kul tur ni spi si od po seb nog zna ča ja.

Ta ko đe, Be o grad kao svet ska me tro po la tre ba da 
sa ču va svo ju pre po zna tlji vost i mi smo, shod no to-
me, na kon kur su da li sred stva ugo sti telj skim objek-
ti ma ko ji ra de na oču va nju et no sti la i auten tič no sti 
Be o gra da. Sa mim tim, mo ti vi sa li smo i osta le ugo-
sti te lje da ra de na oču va nju et no sti la i be o grad ske 
go sto lju bi vo sti.

I ove go di ne Se kre ta ri jat za pri vre du će odvo ji ti 
sred stva za una pre đe nje kva li te ta tu ri stič ke po nu de 
Be o gra da i ta sred stva će bi ti usme re na ka se mi na ri-
ma i dru gim edu ka ci ja ma ra di po bolj ša nja tu ri stič ko-
ugo sti telj ske po nu de.

Pobednik, simbol Beograda, 
na Kalemegdanu

//

Statue of victory, symbol of Belgrade
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in cooperation with the Tourist Organization of 
Belgrade to inform foreign tourists about fur-
ther and deeper access to Serbia, after getting to 
know Belgrade. 

The advantage of Belgrade is that it lies on two 
rivers and that huge potential has to be used. In 
that sense, it is in the interest of the city that the 
increasing number of nautical tourists be kept in 
Belgrade in the right manner. In fact it would 
represent essentially new form of tourism, thus 
enabling Belgrade to be seen in more ways.

This implies that the Secretariat for the 
Economy of Belgrade, in cooperation with all com-
petent city institutions, is to create preconditions for 
welcoming the increasing number of tourists coming 
this way by improving the infrastructure of Belgrade 
rivers. 

 Our port was designed for larger vessels. What 
is your vision about the problem of smaller ves-
sels? How can it be solved?

We need to landscape present pier and on the basis 
of the feasibility study for construction of mini ma-
rina in Belgrade to anticipate and help the construc-
tion of a modern mini marina.

In total we have 12 000 registered vessels and 
around 600 vessels pass through Belgrade and 
Serbia. It is our interest that they stop and dock giv-
ing concrete terms and conditions for docking. 

Fuel, water and electricity with support facilities 
where they can be provided for further journey, to-
gether with purchase of souvenirs and other necessi-
ties are the basic further goal of landscaping the pier.

I personally advocated the feasibility study for the 
mini marine in the municipality of Surčin. That proj-
ect isn’t megalomaniac, it is of big importance and 
as self-sufficient with all the prerequisites from the 
previous story, it would be just the thing Belgrade 
needed in order to keep the foreign nautical tourist 
stay for a few days. 

By construction of the mini marina and landscap-
ing the pier, we would connect the centre of Belgrade 
with peripheral municipalities, Grocka, Vinča, and 
further up to Lepenski Vir and other localities along 
the Danube, with the aim of promoting cultural heri-
tage of Belgrade and Serbia.

We would use the capacities of the Tourist 
Organization of Belgrade to properly inform tour-
ists by means of its information centre and seasonal 
info centres with special reference to the TOB portal. 
These are all capacities which together with other 
promotional materials should keep the foreign tour-
ists stay in Belgrade long enough to get good impres-
sion of our capital.

I would like to call private investors to show inter-
est for the construction of the mini marina and the 
city of Belgrade is ready to help them achieve that 
goal through concessions and other forms of public-
private partnership with satisfaction of both parties 
involved.

 Kao grad ušću dve re ke, 
šta Vi kao po je di nac, ali 
i kao grad ski se kre tar za 
pri vre du mo že te da ura-
di te da se taj tu ri stič ki 
po ten ci jal is ko ri sti?

Pe de set po sto stra nih tu-
ri sta ko ji do la ze u Sr bi ju 
do la ze u Be o grad, i mi se 
tru di mo da u pr vom ko ra ku 
po ku ša mo da za dr ži mo tu-
ri ste u Be o gra du, a za tim se, u do go vo ru sa Tu ri stič-
kom or ga ni za ci jom Be o gra da, po tru di mo da stra ni 
tu ri sti bu du in for mi sa ni ji o da ljoj po se ti Sr bi ji, na kon 
upo zna va nja pre sto ni ce. 

Be o grad ima pred nost da le ži na dve re ke, i to je 
ogrom ni po ten ci jal ko ji mo ra da se is ko ri sti. U tom 
smi slu, u in te re su gra da je i to da se na u tič ki tu ri sti, 
ko jih je sve vi še, za dr že u Be o gra du na pra vi na čin. 
Na i me, to bi bio su štin ski no vi vid tu ri zma jer se ta ko 
i Be o grad mo že vi de ti na vi še na či na.

Iz to ga pro iz i la zi da će Se kre ta ri jat za pri vre du Be-
o gra da u sa rad nji sa svim nad le žnim grad skim in sti-
tu ci ja ma na pra vi ti pred u slo ve za do la zak i sme štaj 
ve ćeg bro ja tu ri sta kroz po bolj ša nje in fra struk tu re 
be o grad skih re ka.

 Sem na šeg pri sta ni šta ko je je na me nje no ve ćim 
plo vi li ma, da li ima te vi zi ju re ša va nja pro ble ma 
ma njih plo vi la, i na ko ji na čin?

Tre ba da ure di mo sa da šnje pri sta ni šte na osno-
vu stu di ja o iz vo dlji vo sti za iz grad nju mi ni ma ri na u 
Be o gra du.

Ukup no je re gi stro va no oko 12.000 plo vi la, a oko 
600 plo vi la pro đe kroz Be o grad i Sr bi ju. In te res nam 
je da se za dr že kod nas.

Do spup nost go ri va, vo de i stru je sa pra te ćim sa dr-
ža ji ma ka ko bi put ni ci mo gli da obez be de stva ri za 
da lji put, kao i na bav ka su ve ni ra i osta lih po trep šti-
na, osnov ni su na red ni cilj ure đe nja pri sta ni šta.

Lič no sam se za u zeo za stu di ju o iz vo dlji vo sti mi-
ni ma ri ne u op šti ni Sur čin. Taj pro je kat ni je me ga lo-
man ski, ve o ma je bi tan, i sa mo o dr živ jer is pu nja va 
sve pred u slo ve iz pret hod ne pri če. On bi bio baš ono 
što je po treb no Be o gra du da bi se stra ni na u tič ki tu-
ri sta za dr žao u gra du ne ko li ko da na.

Iz grad njom mi ni ma ri na i ure đe njem pri sta ni šta 
po ve za li bi smo cen tar Be o gra da sa obod nim op šti na-
ma (Groc ka, Vin ča) i sa Le pen skim Vi rom i osta lim 
lo ka li te ti ma uz Du nav.

Ovom pri li kom bih po zvao pri vat ne in ve sti to re da 
po ka žu in te re so va nje za iz grad nju mi ni ma ri na, a 
grad Be o grad je spre man da im po mog ne u to me kroz 
kon ce si je i dru gi vid jav no- pri vat nog part ner stva uz 
za do vo lje nje obe stra ne.

Dragan Jeremić
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SR\A POPOVIĆ, 
borac za demokratiju

Agriculture and tourism could bring the 
necessary money, but we should take into 
consideration only those investments that 
ensure production, exports and new jobs, 
says the site editor of makroekonomija.
org, Miroslav Zdravkovic.

It seems that only psychics could answer to the 
question: How will the year 2013 be for us? Solid 
economic forecasts are influenced by a number of 
factors and therefore it would be distasteful to make 
long-term forecasts. However, given that economy is 
an exact science some things are predictable, with 
a smaller or slightly larger deviation. The economist 
Miroslav Zdravković explains that the growth of the 
gross domestic product in the year ahead will de-
pend on weather conditions and their impact on ag-
riculture, but also on the production and export by 
companies that have already invested in Serbia, such 
as Fiat. He does not consider that political affairs 
and convulsions have influence on economic trends, 
but he finds necessary to change economic policies, 
which have yielded no results in the past thirteen. 
While many see salvation in foreign investments, the 
site editor of makroekonomija.org says that the only 
important investments for our economy are those 

Po ljo pri vre da i tu ri zam mo gli bi do ne ti neo-
p ho dan no vac, a od in ve sti ci ja se ra ču na ju 
sa mo one ko je bi obez be di le pro iz vod nju, 
iz voz i no va rad na me sta, ka že ured nik saj ta 
ma kro e ko no mi ja.org, Mi ro slav Zdrav ko vić.

Od go vor na pi ta nje ka kva će nam bi ti 2013. go di na, 
či ni se, je di no još mo gu da da ju vi dov nja ci. So lid na eko-
nom ska pred vi đa nja pod lo žna su uti ca ju vi še fak to ra 
pa je ne za hval no iz no si ti du go roč ni je prog no ze. Ipak, 
bu du ći da je eko no mi ja eg zakt na na u ka ne ke stva ri su 
pred vi di ve, sa ma njim ili ma lo ve ćim od stu pa njem. Eko-
no mi sta Mi ro slav Zdrav ko vić ob ja šnja va da će rast bru to 
do ma ćeg pro iz vo da u go di ni pred na ma za vi si ti od vre-
men skih uslo va i nji ho vog uti ca ja na po ljo pri vre du ali i 
od pro iz vod nje i iz vo za kom pa ni ja ko je su već in ve sti ra le 
u Sr bi ju, kao što je, re ci mo, Fi jat. Po li tič ke tr za vi ce i afe-
re ne vi di kao uti caj ne na pri vred ne to ko ve ali sma tra 
da je po treb no me nja ti eko nom sku po li ti ku ko ja za pro-
te klih tri na est go di na ni je da la re zul ta te. I dok mno gi 
spas vi de u stra nim in ve sti ci ja ma, ured nik saj ta ma kro e-
ko no mi ja.org ka že da će za na šu pri vre du bi ti va žna sa-
mo ona ula ga nja ko ja će obez be di ti pro iz vod nju, iz voz 
i no va rad na me sta. Kao jed nu od raz voj nih šan si vi di i 
tu ri zam, iako oce nju je da nje gov po ten ci jal u Sr bi ji ni je 
do volj no is ko ri šćen.

[TA NAM 
   NEBO DA
[TA NAM [TA NAM 
      NEBONEBO DA DA
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that will provide production, exports and new jobs. 
He considers that tourism represents a development 
opportunity, though its potential is not fully exploit-
ed in Serbia.

 What can we expect, in economic terms, for the 
year ahead?

In 2013 we can expect a GDP growth of over 2%, 
assuming that weather conditions for crop produc-
tion will be within the annual average. If there is a 
drought, like in 2012, the growth will be minimal, up 
to 1%, but if conditions are favorable the GDP might 
grow by over 3%.

 Will 2013 be better or worse than the previous 
year and how eventual government instability 
might disrupt the expected flows?

Economic developments are not the product of 
government instability, but of existing trends in 
Europe and the international environment of Serbia. 
The start of Fiat production in Serbia contributed 
to the growth of exports in the last quarter of 2012, 
and the further growth of production and exports 
just of this company will affect the growth of the 
GDP by 1%.Also the NIS refinery began production 
in Pančevo. That will certainly have a positive ef-
fect on the overall production and trade trends, but 
some sectors of our economy still experience nega-
tive trends. However, when we ”set-off” positive and 
negative impacts, we may see that agricultural pro-
duction is crucial for the overall economic result. 
Political parties can not affect the weather or the 
demand of Fiat or NIS products. Therefore, undue 
importance is being given to them.

 Šta, u eko nom skom smi slu, mo že mo da oče ku je-
mo od go di ne pred na ma?

U 2013. go di ni mo že mo oče ki va ti rast BDP-a od 
pre ko 2%, pod pret po stav kom da vre men ski uslo vi za 
ra tar sku pro iz vod nju bu du pro seč ni go di šnji. Uko li ko 
bu de su ša, kao 2012. go di ne, rast će bi ti mi ni ma lan 
− do 1%, a uko li ko bu de po volj nih uslo va BDP mo že 
da bu de ve ći i za pre ko 3%.

 
 Da li će 2013. bi ti bo lja ili go ra u od no su na pret-
hod nu i ko li ko even tu al na ne sta bil nost Vla de 
mo že da po re me ti oče ki va ne to ko ve?

Eko nom ska kre ta nja ni su pro iz vod ne sta bil no sti 
vla da već for mi ra nih tren do va u Evro pi, me đu na-
rod nom okru že nju i u Sr bi ji. Po če tak pro iz vod nje 
Fi ja ta u Sr bi ji uti cao je na rast iz vo za u po sled njem 
tro me seč ju 2012, a na sta vak ra sta pro iz vod nje i iz-
vo za sa mo ove kom pa ni je uti ca će na rast BDP-a do 
1%. Ima mo i po če tak pro iz vod nje NIS-a u ra fi ne ri ji 
u Pan če vu ko ji će ta ko đe po zi tiv no uti ca ti na ukup-
na pro iz vod na i tr go vin ska kre ta nja, a ima mo i de lo-
ve pri vre de sa ne po volj nim kre ta nji ma. Ali, pri ovom 
”pre bi ja nju“ po zi tiv nih i ne ga tiv nih uti ca ja po ljo pri-
vred na pro iz vod nja je ključ na za uku pan eko nom ski 
re zul tat. Po li tič ke par ti je ne mo gu da uti ču na vre-
men ske pri li ke, ni ti na tra žnju za pro iz vo di ma Fi ja ta 
ili NIS-a, a da bi im se da vao pre te ra ni zna čaj.

 Da li oni ko ji tre nut no kre i ra ju eko nom sku po li-
ti ku mo gu taj po sao da iz ne su na naj bo lji mo gu ći 
na čin za ze mlju i dru štvo?

Bo lje pi ta nje bi bi lo: da li je mo gu će pro me ni-
ti eko nom sku po li ti ku ko ja bi do ve la po po volj ni jeg 

[TA NAM 
   NEBO DA
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 Can those that currently create economic poli-
cies do their work in the best possible way for 
the country and society?

A better question would be: is it possible to change 
economic policies in such a way that they lead to more 
favorable results in terms of GDP growth and em-
ployment? The economic policies created in Serbia in 
the past 13 years (neoliberalism and arrangements 
with the IMF) have produced no positive results and 
insisting on the same policies will not bring anything 
good. For that reason, rather than the applied poli-
cies, it is more important how weather conditions 
will be for agriculture and whether a couple of com-
panies will increase their production in Serbia.

 What do you expect from foreign investments in 
the period ahead?

It is not important whether foreign investments 
will reach 0,5 or 2 billion EUR, but where those re-
sources will be invested. Foreign direct investments 
consisting in changes of ownership (for example 
the privatization of Telekom) have no significant 
positive effects, while investments in manufacturing 
have an important impact on employment and the 
overall economy. Therefore, it is much more impor-
tant to have as many production investments as pos-
sible, even of lesser value, than having numerous re-
distributions of property in the benefit of foreigners, 
just with the purpose of registering higher values of 
foreign direct investments. We should keep in mind 
that the substantial impact on the economy is much 
more important than statistics.

 Can Serbia get more from tourism and is it a 
branch of economy that should be taken into 
consideration seriously?

Last year Serbia was visited by 809,967 foreigners, 
amounting to 1,796,215 overnight stays. Compared 
to 2011, the number of foreign visitors grew by 6% 
and the number of overnight stays by 9.3%. The 
number of arrivals and overnight stays of foreign-
ers has grown constantly since 2000. We can expect 
that the positive trends will continue this year and 
in the coming years. That is the result of the low 
base, on the one hand, and of the nice experiences 
of foreigners that visit Serbia, on the other hand. 
High growth in the field of tourism is possible and 
achievable, especially if you take into account the 
fact that Vojvodina is the European region with the 
lowest tourism intensity (measured by the number of 
overnight stays for 1,000 inhabitants) after certain 
region of Romania.

re zul ta ta me re nog ra stom BDP-a i za po sle no sle no-
šću? Eko nom ska po li ti ka, ova ko ka ko se u Sr bi ji kre i-
ra pret hod nih 13 go di na (neo li be ra li zam, aran žma ni 
sa MMF-om) ni je da la po zi tiv ne re zul ta te, pa i in si-
sti ra nje na istim po li ti ka ma ne će do ne ti ni šta do bro. 
Zbog to ga je, upr kos pri me nje nim po li ti ka ma, mno go 
va žni je ka kve će vre men ske uslo ve ima ti po ljo pri vre-
da i ho će li ne ke kom pa ni je po ve ća ti pro iz vod nju u 
Sr bi ji.

 Šta oče ku je te od stra nih ula ga nja u na red nom 
pe ri o du?

Od to ga da li će bi ti 0,5 ili 2 mi li jar de evra stra nih 
ula ga nja mno go je va žni je gde će ona bi ti in ve sti ra-
na. SDI kao pro me na vla sni štva (Npr. pri va ti za ci-
ja Te le kom-a) ne ma ju bit nih po zi tiv nih efe ka ta dok 
ula ga nja u pro iz vod nju ima ju − i za za po sle nost i za 
ukup nu eko no mi ju. Sto ga je mno go va žni je da bu de 
što vi še pro iz vod nih ula ga nja, pa i ma nje vred no sti, 
ne go pu ke pre ra spo de le imo vi ne u ko rist stra na ca, 
ka ko bi knji ži li ve ću vred nost SDI. Od sa me sta ti sti ke 
mno go je va žni ji su štin ski uti caj na eko no mi ju.

 Da li Sr bi ja mo že vi še da do bi je od tu ri zma i da 
li je to pri vred na gra na na ko ju tre ba ozbilj no 
ra ču na ti?

Pro šle go di ne je Sr bi ju po se ti lo 809.967 stra na ca 
ko ji su ima li 1.796.215 no će nja. U od no su na 2011, 
ostva ren je po rast bro ja stra na ca za 6% i nji ho-
vih no će nja za 9,3%. Rast bro ja do la za ka i no će nja 
stra na ca je kon stan tan na kon 2000. go di ne i u ovoj 
i u na red nim go di na ma mo že mo oče ki va ti na sta vak 
po zi tiv nog tren da. On je, sa jed ne stra ne, po sle di ca 
ni ske osno vi ce, a sa dru ge stra ne je pod uti ca jem le-
pih is ku sta va stra na ca ko ji po se te Sr bi ju. Vi sok rast 
u obla sti tu ri zma je mo guć i ostva riv, po seb no ako se 
uzme u ob zir či nje ni ca da je Voj vo di na evrop ski re-
gion sa naj ma njim tu ri stič kim in ten zi te tom (me re no 
bro jem no će nja: 1 tu ri sta na 1.000 sta nov ni ka) na-
kon jed ne re gi je u Ru mu ni ji.

 
Tamara Torlak
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Serbia was the fi rst station in the 
diplomatic career of His Excellency the 
Ambassador of the Republic of Indonesia 
in Serbia, Semuel Samson. He considers 
himself a promoter and Indonesia and 
Serbia and works hard on strengthening 
the economic, cultural and political 
collaboration between the two countries. 
He enjoys kajmak, honey rakia and lamb 
meet and loves to spend the winter 
holidays in the mountains together with 
the friends that he has made during his 2 
years stay in Serbia.

 

What does your path to diplomacy look like?

I am the youngest of six children and my oldest 
brother served me as model. He is interested in poli-
tics. The difference of age between us is 15 years and 
whenever he, as a young man, had a debate with his 
friends about important statesmen or political is-
sues, I was fascinated, although I did not quite un-
derstand what they were talking about. When I was 
in the elementary school I watched the news and 
read political magazines. I was interested in every-
thing that had to do with international relations. On 

Sr bi ja je pr va sta ni ca u di plo mat skoj ka-
ri je ri Nje go ve Ek se len ci je am ba sa do ra 
Re pu bli ke In do ne zi je u Sr bi ji, Se mu e la 
Sam so na. Se be sma tra pro mo te rom i In-
do ne zi je i Sr bi je, vred no ra di na ja ča nju 
eko nom ske, kul tur ne i po li tič ke sa rad nje 
dve dr ža ve. Uži va u kaj ma ku, me do va či i 
jag nje ti ni, kao i u zi mo va nju na pla ni na ma 
sa pri ja te lji ma ko je je ste kao za dve go di-
ne bo rav ka u Sr bi ji.

Ka ko je iz gle dao Vaš put u di plo ma ti ju?

Naj mla đi sam od še sto ro de ce i naj sta ri ji brat mi 
je bio uzor, a nje ga je in te re so va la po li ti ka. Raz li ka 
iz me đu nas je 15 go di na i kad god je on, kao mla-
dić, vo dio de ba te sa pri ja te lji ma o va žnim dr žav ni ci-
ma i po li tič kim te ma ma, bio sam op či njen iako ni sam 
sa svim raz u meo o če mu go vo re. Još dok sam išao u 
osnov nu ško lu pra tio sam ve sti i či tao po li tič ke ma-
ga zi ne. Za ni ma lo me je sve što ima ve ze sa me đu na-
rod nim od no si ma. Sa dru ge stra ne, ta da su me fa sci-
ni ra le i pri rod ne na u ke. Ka da je, ra nih osam de se tih, 
in for ma ci o na teh no lo gi ja do ži ve la svoj pro cvat, od-
lu čio sam da će to bio mo ja pro fe si ja. Pa ra lel no sa fa-
kul te tom, an ga žo vao sam se u Po kre tu mla dih. Br zo 
sam na pre do vao od lo kal nog do na ci o nal nog ni voa. 
To je bio pr vi ko rak u po li tič kim vo da ma. Za vr šio sam 

Ambasador Semuel Samson  //  Ambassador Semuel Samsons
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stu di je, po stao in že njer, ali je po li ti ka pre o vla da la. 
Že le li smo de mo krat ske pro me ne i sme nu Su har to-
vog re ži ma. Ofor mi li smo par ti ju ko ja po či va na vred-
no sti ma oču va nja in te gri te ta i te ri to ri jal nog su ve re-
ni te ta. Jer, In do ne zi ja je ze mlja od dve sta mi li o na 
lju di i se dam na est hi lja da ostr va, ta ko da je naj ve ći 
pro blem bio oču va ti je din stvo na ta ko ve li koj te ri to ri-
ji. Po sto ja la je mo guć nost dez in te gra ci je dr ža ve. Ta-
da šnji ge ne ral u voj sci Re pu bli ke In do ne zi je, Su si lo 
Bam bang Ju do jo no, bio je do bar kan di dat za bu du-
ćeg pred sed ni ka. Nas dvo ji ca smo ra di li kao tim od 
2004–2008. go di ne. Ka da je Ju do jo no do šao na če lo 
dr ža ve, po vu kao sam se i po sve tio pri vat nom bi zni su. 
Jed nog da na, pred sed nik me je po zvao da mu po mog-
nem u spolj noj po li ti ci i pre se lim se u Be o grad. Ka da 
sam to re kao su pru zi, ona je od mah pri sta la. Kra jem 
2010. go di ne, sti gli smo u Sr bi ju i uve ri li se da je sve 
baš ona ko ka ko smo pret po sta vlja li – pre le pa ze mlja 
i div ni lju di. 

Ka ko iz gle da Vaš sva ko dnev ni ži vot u Sr bi ji?

Za i sta uži va mo ov de, po seb no mo ja su pru ga. Ka da 
smo raz go va ra li o po vrat ku u Dža kar tu po sle di plo-
mat ske mi si je u Sr bi ji, pi ta la me je ka ko bi bi lo da 
ona sa ćer kom osta ne u Sr bi ji još ne ko vre me, a da 
se ja vra tim u In do ne zi ju. To je bi la nje na iskre na re-
ak ci ja, jer je oso ba ko ja go vo ri ono što mi sli i ose ća, 
ne kal ku li še. Ina če, sma tram da su že ne objek tiv ni je 
ka da do no se za ključ ke. Le po mi šlje nje o Sr bi ma ima 
ve ći na am ba sa do ra, jer ste na rod ko ji br zo pri hva ta 
stran ce, že li te da po mog ne te i dru že lju bi vi ste. To je 
jed na od slič no sti sa In do ne ža ni ma – na ma je, zbog 
raz li či tih et nič kih gru pa u ze mlji, usa đe no da bu de-
mo to le rant ni i lju ba zni. Osim lju di, hra na je ne što 
što nam se baš do pa da u Sr bi ji. Vo lim kaj mak u to-
ploj le pi nji i to oba ve zno nu dim go sti ma ka da do đu 
iz In do ne zi je. Mi u In do ne zi ji ima mo mla di sir, ali ne-
ma mo kaj mak. Još je dan od spe ci ja li te ta srp ske ku hi-
nje ko ji bih iz dvo jio je jag nje ti na, slat ko me so ko je se 
to pi. Ne smem da iz o sta vim me do va ču. To ni je sa mo 
al ko hol no pi će, već je i do bro za zdra vlje. Su pru ga i ja 
uži va mo uve če uz ra ki ju sa me dom. Čak sam raz mi-
šljao da na u čim ka ko se pra vi ra ki ja i pre ne sem tu ve-
šti nu u In do ne zi ju. Zbog kli me, kod nas je vo će sve že 
sa mo 2–3 da na. Ta ko da, ume sto da do pu sti mo da 
vo će tru li, mo že mo da pra vi mo ra ki ju od nje ga.

Po sto ji li ne što na šta ste se te ško na vi kli?

Ne do sta ju nam za či ni, či li sos, so ja sos. Snab de-
va mo se tim na mir ni ca ma u Be ču ili Bu dim pe šti. O 
to me sam pri čao sa još ne kim am ba sa do ri ma, pa mo-
žda otvo ri mo rad nju sa za či ni ma za azij sku ku hi nju. 
Dru ga stvar ko ja nam ne do sta je je ri ba – 60% in do-
ne žan ske te ri to ri je či ne oke a ni, ta ko da smo na vi kli 
na sve žu ri bu. Ipak, ono što mi je naj te že u Sr bi ji je 
je zik. Po ku ša vam već dve go di ne da ga na u čim. Na-
pre du jem, ali u ne do stat ku vre me na, to ide sve spo-
ri je. Ni sam po sve ćen uče nik. Pro fe sor je zi ka mi re-
dov no za da je do ma će za dat ke ko je naj če šće za vr ša va 

the other hand, I was fascinated by natural sciences 
at that time. When informatics experienced its boom 
in the early 80’, I decided that this would be my pro-
fession. Along with the university, I was engaged in 
the Youth Movement and I quickly progressed from 
local to national levels. This was my first step of my 
political career. I finished my studies, became an 
engineer, but politics prevailed. We wanted a demo-
cratic change and the replacement of the Suharto 
regime. We formed a political party based on the 

value of maintaining the integrity and territorial 
sovereignty. Given that Indonesia has a population 
of 200 million people living on 17 thousand islands, 
the most difficult problem was to preserve the unity 
of such a vast territory. There was a real risk that the 
state would disintegrate. The former General of the 
Army of the Republic of Indonesia, Susilo Bambang 
Judojono, was a good candidate for President. The 
two of us worked as a team since 2004 until 2008. 
When Judojono took over the reins of the State, I 
retreated and dedicated to private businesses. One 
day, the president asked me to help him in foreign 
policy and move to Belgrade. When I told my wife, 
she immediately agreed. By the end of 2010 we ar-
rived in Serbia and realized that everything was ex-
actly as we had expected - a beautiful country with 
wonderful people. 

What is your daily life in Serbia like?

We really enjoy here, especially my wife. When we 
talked about returning to Jakarta after the end of my 
diplomatic mission in Serbia, she asked whether she 
could stay in Serbia with our   daughter for some time 

RE PU BLI KA IN DO NE ZI JA JE PRO-
STRA NA DR ŽA VA U AZI JI ČI JI JE 
GLAV NI GLAV NI GRAD DŽA KAR TA. 
SA STO JI SE OD 17.508 OSTR VA, 
OD KO JIH JE 6.000 NA SE LJE NO. 
NAJ VE ĆA OSTR VA SU JA VA, SU-
MA TRA, CE LE BES (SU LA VE SI), 
BOR NEO (KA LI MAN TAN) I NO VA 
GVI NE JA. SE VER NO OD IN DO NE ZI-
JE NA LA ZE SE MA LE ZI JA, SIN GA-
PUR, FI LI PI NI I PA LAU, IS TOČ NO 
JE PA PUA NO VA GVI NE JA I IS TOČ-
NI TI MOR, JU ŽNO JE AUSTRA LI JA, 
DOK JE IN DIJ SKI OKEAN JU ŽNO I 
ZA PAD NO OD IN DO NE ZI JE. IN-
DO NE ŽAN SKI DEO OSTR VA NO VA 
GVI NE JA NA SE VE RU IZ LA ZI NA 
PA CI FIK. IN DO NE ZI JA IMA NAJ MA-
NJE 150 AK TIV NIH VUL KA NA.

THE REPUBLIC OF INDONESIA IS A 
LARGE COUNTRY IN ASIA AND ITS 
CAPITAL IS JAKARTA.IT CONSISTS 
OF 17,508 ISLANDS, OUT OF 
WHICH 6,000 ARE INHABITED. 
THE LARGEST ONES ARE: JAVA, 
SUMATRA, CELEBES (SULAWESI), 
BORNEO (KALIMANTAN) AND 
NEW GUINEA. NORTH OF INDO-
NESIA ARE MALAYSIA, SINGA-
PORE, PHILIPPINES AND PALAU, 
TO THE EAST IS PAPUA NEW 
GUINEA AND EAST TIMOR, TO 
THE SOUTH IS AUSTRALIA, WHILE 
THE INDIAN OCEAN STRETCHES 
SOUTH AND WEST OF INDONESIA. 
THE INDONESIAN PART OF THE 
ISLAND OF NEW GUINEA HAS 
ACCESS TO THE PACIFIC OCEAN 
IN THE NORTH. INDONESIA HAS AT 
LEAST 150 ACTIVE VOLCANOES. 



the Globe     br. 1 / no. 128

mo ja se kre ta ri ca. Ša lu na stra nu, su pru ga i ja smo 
re ši li da za jed no upi še mo kurs jer, i ka da se bu de mo 
vra ti li u Dža kar tu, ne će mo pre ki nu ti ve ze sa pri ja-
te lji ma u Sr bi ji. Mi ne sma tra mo da smo ov de sa mo 
zbog po sla jer se ose ća mo kao deo srp skog dru štva.

Šta je osta vi lo naj ve ći uti sak na Vas? 

Pre ne go što smo do šli, upo zo ri li su nas na ogrom-
ne sa o bra ćaj ne gu žve u gra du. Me đu tim, ka da do la-
zi te iz Dža kar te sa 10 mi li o na sta nov ni ka i mno go 
gu šćim sa o bra ća jem, on da vam je u Be o gra du sve br-
že i lak še. Ta mo vam tre ba 2-3 sa ta da se od ve ze te od 
tač ke A do tač ke B.

U Be o gra du nam se svi đa to što ima do sta ze le ni la i 
par ko va. Ina če, Sr bi ja je zdra vo dru štvo ko je vo li sport. 
Za to ni je iz ne na đe nje što ima te No va ka Đo ko vi ća.

Za one ko ji bi ra di je u pro vod, Be o grad ima naj bo-
lji noć ni ži vot u Evro pi, za sve ge ne ra ci je. Uvek me 
odu še vi ka da na jed nom me stu vi dim sta re i mla de 
ka ko za jed no pe va ju. Če sto se pi tam o če mu je reč u 
pe smi jer mo ra bi ti da je ne što po zi tiv no ako je za sve 
ge ne ra ci je. 

Lju di su spon ta ni i ume ju da uži va ju u do broj at-
mos fe ri. U Be o gra du je uvek ži vo na uli ca ma. U dva 
sa ta no ću mo že te vi de ti pri stoj ne, mla de lju de ko ji 
če ka ju auto bus. Ret ke su ze mlje u ko ji ma mo že te, 
ka sno uve če, sre sti lju de na grad skim uli ca ma.

Osim Be o gra da, oba ve zno tre ba po se ti ti Ko pa o nik, 
Zla ti bor, Ta ru, Fru šku go ru, No vi Sad, Niš i dru ge de-
lo ve Sr bi je. U ša li ka žem da sam zva nič no am ba sa dor 
In do ne zi je, ali da sam i am ba sa dor Sr bi je ka da pu tu-
jem u dru ge ze mlje.

U kom prav cu se kre će mo der na In do ne zi ja?

Eko nom ski rast In do ne zi je je 6 % i za sa da smo 
pet na e sta eko nom ska si la na sve tu. Cilj nam je da, 
do kra ja 2020. go di ne, bu de mo me đu de set naj ja čih 

after my return to Indonesia. That was her honest 
reaction, because she is a person that says what she 
thinks and feels, without making any calculations. 
Otherwise, I think that women are more objective 
when drawing conclusions. Most ambassadors have 
a good opinion about Serbs, because you are friendly 
people that accept foreigners quickly and want to 
help. This is one of the similarities you have with 
Indonesians - we have learned to be tolerant and 
kind, because we have many different ethnic groups. 
Besides people, food is something that we really like. 
I love kajmak in a warm lepinja and we offer that to 
our guests when they come from Indonesia. We have 
unripened cheese in our country, but we have no kaj-
mak. One of the specialties of Serbian cuisine that I 
should mention is lamb meet, the sweet meat that 
melts in the mouth. I cannot forget to mention hon-
ey rakia either. It is not just an alcoholic beverage, 
it is also healthy. My wife and I enjoy the evening, 
drinking a honey rakia. I even thought about learn-
ing how to prepare this beverage and transferring it 
to Indonesia. Because of weather conditions, fruits 
there are fresh for just 2-3 days. Therefore, instead 
of using rotten fruits, we could prepare rakia from 
honey.

 Is there something you found hard getting used 
to?

I miss our spices, chili sauce and soy sauce. We buy 
them in Vienna or Budapest. I talked about that to 
some other ambassadors, and perhaps we could open 
a spice shop for Asian cuisine. Another thing that we 
miss is fish. The ocean represents 60% of the territo-
ry of Indonesia, so we are used to fresh fish. But the 
hardest thing is the Serbian language. I have been 
trying to learn it for two years. I am progressing, but 
in the absence of time, everything goes slower. I am 
not a devoted pupil. My language teacher regularly 

Ambasadori Semuel Samson i 
Zoa Tun (Mjanmar) sa operskom 
pevačicom Jadrankom Jovanović 

//

Ambassadors Semuel Samson and 
Zaw Tun (Myanmar) with opera 
singer Jadranka Jovanovic
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eko nom skih si la. Ras po la že mo bo ga tim pri rod nim 
re sur si ma, kli ma je ta kva da ima mo tri sta sun ča-
nih da na go di šnje, vi še od sto mi li o na In do ne ža na 
su mla di, što zna či da je po lo vi na po pu la ci je u pu-
noj rad noj sna zi – sve su to pa ra me tri za vi so ku pro-
duk tiv nost. Ka da ži vi te u mul ti kul tu ral noj ze mlji, sa 
dve sta mi li o na sta nov ni ka, usa đe no vam je da čim 
iza đe te iz ku će bu de te to le rant ni i tak mi čar ski na-
stro je ni. Ta vr sta sup til ne kon ku ren ci je ta ko đe po ve-
ća va pro duk tiv nost.

Šta tre ba oba ve zno po se ti ti u In do ne zi ji?

Tu ri zam je naj ra zvi je ni ja pri vred na gra na u In do-
ne zi ji. Go di šnje ugo sti mo vi še od osam mi li o na tu ri-
sta. Za i sta su ra zno vr sni tu ri stič ki sa dr ža ji. Mo že te 
uži va ti u pri rod nim le po ta ma Bor nea, Su ma tre, Pa-
pue, ali i upu sti ti se u avan tu re is tra ži va nja džun gle 
ili mon sun skih šu ma. Na rav no, ne sme te pro pu sti ti 
Ba li kao naj po pu lar ni ju de sti na ci ju, gde se mo že te 
opro ba ti u mno gim spor to vi ma i avan tu ra ma na vo di. 
Od ne ko li ko hi lja da ostr va, mo že te iza bra ti ono što 
vas za ni ma – je ze ra vul kan skog po re kla i spa tu ri zam 
gde ima te kra ljev ski tret man po sle ko jeg ste pre-
po ro đe ni, mo že te po se ti ti gra do ve ko ji su za šti će ni 

gives me homework, which is usually completed by 
my secretary. Joking aside, my wife and I decided to 
enroll a Serbian course and keep the ties with our 
friends from Serbia after returning to Indonesia. 
We do not consider that we are here only because 
of work reasons. We actually feel that we are part of 
this society. 

What has left the deepest impression on you? 

Before we arrived, we were warned that there are 
huge traffic jams in the city. However, when you 
come from Jakarta, a city that has 10 million people 
and a very dense traffic, you have the feeling that 
in Belgrade everything goes faster and easier. There 
you need 2-3 hours to drive from point A to point B. 

We like that there are many parks and a lot of 
greenery in Belgrade. Otherwise, Serbia is a healthy 
society that loves sports. Therefore, it is not a sur-
prise that you have Novak Đoković. 

For those that prefer to spend the night out, 
Belgrade has the best nightlife in Europe, for all ages. 
I am always amazed when I see old and young people 
together in the same place, singing in one voice. I 
often wonder what that song is. Ti should be some-
thing positive, if it is appropriate for all ages. People 
are spontaneous and know how to enjoy a good at-
mosphere. Belgrade streets are always full of life. At 
2 o’clock in the morning you can see decent, young 
people waiting for the bus. There are not many coun-

tries, where people are out late at night.
Besides Belgrade, one must also visit 

Kopaonik, Zlatibor, Tara, Novi Sad, Niš and 
other parts of Serbia. I say as a joke that I am 
officially Indonesia’s Ambassador, but that I 
am also Serbia’s Ambassador when I travel to 
other countries.

In what direction is modern Indonesia 
moving?

Indonesia’s economic growth is 6% and we 
are presently the 15th country in the world. 
Our goal is that by the end of 2020 we will be 
among the top ten economic powers. We have 
rich natural resources and the climate is such 
that we have 300 days of sunshine. Besides 
that, more than 100 million Indonesians are 
young, which means that half of the popula-
tion is in full working capacity. These are pa-
rameters for a high productivity. When you live 
in a multicultural country, with 200 million in-
habitants, you know that as soon as you leave 
the house, you must be tolerant and competi-
tive minded. This type of subtle competition is 
increasing productivity.

What must a traveler visit in Indonesia?

Tourism is the most developed branch of the 
Indonesian economy. Every year, we host more 
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zbog svog bo ga tog kul tur nog na sle đa, upo zna ti teh-
ni ku ruč ne iz ra de tka ni ne po ko joj smo pre po zna tlji vi 
ši rom sve ta. Tu je i ne iz o stav na in do ne žan ska ku hi-
nja, ko ja je ra zno vr sna jer ob je di nju je raz li či te de lo-
ve ar hi pe la ga.

 Po sto ji ini ci ja ti va da Sr bi ja po sta ne eko nom ski 
cen tar In do ne zi je za re gion? 

Ve li ki gra do vi Sr bi je ima ju so li dan eko nom ski ni vo, 
ali ru ral ni de lo vi su u de fi ci tu i mo ra ju se pri vred-
no oži ve ti. Tr ži šta In do ne zi je i Sr bi je ni su jed na ka po 
mno gim pa ra me tri ma. Za to u eko nom skoj sa rad nji 
tre ba tra ži ti dru ga či je re še nje. Jed na od mo guć no sti 
je da kroz stra te ško part ner stvo do pre mo do ze ma lja 
sa ko ji ma Sr bi ja ima pot pi sa ne tr go vin ske spo ra zu me 
– Ru si je, Tur ske i Evrop ske uni je. Ta ko bi smo za jed-
nič ki iza šli na mno ga tr ži šta. Ula ga njem na šeg nov-
ca, Sr bi ja bi po vra ti la svo je in du strij ske ka pa ci te te, 
a to bi bi la šan sa za du go roč ni eko nom ski opo ra vak. 
Tri osnov ne stva ri zbog ko jih je Sr bi ja do bar part-
ner je su: in du strij ski po ten ci ja li, kva li tet ni ka dro vi i 
spo ra zu mi o slo bod noj tr go vi ni ko ji su pot pi sa ni sa 
dru gim ze mlja ma. Ako is ko ri sti mo si ro vi ne iz In do-
ne zi je – npr. ka kao, ka fu, pal mi no ulje i po kre ne mo 
srp ske fa bri ke, za po sli mo rad ni ke, a on da taj pro iz-
vod iz ve ze te kao srp ski brend, on da be ne fi te od to ga 

than 8 million tourists. There are many attractions. 
You can enjoy the natural beauty of Borneo, Sumatra, 
Papua, and embark on research adventures in the 
jungle or the monsoon forest. Of course, you must 
also visit Bali, which is the most popular destination. 
There you can try many water sports and adven-
tures. Out of several thousand islands, everyone can 
choose something that interests him/her - lakes of 
volcanic origin and spa tourism, where you can have 
a royal treatment after which you are reborn, visits 
to cities that are protected because of their rich cul-
tural heritage, learning the technique of hand-made 
fabrics, for which we are known all around the world 
etc. Another must is the Indonesian cuisine, which is 
very diversified, as it unites the different parts of the 
archipelago. 

 Is there an initiative for Serbia to become 
Indonesia’s economic center in the region? 

Major cities of Serbia have a solid economic level, 
but rural areas are in deficit and must be economi-
cally revived. The markets of Indonesia and Serbia 
are not equal by many parameters. Therefore, we 
should seek a different solution for our economic 
cooperation. One possibility is that, through a stra-
tegic partnership, we may reach countries, with 
which Serbia has signed trade agreements: includ-
ing Russia, Turkey and the EU. In that way we could 
be present together on many markets. By investing 
our money, Serbia could regain its industrial capacity 
and that would be a long term chance for its eco-
nomic recovery. The three main things that make 
Serbia a good partner are: industrial potential, high 
quality labor force and the free trade agreements 
that have been signed with other countries. If we 
use raw materials from Indonesia - such as cocoa, 
coffee and palm oil, set in motion Serbian facto-
ries, hire workers and then export the product as a 
Serbian brand, both countries will benefit from it. I 
am talking about products that countries of the re-
gion import from the EU at high prices. Together we 
can be competitive on many markets, offering prod-
ucts at much lower prices. Now we are in the stage 
of building stable bases and creating the conditions 
for the economic cooperation between the two coun-
tries. In addition to that, a very important segment 
of our partnership is the decades-long friendly re-
lations and the mutual respect. That is the base of 
our vision that we can grow economically together. 
We are currently examining which are the branches 
of industry that offer the best possibilities. Some of 
the options are IT and the energy sector. Indonesia 
is a rising economic power, part of the Asian market, 
and that is an incredible opportunity for the Serbian 
economy. 

Before that, it is necessary to build the necessary 
infrastructure, including the upgrade of the Danube 
and its ports, because the Danube has the potential 
of becoming one of the most relevant international 
trade routes. You should also adjust tax and customs 

PO BRO JU STA NOV NI KA (VI ŠE OD 
240.000.000) IN DO NE ZI JA JE 
ČE TVR TA NAJ VE ĆA DR ŽA VA NA 
SVE TU. IMA PRE KO 300 ET NIČ KIH 
GRU PA, KO JE GO VO RE SKO RO 500 
RAZ LI ČI TIH JE ZI KA I DI JA LE KA TA. 
ZBOG TO GA JE UVE DEN ZVA NI ČAN 
JE ZIK, KO JI JE SVI MA RA ZU MLJIV - 
IN DO NE ŽAN SKI JE ZIK. STA NOV NI-
ŠTVO JE NE RAV NO MER NO RAS PO-
RE ĐE NO. OSTR VO JA VA ZA U ZI MA 
SA MO 7% PO VR ŠI NE IN DO NE ZI JE, 
A NA NJE MU ŽI VI PRE KO 60% 
STA NOV NI ŠTVA. NAJ VE ĆI NA-
RO DI SU: JA VAN CI (41,7%), 
SUN DI (15,4%), MA LAJ CI 
(3,4%), MA DUR CI (3,3%), 
BA TAK (3,0%), MI NANG KA BAU 
(2,7%), BE TA VI (2,5%), BU GIS 
(2,5%), BAN TE NE ZI (2,1%), 
BAN DŽA RE SI (1,7%), BA LI NE ŽA-
NI (1,5%), SASK (1,3%), MA-
KA SA RE SI (1,0%) I DRU GI. NA 
DR ŽAV NOM GR BU JE ZLAT NA MIT-
SKA PTI CA GA RU DA SA ŠTI TOM NA 
GRU DI MA I LEN TOM U KAN DŽA MA, 
NA KO JOJ JE IS PI SAN MO TO „JE-
DIN STVO U RA ZNO LI KO STI“ .

IN TERMS OF POPULATION (MORE 
THAN 240,000,000 INHABIT-
ANTS) INDONESIA IS THE FOURTH 
LARGEST COUNTRY IN THE WORLD. 
THERE ARE OVER 300 ETHNIC 
GROUPS, SPEAKING ALMOST 
500 DIFFERENT LANGUAGES AND 
DIALECTS. THE OFFICIAL LAN-
GUAGE IS INDONESIAN, WHICH 
EVERYONE CAN UNDERSTAND. 
THE POPULATION IS UNEVENLY 
DISTRIBUTED. THE ISLAND OF 
JAVA REPRESENTS ONLY 7% OF 
THE INDONESIAN TERRITORY BUT 
IT IS HOME TO MORE THAN 60% 
OF THE POPULATION. THE LARG-
EST ETHNIC GROUPS INCLUDE: 
JAVANESE (41.7%), SUNDANESE 
(15.4%), MALAYS (3.4%), 
MADURESE (3.3%), BATAK 
(3.0%) AND OTHERS. THE STATE 
EMBLEM IS THE GOLDEN MYTHI-
CAL BIRD GARUDA WITH A SHIELD 
ON THE CHEST AND A RIBBON IN 
THE GRIP DISPLAYING THE MOTTO 
”UNITY IN DIVERSITY”.
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ima ju obe ze mlje. Go vo rim o pro iz vo di ma ko ji dr ža-
ve re gi o na uvo ze iz ze ma lja EU po vi so kim ce na ma. 
Ta ko bi smo za jed no po sta li kon ku rent ni na mno gim 
tr ži šti ma jer bi smo nu di li pro iz vo de po mno go ni žim 
ce na ma. Sa da smo u fa zi po sta vlja nja sta bil nih osno-
va i stva ra nja uslo va za pri vred nu sa rad nju na še dve 
ze mlje. 

Osim to ga, vr lo va žan seg ment part ner stva su na ši 
vi še de ce nij ski pri ja telj ski od no si i me đu sob no po što-
va nje. Iz to ga pro iz i la zi vi zi ja da mo že mo i eko nom-
ski za jed no da ra ste mo. Raz ma tra mo u ko jim gra-
na ma pri vre de po sto ji naj vi še mo guć no sti, ne ke od 
op ci ja su me di ci na, IT sek tor i ener ge ti ka. In do ne zi ja 
je ra stu ća eko nom ska si la ko ja je deo azij skog tr ži šta, 
što je ne ve ro vat na pri li ka za srp sku pri vre du. 

Pre to ga, neo p hod no je iz gra di ti po treb nu in fra-
struk tu ru, a u okvi ru to ga ospo so bi ti Du nav i lu ke, 
gde po sto je ka pa ci te ti po zi ci o ni ra nja Sr bi je me đu re-
le vant ne ru te me đu na rod ne tr go vi ne. Ta ko đe, tre ba 
pri la go di ti po re sku i ca rin sku re gu la ti vu, ka ko bi se 
stvo ri la po volj na kli ma za stra ne in ve sti to re. Sr bi ja 

regulations, in order to create a favorable climate 
for foreign investors. Serbia must be a safe business 
environment. In 2012, we organized the first Serbian 
- Indonesian Business Forum, which has the tenden-
cy of becoming an annual tradition. On a daily basis I 
meet businessmen and discuss about business. I also 
meet with the relevant ministers. When we will find 
a solution for the existing barriers, a meeting of the 
presidents of the two countries will be organized as 
a crown for our cooperation efforts. Until then we 
have to work seriously, because there is no time to 
waste just in photos and shaking hands. If we want 
to achieve long-term goals, we must start working 
immediately. 

 In what direction are the future relations be-
tween the two countries moving?

Since 2011 we strive to strengthen the so-called 
pyramid of mutual relationships - its bases are 
good human relations, which are related to cultural 

Ambasador Samson i novinarka magazina The Globe 
//
Ambassador Samson with The Globe magazine journalist



the Globe     br. 1 / no. 132

exchanges, scholarships for students, etc. (People to 
People), the second level is economic cooperation 
(Business to Business) and at the top of the pyramid 
we have the relations between the two governments 
(Government to Government). That is why I think 
that we are in a new era of bilateral relations, which 
are stronger and more productive in all areas. We are 
engaged in the promotion of women in the economy 
through public forums on the subject. That is the re-
sponsibility of my associate Ariana Yulianti. Women 
are dynamic, hardworking, open to novelties, dedi-
cated and, therefore, it is important to work on im-
proving their position in the business world. 

We are improving relations also in the field of 
culture. Last October, Biljana Krstić and Bistrik per-
formed in Jakarta, Bali and Ambon, my hometown. 
This was the first time in 40 years that Serbian musi-
cians had a tour in Indonesia. We organize Balinese 
dance lessons at the Embassy twice a week. 

All that gives me the hope that we can progress 
together, but it is necessary to have a strategy for the 
next 50 years. Unfortunately, 2013 is the last years 
of my diplomatic mission. My wife and I joke that it 
is a good thing that after 3 years in Serbia we feel 
3 years younger than when we arrived. That is why 
we will come back whenever we need to get younger, 
when we will miss kajmak and lamb meat and when 
we wish to spend the winter holidays with our friends 
in Zlatibor.

mo ra da bu de am bi jent si gur nog po slo va nja. 2012. 
go di ne smo or ga ni zo va li pr vi Sr bi ja - In do ne zi ja bi-
znis fo rum, sa ten den ci jom da ta kav fo rum po sta ne 
tra di ci o na lan i odr ža va se sva ke go di ne. Sa pri vred-
ni ci ma se sa sta jem sva ko dnev no da raz go va ra mo o 
po slo va nju, sa re sor nim mi ni stri ma ta ko đe. Ka da 
bu de mo pro na šli re še nje za pre pre ke ko je po sto je, 
kru ni sa će mo sa rad nju sa stan kom pred sed ni ka na še 
dve ze mlje. Do ta da mo ra mo ozbilj no da ra di mo, ni-
je vre me da se sa mo sli ka mo i ru ku je mo. Da bi smo 
ostva ri li du go roč ne ci lje ve, mo ra mo od mah da poč-
ne mo da ra di mo.

 U kom prav cu se kre će bu duć nost od no sa dve 
ze mlje?

Od 2011. se tru di mo da oja ča mo tzv. pi ra mi du me-
đu sob nih od no sa – ba za su do bri me đu ljud ski od no si 
u obla sti kul tur ne sa rad nje, sti pen di ra nja stu de na ta 
i slič no (Pe o ple to Pe o ple); dru gi ni vo bi bi la eko nom-
ska sa rad nja (Bu si ness to Bu si ness); na vr hu pi ra mi de 
su od no si dve vla de (Go vern ment to Go vern ment). 
Za to mi slim da smo u no voj eri bi la te ral nih od no sa 
ko ji su čvr šći i pro duk tiv ni ji u svim sfe ra ma. 

Ba vi mo se i pro mo ci jom že na u eko no mi ji kroz jav-
ne tri bi ne na tu te mu, za šta je za du že na mo ja sa-
rad ni ca Ari ja na Ju li an ti. Že ne su di na mič ne, vred ne, 
otvo re ne za no vi ne, po žr tvo va ne i za to je va žno ra di ti 
na po bolj ša nju nji ho vog po lo ža ja u po slov nom sve tu.

I u sfe ri kul tu re una pre đu je mo od no se. Pro šlog ok-
to bra, Bi lja na Kr stić i „Bi strik“ na stu pa li su u Dža kar-
ti, na Ba li ju i u Am bo nu, mom rod nom gra du. To je 
pr vi put po sle 40 go di na da su mu zi ča ri iz Sr bi je ima li 
tur ne ju u In do ne zi ji. U am ba sa di or ga ni zu je mo ča so-
ve ba le žan skog ple sa, dva pu ta ne delj no. 

 Sve to mi da je na du da mo že mo za jed no da na pre-
du je mo ali je neo p hod no ima ti stra te gi ju za na red-
nih pe de set go di na. Na ža lost, me ni je 2013. po sled-
nja go di na di plo mat ske mi si je u Sr bi ji. Su pru ga i ja 
u ša li ka že mo da je do bra stvar što se po sle tro go di-
šnjeg bo rav ka u Sr bi ji ose ća mo 3 go di ne mla đi ne go 
ka da smo do šli. Za to će mo se vra ća ti ov de kad god 
ose ti mo po tre bu da se pod mla di mo, ka da se uže li mo 
kaj ma ka i jag nje ti ne ili zi mo va nja sa pri ja te lji ma na 
Zla ti bo ru. 

Dragana Milosavljević
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Yuichiro Omori, cultural attaché of the 
Japanese Embassy made us understand 
that we should not believe in stereotypes. 
He is a spontaneous, modern 26 year 
old Japanese guy who is often late and 
doesn’t understand technology. His job 
is to spread the spirit of Japanese culture 
and draw Serbian people closer to the rich 
tradition of the oldest Far East Empire.

 How much do Serbs know about the traditional 
customs and culture of Japan?
Japanese and Serbian peoples are similar - both 

are farmers and soldiers. A lot of people here are in-
terested in Japanese martial arts - judo, kendo and 
karate, and know a lot about traditional Japanese 
culture. We are geographically far away and it is dif-
ficult that someone from Serbia could personally 
know the way of life, music, customs, language and 
arts of Japan. However, modern means of commu-
nication can help. On the Internet you can find all 
the contents that interest you, although it’s not the 
whole picture.

 The Embassy of Japan is one of the most active in 
the cultural sphere. How many events are orga-
nized per year? 

Yes, we care indeed about constant cultural ex-
changes. The Embassy organizes 12 major meetings 
every year, where we present the modern and tradi-
tional culture. We organize origami, ikebana, callig-
raphy and bonsai workshops, as well as exhibitions of 
ukivo-e designs and traditional dolls, We also pres-
ent original sushi and Japanese cuisine. We are not 
focused only on Belgrade as capital. city. We have ac-
tivities from Svilajnac up to Sremska Mitrovica and 
Indjija and as far as Subotica. Cultural cooperation 

Da ne tre ba ve ro va ti u ste re o ti pe, uve rio 
nas je Ju i ći ro Omo ri, ata še za kul tu ru am-
ba sa de Ja pa na. Po ne kad ka sni, spon tan 
je, mo de ran dva de set še sto go di šnji Ja pa-
nac ko ji se ne raz u me u teh ni ku. Po sao 
mu je da ši ri duh kul tu re Ja pa na i Sr bi ma 
pri bli ži bo ga tu tra di ci ju naj sta ri je ca re vi ne 
Da le kog is to ka.

 Ko li ko Sr bi po zna ju tra di ci o nal ne obi ča je i kul-
tu ru Ja pa na?
Ja pan ci i Sr bi su slič ni – i jed ni i dru gi su po ljo-

pri vred ni ci i bor ci. Ov de se lju di do sta in te re su ju za 
ja pan ske bo ri lač ke ve šti ne – džu do, ken do i ka ra te, 
a pu no zna ju i o tra di ci o nal noj ja pan skoj kul tu ri. 
Iako smo ge o graf ski pri lič no uda lje ni i te ško je da 
se ne ko iz Sr bi je lič no upo zna sa na či nom ži vo ta, 
mu zi kom, obi ča ji ma, je zi kom i umet no šću Ja pa na, 
mo der na sred stva ko mu ni ka ci je mo gu da po mog-
nu. Na in ter ne tu mo že te pro na ći sa dr ža je ko ji vas 
za ni ma ju, ma da to ipak ni je kom plet na sli ka jed ne 
ze mlje.

 Ja pan ska am ba sa da je jed na od naj ak tiv ni-
jih u sfe ri kul tu re. Ko li ko do ga đa ja go di šnje 
or ga ni zu je te?

Da, za i sta nam je sta lo da je odr ža va mo kon stant-
nu kul tur nu raz me nu. Am ba sa da or ga ni zu je dva na-
est ve li kih su sre ta go di šnje na ko ji ma pred sta vlja mo 
i sa vre me nu i tra di ci o nal nu kul tu ru. Or ga ni zu je mo 
ra di o ni ce ori ga mi ja, ike ba ne, ka li gra fi je, bon sai bi-
lja ka, iz lo žbe uki jo gra fi ke i tra di ci o nal nih lut ki, 
pred sta vlja mo ori gi nal ni su ši i ja pan sku ku hi nju. 
Ni smo fo ku si ra ni sa mo na Be o grad kao glav ni grad. 
Ima mo ak tiv no sti od Svi lajn ca, pre ko Srem ske Mi tro-
vi ce i In đi je, do Su bo ti ce. Kul tur na sa rad nja je pro ces 
i ona je osno va me đu na rod nih od no sa. Po treb no je 

JA PAN ILI NIP PON JE CA RE VI NA OD 6580 OSTR VA. NAJ VE ĆA SU 
HON ŠU, KJU ŠU, ŠI KO KU I HO KA I DO. KAO 63. DR ŽA VA PO VE-
LI ČI NI U SVE TU, JA PAN IMA 128 MI LI O NA STA NOV NI KA, A SA MO 
GLAV NI GRAD TO KIO IMA SKO RO 9 MI LI O NA (VI ŠE NE GO CE LA 
SR BI JA). JA PAN JE NAJ BO LJI U AUTO MO BIL SKOJ I ELEK TRON SKOJ 
IN DU STRI JI. SVI ZNA MO ZA TO JO TU, HON DU, SO NI, NI SAN. KAO 
VE LI KA SI LA U SFE RI RO BO TI KE, PO SE DU JE PO LA MI LI O NA AK TIV NIH 
RO BO TA. NAJ BR ŽI VO ZO VI SU NA JA PAN SKIM ŠIN KAN SEN ŽE LE ZNI-
CA MA I KRE ĆU SE DO 440 KM/H, A KA SNE NAJ VI ŠE 6 SE KUN DI. 
ONO ŠTO GO TO VO SVA KA OSO BA PO ZNA JE IZ JA PA NA SU GEJ ŠE, 
SA MU RA JI, MAN GA STRI PO VI, SU ŠI, SA KE, BO RI LAČ KE VE ŠTI NE I 
VI DEO-IGRI CE.

JAPAN OR NIPPON IS AN EMPIRE ON 6580 ISLANDS. THE LARGEST 
ARE HONSHU, KYUSHU, SHIKOKU AND HOKKAIDO. AS THE 63RD 
LARGEST COUNTRY IN THE WORLD, JAPAN HAS 128 MILLION INHAB-
ITANTS. ITS CAPITAL CITY, TOKYO, HAS NEARLY 9 MILLION PEOPLE 
(MORE THAN ALL SERBIA). JAPAN IS THE BEST IN THE AUTOMOBILE 
AND ELECTRONICS INDUSTRY. WE ALL KNOW ABOUT TOYOTA, HON-
DA, SONY AND NISSAN. AS A MAJOR FORCE IN THE FIELD OF ROBOT-
ICS, IT HAS HALF A MILLION ACTIVE ROBOTS. THE FASTEST TRAINS 
IN THE WORLD BELONG TO THE JAPANESE SHINKANSEN RAILWAYS 
- THEIR SPEED REACHES 440 KM/H AND THEY DELAY A MAXIMUM OF 
6 SECONDS. THINGS THAT ALMOST EVERY PERSON RECOGNISES FROM 
JAPAN ARE THE GEISHAS, SAMURAIS, MANGA COMICS, SUSHI, SAKE, 
MARTIAL ARTS AND VIDEO GAMES.
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is a process and it is the foundation of international 
relations. It takes mutual understanding and appre-
ciation of other cultures and traditions, to be able to 
cooperate politically and economically.

 In which direction contemporary Japanese cul-
ture is developing?

Since we are in the era of globalization, influences 
are diverse. In music, film and painting the spirit of 
Europe and America is present. As elsewhere in the 
world - popular trends are accepted, but tradition 
still keeps its place in modern cultural contents. We 
bring Japanese culture to the Serbian people through 
movies of Akiro Kurosawa, who is popular here and 

obo stra no raz u me va nje i uva ža va nje kul tu re i tra di-
ci je dru gih, da bi ste mo gli po li tič ki i eko nom ski da 
sa ra đu je te. 

 U kom prav cu se raz vi ja sa vre me na ja pan ska 
kul tu ra?

Po što smo u eri glo ba li za ci je, ra zno vr sni su uti ca-
ji. U mu zi ci, fil mu i sli kar stvu se ose ća duh Evro pe i 
Ame ri ke. Kao i svu da u sve tu – pri hva ta ju se tren do-
vi, ali tra di ci ja ipak ču va svo je me sto i u mo der nim 
kul tur nim sa dr ža ji ma. Pri bli ža va mo Sr bi ma ja pan-
sku kul tu ru i fil mo vi ma Aki ra Ku ro sa ve, ko ji je ov-
de po pu la ran, kao i po mo ću knji žev no sti. Bi bli o te-
ka ma ši rom Sr bi je po klo ni li smo li te ra tu ru iz obla sti 

Joićiro Omori, ataše 
za kulturu ambasade 
Japana -

//

Yuichiro Omori, 
cultural attaché of the 
Japanese Embassy
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also through literature. We have donated books about 
art and history to libraries throughout Serbia. Haruki 
Murakami, one of the most famous Japanese writ-
ers in the world is at the same time one of the most 
widely read writers in Serbia. And that’s just one of 
the ways to know the urban milieu of Japan. Although 
art is more creative than reality, it can be used to get 
people interested and to start exploring Japan.

 Japan has donated significant funds to schools, 
public transport, hospitals, and has given schol-
arships to students and artists. This amount 
equals to more than 30 million euros in 12 years. 
How can Serbia repay for such support?

We believe that it is fortunate that we are the third 
economic power in the world. That’s why our people 
feel the responsibility to help others in need. We pos-
sess that spirit of compassion, because others helped 
us after the World War II. When in 2011 an earth-
quake hit the eastern part of Japan, charity events 
across Serbia were organized to help the affected 
area. We cannot forget such support.

 Have you encountered prejudices about the 
Japanese people?

I’ve heard a lot of amazing stories. I laughed at 
one of them which is frequently told - apparently 
a bus driver somewhere in Japan committed a sui-
cide because he was 3 minutes late. This is not true; 
I’m often late myself. Another prejudice is that we 
are strict and business oriented. This is not true 
either. The degree of spontaneity depends on the 

umet no sti i isto ri je. Je dan od naj po zna ti jih ja pan skih 
pi sa ca na sve tu, Ha ru ki Mu ra ka mi, spa da me đu naj-
či ta ni je knji žev ni ke u Sr bi ji. I to je je dan od na či na 
da se upo zna grad ski mi lje Ja pa na. Ma da je umet-
nost kre a tiv ni ja od stvar no sti, ona mo že za in te re so-
va ti lju de i pod stak nu ti ih na is tra ži va nje o Ja pa nu.

 Ja pan je do ni rao zna čaj na sred stva ško la ma, jav-
nom pre vo zu, bol ni ca ma, sti pen di ra te stu den te i 
umet ni ke. Taj iz nos je pre ma šio 30 mi li o na evra 
za 12 go di na. Ka ko Sr bi ja mo že da se odu ži Ja pa-
nu za ta kvu po moć?

Sma tra mo da je sre ća to što smo tre ća eko nom ska 
svet ska si la. Za to naš na rod ose ća od go vor nost pre-
ma dru gi ma ko ji ma tre ba po moć. Po se du je mo duh 
sa o se ća nja jer su i na ma dru gi po ma ga li da oja ča mo 
po sle Dru gog svet skog ra ta. Ka da je 2011. go di ne 
ze mljo tres po go dio is toč ni deo Ja pa na, ši rom Sr bi je 
or ga ni zo va ne su hu ma ni tar ne ak ci je za po moć po-
go đe nom pod ruč ju. Ta kvu po dr šku ne mo že mo da 
za bo ra vi mo. 

 Da li ste se su sre ta li sa pred ra su da ma o Ja pan ci ma?

Čuo sam do sta ne ve ro vat nih pri ča. Na sme ja la me 
je jed na od ta kvih ko ja se pre pri ča va – na vod no je vo-
zač auto bu sa ne gde u Ja pa nu iz vr šio sa mo u bi stvo jer 
je za ka snio tri mi nu ta. To ni je re al nost, pa ja pr vi če-
sto ka snim. Još jed na od pred ra su da je da smo stro gi 

Japanska trpeza // Japanese food
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i po slov ni. Za i sta ni je ta ko, ko li ko je ne ko spon tan 
in di vi du al na je stvar, kao kod svih lju di na sve tu. Ta-
ko đe, za blu da je da se svi Ja pan ci raz u me ju u teh ni ku 
i da ima ju naj no vi je ge dže te. Lič no, uop šte ne pra tim 
šta je no vo u tom di gi tal nom sve tu i ap so lut no ne 
znam ni šta o teh nič kim spra va ma.

 Ko li ko ste us pe li da se pri vik ni te na ži vot u 
Be o gra du?

Hra na je pro blem mno gim Ja pan ci ma. Mo že se na-
ći so ja sos ko ji je ma đar ski i pet pu ta sku plji ne go u 
Ja pa nu. Naš pi ri nač je sit ni ji od onog ko ji se je de ov-
de. Naj te že je na ći za či ne za ja pan sku ku hi nju. Ma da, 
na vi kao sam se na srp sku plje ska vi cu, aj var i dru ge 
do ma će spe ci ja li te te. Osim hra nom, za do vo ljan sam 
svo jim ži vo tom u Sr bi ji. Mo žda imam sre će što su 
mo je ko le ge div ni lju di, a kom ši je lju ba zne. Ina če, 
Sr bi su do sta otvo re ni u ko mu ni ka ci ji. 

 Šta je Va ša pre po ru ka za stran ce ko ji po se te Sr bi ju?

Odu še vljen sam srp skim tra di ci o nal nim ko lom. To 
tre ba vi de ti oba ve zno. I ma na stri re – ob i šao sam ih 
na de se ti ne i fa sci ni ran sam, ne sa mo spe ci fič nom 
ar hi tek tu rom, ne go i po seb nim am bi jen tom. Po ne-
kad, ma na stir i ne iz gle da le po spo lja, ali vas ose ćaj 
du hov nog mi ra ob u zme čim uđe te unu tra. Ina če, u 
ce loj Sr bi ji su lju di to li ko go sto lju bi vi, da će te uži va ti 
u sva kom de lu ze mlje ko ji po se ti te. 

Dragana Milosavljević

personality of each individual, just like anywhere 
else in the world. Another misconception is that all 
Japanese people understand technology and have 
the latest gadgets. Personally, I don’t follow what’s 
new in the digital world, and I absolutely don’t know 
anything about technical devices.

 In what measure have you got used to living in 
Belgrade?

Food is a problem for many Japanese. Here you 
find only Hungarian soy sauce that is and 5 times 
more expensive than in Japan. Our rice is smaller 
than the one eaten here. The most difficult thing 
is to find spices for Japanese cuisine. Although, I’m 
now used to Serbian pljeskavica (hamburger), ajvar 
(pepper chutney) and other local specialties. Besides 
food, I am satisfied with my life in Serbia. Maybe I’m 
lucky because my colleagues are wonderful people, 
and my neighbors are friendly. Otherwise, Serbs are 
quite open to communication.

 What is your recommendation for everyone who 
visits Serbia?

I am delighted with Serbian traditional kolo (folk 
dance). It must be seen. Also monasteries are great. 
I have seen dozens of them and I am fascinated not 
only with their unique architecture, but also because 
of the special environment. Sometimes the monas-
tery doesn’t look nice from the outside, but when 
you enter, the feeling overwhelms you. Otherwise. 
All through Serbia people are so welcoming, that 
you’ll enjoy every part of the country that you visit.

Bonsai drvo // Bonsai tree
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turističku viziju 
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Kako je raspad SFRJ ugrozio
turističku viziju 
biv{ih članica 

How the dissolution of the SFRY 
affected on tourism of former members?

BALKANSKI BISERI 

BALKAN PEARLS

Ako za ne čim tre ba ža li ti, on da je to po ten-
ci jal ono ga što da nas zo ve mo re gion jer dve 
de ce ni je ka sni je, ume sto da na saj mo vi ma 
pro da je mo za jed nič ke pri rod ne le po te − mi 
ih nu di mo jed ni dru gi ma. 

Čla ni ce ne ka da šnje SFRJ sa da su ze mlje re gi o na. Mno-
go to ga se pro me ni lo u od no su na vre me ka da su na ro di 
i na rod no sti ži ve li u is toj dr ža vi, a ako zbog ne čeg tre ba 
ža li ti za da ni ma pro šlim − to je tu ri stič ki po ten ci jal biv-
še nam do mo vi ne. Da nas je sve, uglav nom, isto. Sa mo, 
ume sto da pri rod ne le po te na saj mo vi ma tu ri zma pro-
da je mo za jed no, nu di mo ih jed ni dru gi ma. Slo ve ni ja je 
ski ja ški i banj ski cen tar, Hr vat ska ide al na mor ska de sti-
na ci ja, Ma ke do ni ja kul tur na oaza bo ga ta isto rij skim na-
sle đem, Sr bi ja ze mlja pla ni na i et no-tu ri zma, a Cr na Go-
ra po ten ci jal ni cen tar eks klu ziv nog i eko lo škog tu ri zma. 

If we should feel regret for something, 
that is for the potential of what we now 
call the ”region”, because two decades 
later, rather than selling our common 
natural attractions at tourism fairs, we 
offer them one to each other.

The former Socialist Federal Republic of Yugoslavia 
disintegrated into the countries of the region. Many 
things have changed from the time when different 
peoples and nationalities lived in the same State 
and, if we should feel regret for something, that is 
for the tourism potential of our former homeland. 
Today things are mostly the same, only that, instead 
of selling together our natural attractions at tourism 
fairs, we offer them one to each other. Slovenia is a 
ski and spa resort; Croatia is an ideal sea destination; 

Kopaonik, Srbija // Kopaonik mountain, Serbia
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Macedonia is a cultural oasis with a rich historical 
heritage; Serbia has mountains and ethno-tourism, 
and Montenegro is a potential center of exclusive 
and ecological tourism. 

But first things first. Serbia has Kopaonik, Zlatibor, 
Stara Planina, Divčibare, Rudnik and Zlatar. Some of 
these winter centers have achieved their maximum 
level, while most of them are still waiting for the 
necessary foreign investments. Unlike Slovenia, Spa 
tourism is Serbia is still in its infancy. However, in the 
eighties there were spas in Serbia, but at that time 
they were medical dispensaries rather than what we 
now call spa centers. We know from business circles 
that the Russians are interested in investing in spa 
facilities and that ethno-tourism has been identified 
as having a high potential for the future of Serbia. 
Rural households, uncontaminated food, rest in the 
nature, seem to be tailor-made for tired yuppies 
from all around the world. 

Of course, we should not forget Belgrade, which 
right now collects most of its money from tourism. 
A rich historical heritage, good fun and authentic 

Ali, da kre ne mo re dom. Sr bi ja ima Ko pa o nik, Zla-
ti bor, Sta ru pla ni nu, Div či ba re, Rud nik, Zla tar. Ne ki 
od ovih zim skih cen ta ra ostva ri li su svoj mak si mum 
dok ve ći na još če ka na neo p hod ne stra ne in ve sti ci je. 
Banj ski tu ri zam je, za raz li ku od onog u Slo ve ni ji, još 
u po vo ju, iako smo osam de se tih ne go va li ba nje ko je 
su, do du še, u to vre me vi še bi le me di cin ski sta ci o na ri 
ne go ono što da nas zo ve mo spa cen tri ma. Iz pri vred-
nih kru go va sa zna je mo da su Ru si za in te re so va ni za 
ula ga nje u banj ske ka pa ci te te, a bu duć nost Sr bi je 
pre po zna ta je i u et no-tu ri zmu. Se o ska do ma ćin stva, 
ne za ga đe na hra na, od mor u pri ro di, kao po ru če ni su 
za umor ne svet ske ja pi je.

Na rav no, ne tre ba za bo ra vi ti ni Be o grad ko ji, za 
sa da, naj vi še nov ca ubi ra od tu ri zma. Isto rij sko na-
sle đe, do bar pro vod, auten tič na ku hi nja, od Ava le 
do Ka le meg da na, iz go di ne u go di nu pri vla če sve ve-
ći broj go sti ju. I vin ski tu ri zam is ti če se kao ozbi ljan 
adut Sr bi je. On pod ra zu me va po se tu auten tič nim 
po dru mi ma, pro iz vo đa či ma vi na i ugo sti telj skim 
objek ti ma ko ji uz do bru ča ši cu nu de i uku snu do-
ma ću hra nu.

Primosten, Hrvatska - Primosten, Croatia
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Sveti Stefan, Crna Gora // Sveti Stefan, Montenegro

Ohrid, Makedonija // Ohrid, Republic of Macedonia
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Sr bi ja, ka žu, mo že da za ra di i na ma ni fe sta ci ja ma 
ko je iz go di ne u go di nu pri vla če sve vi še tu ri sta. Gu-
ča, Eg zit, pro sla va No ve go di ne, ko lek tiv na ven ča nja 
sa da su već stal ne ma ni fe sta ci je ucr ta ne na tu ri stič-
kim ma pa ma. 

Za raz li ku od Sr bi je, Hr vat ska mo že da ra ču na i na 
mo re. Po sled njih go di na raz vi la je ostrv ski tu ri zam, 
pa Hvar, Vis i Pag po sta ju omi lje na le to va li šta, pre 
sve ga, mla dih. Istra se odav no pro mo vi sa la, pa po-
zna ti lan ci ho te la pro ši ru ju ka pa ci te te baš u ovom 
de lu Hr vat ske. I Cr na Go ra ima mo re, a nje na re la tiv-
no ma la oba la do bro je is ko ri šće na, od rad nič kog Su-
to mo ra do eks klu ziv nog Sve tog Ste fa na, Mi lo če ra i 
Be či ća. Upr kos pri rod nim po ten ci ja li ma osta lih, Slo-
ve ni ja je mo žda naj vi še na pre do va la. Osim ski ja ških 
cen ta ra ko ji su pu nim ka pa ci te ti ma ra di li i u biv šoj 
dr ža vi, ova ne ka da naj se ver ni ja re pu bli ka raz vi la je 
i banj ski tu ri zam. Otvo re ni su či ta vi spa kom plek si 
pri ma mlji vi i stra nim ali i go sti ma iz re gi o na. Ma ke-
do ni ja pro mo vi še Ohrid sko je ze ro i kul tur no na sle đe 
još od Ći ri la i Me to di ja i to je do volj no za ta ko ma le-
nu dr ža vu. 

Na rav no, re gion odav no ne či ne sa mo ze mlje biv še 
Ju go sla vi je. U nje ga spa da ju i Grč ka, Bu gar ska, Ki-
par... O tu ri stič kom po ten ci ja lu Grč ke iz li šno je go vo-
ri ti. Ova ze mlja već de ce ni ja ma ži vi od tu ri zma ko ji 
nu di vr lo pri stu pač ne sa dr ža je, ali i one naj ek sklu ziv-
ni je po ostr vi ma Ro dos, Mi ko nos, Krf... Bu gar ska je 
do bra de sti na ci ja za ski ja še ali i za let nji od mor, pa je 
ne ko vre me zbog ni skih ce na i in te re sant ne po nu de 
pred sta vlja la hit le to va li šte i za na še tu ri ste. 

Tamara Torlak

Bledsko jezero, 
Slovenija 

//

Bled lake, Slovenia

cuisine, from Avala to Kalemegdan, attract an ever-
growing number of guests. Also wine tourism has 
emerged as a serious asset of Serbia. It includes vis-
its to authentic cellars, wine producers and restau-
rants, which besides a glass of good wine, offer tasty 
local food, as well.

It has been said that Serbia can make profit from 
events that attract every year more and more tour-
ists. Guča, Exit, the New Year celebration, collec-
tive weddings etc. have become permanent events 
marked on tourist maps.

Unlike Serbia, Croatia can rely on the sea. In recent 
years, island tourism has developed and Hvar, Vis and 
Pag have become popular resorts for young people 
mainly. Istra has long been promoted and therefore, 
large hotel networks expand their capacities in that 
part of Croatia. Also Montenegro has sea and its rela-
tively small coast is well used, from the workers’ re-
sort of Sutomore up to the exclusive Saint Stephen, 
Miločer and Bečić. Despite the natural resources of 
other former federation members, Slovenia is per-
haps the most advanced one. In addition to ski re-
sorts, which were fully operational in the former 
Yugoslavia, this country, which once was the most 
northern republic, has developed spa tourism as well. 
There have been opened entire spa complexes, which 
attract tourists from the countries of the region and 
beyond. Macedonia has been promoting the Ohrid 
Lake and Macedonian cultural heritage from the time 
of Cyril and Methodius and that is enough for such a 
small country. Of course, this region is not composed 
only by the former member states of Yugoslavia. It 
also includes Greece, Bulgaria, Cyprus ...It is need-
less to talk about the tourism potential of Greece. For 
decades that country has been living from tourism, 
from the most accessible destinations up to the most 
exclusive ones on Rhodes, Mykonos and Corfu islands 
... Bulgaria is a good destination for skiers but also 
for summer holidays and, for some time it has been a 
hit summer destination for our tourists, due to good 
prices and interesting offers.
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Srbija izgubila 
„Bitku na Neretvi”

Serbia lost “Battle of Neretva”

 Ru ku na sr ce, ovaj fi lm ni ka da ni je bio srp-
ski, ali ne ka ko sve biv še ju go slo ven ske re-
pu bli ke ima ju ten den ci ju da svo ja ta ju ono 
što je bi lo „za jed nič ko“. Ta ko je i sa „Bit kom 
na Ne re tvi“. Me đu tim, od lu če no je da se naj-
spek ta ku lar ni ji ju go slo ven ski ve stern ubu-
du će pri ka zu je kao vla sni štvo hr vat ske ki-
ne ma to gra fi  je, ko joj sa da zva nič no pri pa da. 
Kri ti ča ri su pi sa li da je to re žim ski, Ti tov fi lm, 
i da ne ma umet nič ku vred nost. Me đu tim, i 
po sle 40 go di na, i te ka ko je ak tu e lan.

Ka da je Hi tler 1943. lič no na re dio da se uni šte par ti-
zan ske je di ni ce i op ko le u do li ni Ne re tve, Ti to je do šao 
na ide ju da se most sru ši, pro tiv nik zbu ni, a u to ku no-
ći na pra vi pri vre me ni most. Pre ko nje ga su se par ti za ni 
pre ba ci li na dru gu stra nu re ke i su ko bi li sa čet ni ci ma. 
Na osno vu ro man ti za ci je tog do ga đa ja, bor ba par ti za na 
pro tiv na ci stič kih oku pa to ra i unu tra šnjih ne pri ja te lja 
do spe la je u ana le sed me umet no sti.

„Bit ka na Ne re tvi” za u zi ma pe to me sto me đu naj sku-
pljim fil mo vi ma ko ji ni su iz ho li vud ske pro duk ci je. Lič-
no je Jo sip Broz odo brio sred stva za film. Bu džet „Ne re-
tve” pro ce njen je na dva na est mi li o na do la ra, ma da je 
stvar ni iz nos ne mo gu će utvr di ti − film je spon zo ri sa lo 

We can sincerely say that this was never 
a Serbian fi lm, but all former Yugoslav 
Republics have the tendency of claiming 
all what we had ”in common”: The same 
happens with the ”Battle of Neretva”. 
It was decided that, in the future, the 
most spectacular Yugoslav western fi lm 
be shown as property of the Croatian 
cinematography, to which it now belongs. 
Critics wrote that it is a product of Tito’s 
regime with no artistic value.

When Hitler ordered to destroy all Partisan units 
and to surround the Neretva valley, Tito decided to 
destroy the bridge in order to confuse the enemy, 
and to build a temporary bridge during the night. 
They would use that bridge to cross the river and 
clash with the Chetniks. The Seventh Art immortal-
ized a romantic version of these events, the fight 
against the Nazi occupants and the internal enemies.

It is the fifth most expensive film not produced 
in Hollywood. Josip Broz personally approved the 
funds for the film. The budget of the ”Battle of 
Neretva” was estimated at 12 million USD, but the 
final amount cannot be established. The film was 

BALKANSKI BISERI 

BALKAN PEARLS
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sponsored by 58 public enterprises. The Army and 
the Aviation donated equipment and 10.000 of their 
members took part in the film for free. The famous 
painter Pablo Picasso designed one of the posters for 
the ”Battle of Neretva” and, in return, he asked the 
director to send him a case of the best Macedonian 
or Slovenian wine.

The film required the construction and destruction 
of 4 villages with a church and a fortress each, as 
well as of 80 bunkers. A 82 meter long bridge was 
destroyed twice, because the director wished a re-
alistic scene. Therefore, it was necessary to destroy 
two bridges, the real one and the temporary one. 
However, the images could not be used, due to the 
huge cloud of dust and ashes from the explosion. In 
the third attempt, it was decided to blow up a model 
of the bridge and those are the images used in the 
film. There were destroyed 75 armored vehicles, 22 
planes, 5.000 guns, 380 machine guns and over 2.000 
grenades and bombs. In the scenes showing the mas-
sive clashes between Partisans and their enemies, 
there were used over 10 tones of explosives. The pro-
duction lasted 18 months.

The ”Battle on Neretva” was shown in 82 countries. 
It was watched by 550 million people. At the premiere 
in Sarajevo, Tito was accompanied by Sofia Loren 
and Omar Sharif. It was declared the most watched 
film in Japan in 1971. In many countries this film was 
in the repertoire for several months. Although the 
Vatican criticized it harshly, more than 40.000 people 
watched it in Italy. Only one year after its produc-
tion, the film was nominated in 1970 for the Oscar in 
the best foreign film category. Besides Velimir Bata 
Živojinović, Milena Dravić, Boris Dvornik and Pavle 
Vujusić, the cast of the film included Orson Welles, 
Yul Brynner and Franco Nero.

58 dru štve nih pred u ze ća, voj ska i avi ja ci ja po klo ni li 
su opre mu i čak 10 000 nji ho vih pri pad ni ka sta ti ra li 
su bes plat no. Ču ve ni sli kar Pa blo Pi ka so di zaj ni rao 
je je dan od pla ka ta za „Ne re tvu” − za uz vrat je od re-
ži se ra Velj ka Bu la ji ća tra žio sa mo san duk naj bo ljeg 
ma ke don skog ili slo ve nač kog vi na. 

Za po tre be fil ma na pra vlje no je i sru še no če ti ri se-
la, po jed na cr kva i tvr đa va, osam de set bun ke ra; dva 
pu ta je ru šen most dug 82 me tra − re di telj je že leo 
re a li sti čan sni mak pa je zah te vao da se po ru ši pra vi, 
a po tom i pri vre me ni most. Me đu tim, zbog ogrom-
nih obla ka pra ši ne i pe pe la od eks plo zi je, oba pu ta 
su snim ci bi li ne u po tre blji vi. U tre ćem po ku ša ju, od-
lu če no je da se mi ni ra ma ke ta mo sta − što je za dr-
ža no u fi nal noj ver zi ji fil ma. Uni šte no je 75 voj nih 
oklop nih vo zi la, 22 avi o na, 5.000 pu ša ka, 380 mi tra-
lje za, vi še od 2.000 gra na ta i bom bi. Za sce ne ma sov-
nih okr ša ja par ti za na i ne pri ja te lja is ko ri šće no je čak 
de set to na eks plo zi va. Sni ma nje je tra ja lo osam na est 
me se ci.

Film „Bit ka na Ne re tvi” pri ka zan je u 82 ze mlje. 
Zva nič no, 550 mi li o na lju di ga je gle da lo. Na sa ra-
jev skoj pre mi je ri, u dru štvu Ti ta, bi li su So fi ja Lo ren 
i Omar Ša rif. U Ja pa nu je, 1971. go di ne pro gla šen 
za naj gle da ni ji film, a na bi o skop skim re per to a ri ma 
u mno gim ze mlja ma za dr žao se me se ci ma. Iako je 
Va ti kan oštro kri ti ko vao film, već pr ve ve če ri pri ka-
zi va nja pri vu kao je 40 000 lju di ši rom Ita li je. Sa mo 
go di nu da na na kon snimanjа, 1970. go di ne, bio je 
no mi no van za Oska ra u ka te go ri ji naj bo ljeg stra nog 
fil ma. Osim Ve li mi ra Ba te Ži vo ji no vi ća, Mi le ne Dra-
vić, Bo ri sa Dvor ni ka i Pa vla Vu ju si ća, u glu ma čoj eki-
pi bi li su Or son Vels, Jul Bri ner i Fran ko Ne ro.

Dragana Milosavljević

Bitka na Neretvi, 
autor Pablo Pikaso

// 

Battle of Neretva 
by Pablo Picasso

Wounded must not leave
Tito

Sruseni most na 
Neretvi

//

Destroyed bridge 
over the Neretva
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g
Razglednica iz Beograda 
od holandskog domaćina

Postcar d from Belgrade 
from the Dutch hostfrom the Dutch host

GRADSKE PRIČE

CITY BUZZ

Neo bič nu grad sku pri ču sa zna će te od Ral fa 
van der Zij de na, Ho lan đa ni na ko ji već dve 
go di ne ži vi u Be o gra du i pro mo vi še ga stra-
nim tu ri sti ma kroz je din stve ne bi ci kli stič-
ke tu re. Be o grad mu se uvu kao pod ko žu i, 
ka ko sam ka že, ni je za ža lio zbog od lu ke da 
osta vi svoj ži vot u Ha gu i pre se li se.

You’ll hear an unusual city story from 
Ralph van der Zijden, a Dutchman who 
lives in Belgrade for 2 years now and 
promotes it to foreign tourists throughout 
unique cycling tours. Belgrade got under 
his skin, and as he says himself, he did 
not regret his decision to leave his life in 
The Hague and move.
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For years, working for NGOs, and later in The 
Hague, he visited Balkan countries every 2 months. 
His job was to maintain relations with Belgrade, 
Zagreb and Sarajevo, and to change The Hague’s im-
age - a city that is much more than the International 
Court of Justice by which we know it. Then the crisis 
hit The Netherlands, and his travels to these parts of 
Europe were canceled. He missed the Belgrade at-
mosphere so much that he bought a one-way ticket, 
packed his bags and took one thing that a Dutchman 
needs to survive - a bicycle.

 How much your impression of Belgrade is differ-
ent from the perspective of tourists and now that 
you live here?

I saw a lot more in 2 years that I live in Dorcol than 
in 7 years of tourist and business visits. I always won-
dered how it is that in the city center you can see 
Roma people that wash windshields in the middle of 
the street while you are waiting at the traffic light. 
It was not clear to me why this people allow this, and 
now I’m used to it myself. It’s strange to me how ev-
erybody is proud of their city and they love it, and on 
the other hand no one wants to do something posi-
tive - for example, trash is thrown everywhere. This 
is a city of extremes, and that’s why it’s interesting 
every day.

 How did you come up with the idea to start iBike-
Belgrade cycling tours?

The problem is that a bicycle in Serbia is seen as 
something that older people drive or to professional 
athletes. In Netherlands, you will see businessmen, 
ministers, students, police officers and children on 
bicycles. In almost all bigger European cities they 
are ridden recreationally. And since cycling is my 
great love, I saw a business opportunity in which I 
could enjoy – I do what I love, I live where I want 
and I promote Belgrade to strangers. Otherwise, ev-
ery day I see something missing, and all that things 
are chances to start a business. My friends say: ”It’s 
easy for you, you’re not from around here.” I didn’t 

Go di na ma je, ra de ći za NVO i ka sni je za grad Hag, 
po se ći vao ze mlje Bal ka na na sva ka dva me se ca. Po-
sao mu je bio da odr ža va od no se sa Be o gra dom, Za-
gre bom i Sa ra je vom i da me nja imidž Ha ga – gra da 
ko ji je mno go vi še od Me đu na rod nog kri vič nog su da 
po ko jem ga zna mo. On da je kri za po go di la Ho lan di-
ju, a nje go va pu to va nja u ove kra je ve Evro pe su uki-
nu ta. Be o grad ska at mos fe ra mu je to li ko ne do sta ja la 
da je ku pio kar tu u jed nom prav cu, spa ko vao ko fe-
re i po neo je di no što Ho lan đa ni nu tre ba da pre ži vi 
− bi cikl.

 Ko li ko se Vaš uti sak o Be o gra du raz li ku je iz per-
spek ti ve tu ri ste i sa da ka da ži vi te ov de?

Mno go vi še sam vi deo za dva go di ne ko li ko ži vim 
na Dor ćo lu, ne go za se dam go di na tu ri stič kih i po-
slov nih po se ta. Uvek sam se pi tao ka ko to da u cen-
tru gra da mo že te vi de ti Ro me ko ji na sred uli ce pe ru 
šo fer šajb ne dok če ka te na se ma fo ru. Ni je mi bi lo ja-
sno za što se to do zvo lja va, a sa da sam se i sam na vi-
kao. Čud no mi je i to ko li ko se svi po no se i vo le svoj 
grad, a sa dru ge stra ne, ni ko ne že li da ura di ne što 
po zi tiv no – na pri mer, sme će se ba ca svu da. Ovo je 
grad eks tre ma i za to je za ni mlji vo sva ki dan.

Ralph van der Zijden, iBike - Belgrade



understand such logic - how can it be easier for me 
when I don’t understand the language, and I don’t 
know anyone?! Now I know, in institutions they be-
have differently toward strangers. However, it is not 
good to repeat every day that something is impos-
sible, because then you really believe in that. So of-
ten I hear that there is nothing to do here, and I see 
things differently.

Is Serbian mentality really specific?

People are very hospitable, and sometimes they 
even exaggerate at this desire to please. My impres-
sion is that they enjoy much more than the Dutch 
people, although here life is far more difficult. In The 
Netherlands there are no major problems. If the un-
employment rate rises to 5%, it is a disaster. Here it’s 
25% and people are still smiling. Dutch are spoiled 
- they have everything, and yet on the street you see 
people with mostly somber expression on their faces. 
Belgraders are happy even when they have little. But 
they do not accept new things easily, and when it 
comes to changing things, they give up quickly.

 As a joke you say you will one day run for the seat 
in the Parliament. What are those different ideas 
that you can offer?

Of course that is not a serious project. It may hap-
pen once I get citizenship. For now, I just joke with 
friends that I will bring together 1500 of cyclists to 
support me. It fascinates me that there are 250 peo-
ple in the Parliament?! Is Serbia 10 times more dem-
ocratic than Germany or The Netherlands? Number 
of business cars for officials is pure waste. I would 
run for the member and show a good example - every 
day I would go to work by bicycle. In The Netherlands 
it is common for ministers to ride a bike and to walk 
without security. Here it seems as if every politician 
is afraid of some assassination attempt, so they need 
5 lines of armored cars. To me it’s all just a show. 
Serbian politicians are all the same. Nobody offers 
something different. Someone who will say: ”I do not 
offer you any plan, I cannot promise you anything, 
except that I will not steal your money.” should run 
for a member – and that one would win for sure!

 You say for yourself that you are Yugo-nostalgic, 
even though you have never been in Tito’s 
Yugoslavia?

Since I was born in 1977, I grew up in the ‚80.’s. 
Every day we watched documentaries about commu-
nism, and got books in school with the most terrible 
images of Eastern Europe. I thought that behind the 
Iron Curtain, everybody drives Lada, that all build-
ings are gray and that the totalitarianism rules. I was 
fascinated by these stories. While other kids wanted 
to go to Disneyland and ride a pony there, I imagined 
how I would go to the ”restricted” side of the Berlin 
Wall. Because of propaganda I believed that things 

 Ka ko ste do šli na ide ju da po kre ne te bi ci kli stič ke 
tu re iBi ke Bel gra de?

Pro blem je što se u Sr bi ji bi cikl ve zu je za sta ri je lju-
de ko ji ne vo ze ko la ili za pro fe si o nal ne spor ti ste. U 
Ho lan di ji će te na bi ci kli ma vi de ti bi zni sme ne, mi ni-
stre, stu den te, po li caj ce i de cu. U svim ve ćim evrop-
skim gra do vi ma se vo zi re kre a tiv no. A, po što je bi ci-
kli zam mo ja ve li ka lju bav, u to me sam vi deo po slov nu 
pri li ku u ko joj ću uži va ti − ra dim ono što vo lim, ži-
vim gde sam že leo i pro mo vi šem Be o grad stran ci ma. 
Ina če, sva ki dan vi dim ne što što ne do sta je i sve su to 
šan se za po kre ta nje bi zni sa. Pri ja te lji mi ka žu: „Te bi 
je la ko, ni si odav de“. Ni sam raz u meo ta kvu lo gi ku – 
ka ko me ni mo že bi ti lak še ka da ne znam je zik, ne po-
zna jem ni ko ga?! Sa da mi je ja sno, u in sti tu ci ja ma se 
dru ga či je po na ša ju pre ma stran ci ma. Ipak, ni je do bro 
sva kog da na po na vlja ti ka ko je ne što ne mo gu će, jer 
on da stvar no i po ve ru je te u to. Za to če sto ču jem da 
ov de ne ma šta da se ra di, a ja stva ri vi dim dru ga či je.

Da li je srp ski men ta li tet za i sta spe ci fi čan?

Lju di su go sto lju bi vi, ne kad čak i pre te ru ju u toj 
že lji da ugo de. Moj uti sak je da mno go vi še uži va-
ju od Ho lan đa na, iako je ov de ži vot da le ko te ži. U 
Ho lan di ji ne ma ve li kih pro ble ma. Ako se ne za po sle-
nost pop ne na 5%, to je ka ta stro fa. Ov de je 25% lju di 
ne za po sle no, a svi su ipak na sme ja ni. Ho lan đa ni su 
raz ma že ni – ima ju sve, a ipak će te na uli ci uglav nom 
vi de ti na mr šte ne lju de. Be o gra đa ni su sreć ni i kad 
ima ju ma lo. Ali, ne pri hva ta ju la ko no vi ne i, ka da tre-
ba me nja ti stva ri, br zo od u sta ju.

 U ša li ka že te da će te se jed nog da na kan di do va ti 
za me sto u Par la men tu. Ko je su to dru ga či je ide-
je ko je bi ste mo gli da po nu di te?

Na rav no da to ni su ozbilj ni pro jek ti. Mo žda se to 
de si ka da do bi jem dr ža vljan stvo. Za sa da se sa mo ša-
lim sa pri ja te lji ma ka ko ću oku pi ti 1.500 svo jih bi ci-
kli sta da me po dr že. Fa sci ni ra me to da u Skup šti ni 
ima 250 lju di?! Da li je Sr bi ja de set pu ta de mo krat-
ski ja od Ne mač ke ili Ho lan di je? Broj slu žbe nih auto-
mo bi la za zva nič ni ke je či sto ra si pa nje. Kan di do vao 
bih se za po sla ni ka i po ka zao do bar pri mer − sva ki 
dan bih išao bi ci klom na po sao. U Ho lan di ji je uobi-
ča je no da mi ni stri vo ze bi cikl i še ta ju bez obez be đe-
nja. Ov de kao da se svi pla še ne kog aten ta ta, pa su 
im neo p hod ne ko lo ne od pet blin di ra nih auto mo bi la. 
Me ni je sve to sa mo pred sta va. Po li ti ča ri u Sr bi ji su 
isti. Ni ko ne nu di ne što dru ga či je. Tre ba lo bi da se 
kan di du je ne ko ko će re ći: „Ne nu dim vam ni ka kav 
plan, ne obe ća vam ni šta osim da ne ću kra sti vaš no-
vac.“ - taj bi po be dio si gur no!

 Za se be ka že te da ste ju go no stal gi čar, iako ni ka-
da ni ste bi li u Ti to voj Ju go sla vi ji?

Po što sam ro đen 1977, od ra stao sam osam de se-
tih go di na. Sva ki dan smo gle da li do ku men tar ce o 
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are black and white. Than when I was 16 years old 
and I went to Prague by bus, I realised that every-
thing was “in color” and that people are even nicer 
than in The Netherlands. I was thrilled. Then I de-
cided to study sociology and international relations. 
Later, I began to travel to the Balkans.

Does Belgrade have its own, special atmosphere?

Belgrade is like a time machine - you have small, 
unusual craft shops (e.g. store for custom made mat-
tresses, or brushes) and taverns that bring you to the 
past, where waitresses look like the ones from ”’Allo 
‘Allo” series. I like that atmosphere of Belgrade 
more than the one I call ”McDonaldization” - every 
European city has same chain restaurants, boutiques 
of popular store brands, modern shopping malls. 
That’s not interesting. I light up when I see Yugo car. 

ko mu ni zmu, a u ško li do bi ja li knji ge sa naj stra šni jim 
sli ka ma o Is toč noj Evro pi. Mi slio sam da iza gvo zde-
ne za ve se svi vo ze la du, da su sve zgra de si ve i da vla-
da jed no u mlje. Bio sam fa sci ni ran tim pri ča ma. Dok 
su dru ga de ca že le la da odu u Di zni lend i ta mo ja šu 
po ni ja, ja sam ma štao ka ko ću pre ći na „za bra nje nu“ 
stra nu Ber lin skog zi da. Zbog pro pa gan de sam ve ro-
vao da su stva ri cr no-be le. Tek ka da sam sa 16 go di na 
oti šao auto bu som u Prag, shva tio sam da i ta mo „ima 
bo je“ i da su lju di lju ba zni ji ne go u Ho lan di ji. Bio sam 
odu še vljen. Ta da sam od lu čio da stu di ram so ci o lo gi-
ju, isto ri ju i me đu na rod ne od no se. Ka sni je sam po čeo 
da upo zna jem Bal kan.

Ima li Be o grad svo ju, po seb nu at mos fe ru?

Be o grad je kao vre me plov – ima te ma le, neo bič-
ne za nat ske rad nje (npr. jor gan džij ska i čet kar ska) i 
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I would like to go on vacation with Yugotours or to 
buy clothes in Yugoexport. I always tell the tourists 
- Belgrade doesn’t need museums, it is itself a mu-
seum. You’re walking down the street and looking 
around the exhibits at every turn. And I love that.

What is the tourist offer of Belgrade like?

The way most organizations promote Belgrade 
is old-fashioned and already seen many times. It’s 
not the point that foreigners only see Kalemegdan, 
Saint Sava temple, House of Parliament and similar 
attractions. You need to show things that are not 
in the classic guidebooks and that are not offered 
somewhere else in the world. You have more beau-
tiful and larger churches in Rome, in Paris you have 
a more impressive Parliament building - we cannot 

ka fa ne ko je vas vra te u pro šlost, gde ko no ba ri ce iz-
gle da ju kao u se ri ji „Alo, alo!“. Vo lim tu at mos fe ru 
Be o gra da vi še ne go onu ko ju zo vem „mek do nal di zo-
va nom“ – sva ki evrop ski grad ima iste lan ce re sto ra-
na, bu ti ke po pu lar nih rob nih bren do va, mo der ne tr-
žne cen tre. To ni je za ni mlji vo. Oza rim se ka da vi dim 
ju go auto mo bil. Vo leo bih da idem na od mor pre ko 
Ju go tur sa ili da ku pu jem gar de ro bu u Ju go ek spor tu. 
Uvek go vo rim tu ri sti ma – Be o gra du ne tre ba ju mu-
ze ji, on je sam po se bi mu zej. Še ta te uli com i raz gle-
da te eks po na te na sva kom ko ra ku. I ja to obo ža vam.

Ka kva je tu ri stič ka po nu da Be o gra da?

Sta ro mod na i već vi đe na mno go pu ta. Ni je po en-
ta da stran ci vi de sa mo Ka le meg dan, cr kvu Sv. Sa ve, 
zgra du Par la men ta i slič ne atrak ci je. Tre ba po ka za ti 
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compete with that. Belgrade is unusual because of 
its recent history; it was the capital of the state that 
no longer exists. That is what is really interesting to 
foreigners, to learn about the former Yugoslavia, 
about NATO bombing. You don’t have that in oth-
er places. People who work in tourism think they 
should show only the good things, but I heard 
from foreigners that Genex Tower, or General Staff 
building, which is located in the city center and de-
stroyed, fascinates them. Tourists from the United 
States, Australia, Britain, Netherlands, Guatemala 
and Scandinavia want to hear how it came to the 
breakdown of Yugoslavia, who and why Serbia was 
bombed. ”Ugly” things should not be hidden. A 
good approach is to turn that into our advantage. 
On our bicycle-tours we had Hong Kong state tele-
vision crews and the most important tourist guide 
in the world - Lonely Planet. They liked the fact 
that we represent Belgrade in the way it really is, a 
city of contrasts.

 How does unusual sightseeing on two wheels 
looks like?

Weekend tourism, called ”city break” is now the 
most attractive. You don’t need to plan a vacation 
months earlier and to save up money for traveling. 
More and more often it happens that Europeans 
come to Belgrade because of cheap flights of 20-30 
euros, and that they know nothing about Serbia, not 
even where it is. They expect to have good fun and 
see something new. ”iBikeBelgrade” tours starts ev-
ery day in front of the City Library in Knez Mihaijlova 
Street. From sport center ”Milan Gale Muskatirović” 
the ride moves along the river to Branko’s Bridge, 
Palace of Serbia (SIV), Hotel Yugoslavia, Genex 
building, to Zemun and then to Ada Ciganlija by 
boat. From there we drive back down the Sava-river. 
Along the way we make a few breaks and talk about 
Belgrade. No boring historical data, only if someone 
really wants to know something. We had a group 
with a baby and parents and tourists older than 75 
years. Of course, what makes us the most famous is 
the nightlife. We show foreigners how to have fun in 
the taverns, to drink rakija (alcoholic spirit) and eat 
pljeskavica (hamburger) or burek (pastry) at 5 o’clock 
in the morning. We are here to discover things, be-
cause we know that Belgrade itself will intrigue every 
foreign tourist to go back and try the city adventure 
again. Some even stay, and I am one of them.

stva ri ko je ni su u kla sič nim tu ri stič kim vo di či ma i ko-
je se ne nu de na dru gim me sti ma u sve tu. Lep šu i ve-
ću cr kvu ima te u Ri mu, u Pa ri zu im pre siv ni ju zgra du 
Par la men ta − ne mo že mo se sa ti me tak mi či ti. Be o-
grad je neo bi čan zbog svo je no vi je isto ri je, bio je pre-
sto ni ca dr ža ve ko ja vi še ne po sto ji. E, to je za ni mlji-
vo stran ci ma, da sa zna ju o biv šoj Ju go sla vi ji, o NA-
TO bom bar do va nju. To ga ne ma na dru gim me sti ma. 
Lju di iz tu ri zma mi sle da tre ba po ka za ti sa mo le pe 
stva ri, a ja sam od stra na ca čuo da im je fa sci nant na 
Ge neks ku la ili zgra da Ge ne ral šta ba ko ja je u cen-
tru gra da, a po ru še na. Tu ri sti iz Ame ri ke, Austra li je, 
Bri ta ni je, Ho lan di je, Gva te ma le i Skan di na vi je že le 
da ču ju ka ko je do šlo do ras pa da Ju go sla vi je, ko je i 
za što bom bar do vao Sr bi ju. Ne tre ba skri va ti „ru žne“ 
stva ri. Do bar pri stup je okre nu ti to u svo ju ko rist. Na 
na šim ju go tu ra ma bi le su eki pe dr žav ne te le vi zi je 
Hong Kon ga i naj va žni jeg tu ri sti čog vo di ča na sve tu, 
Lo nely Pla net. Svi de lo im se što Be o grad pred sta vlja-
mo ona kvim ka kav stvar no je ste, kao grad kon tra sta. 

 Ka ko iz gle da ne ti pič no raz gle da nje gra da na dva 
toč ka?

Sa da je naj a trak tiv ni ji vi kend tu ri zam, tzv. „city 
bre ak“. Ni je po treb no da pla ni ra te od mor me se ci-
ma ra ni je i da šte di te da bi ste pu to va li. Sve če šće se 
de ša va da Evro plja ni do la ze u Be o grad zbog jef ti ne 
avio kar te od 20-30 evra, a da ne zna ju ni šta o Sr bi-
ji, čak ni gde se na la zi. Oče ku ju da se do bro za ba ve 
i vi de ne što no vo. „iBi ke Bel gra de” tu re po či nju sva-
kog da na kod Grad ske bi bli o te ke u Knez Mi ha i lo voj. 
Od Sport skog cen tra „Mi lan Ga le Mu ška ti ro vić” kre-
će vo žnja uz re ku do Bran ko vog mo sta, Pa la te Sr bi-
je (SIV), ho te la Ju go sla vi ja, zgra de Ge nek sa, pa do 
Ze mu na i on da bro di ćem na Adu Ci gan li ju. Oda tle se 
vo zi mo na zad, po red Sa ve. Us put pra vi mo ne ko li ko 
pa u za i pri ča mo o Be o gra du. Ne ma do sad nih op šir-
nih isto rij skih po da ta ka, sa mo ako ne kog baš za ni ma. 
Ima li smo u gru pi i be bu sa ro di te lji ma i sta ri je tu ri-
ste od 75 go di na. Na rav no, ono po če mu smo naj po-
zna ti ji je noć ni ži vot. Po ka zu je mo stran ci ma ka ko se 
pro vo di u ka fa na ma, ka ko se pi je ra ki ja i je du plje-
ska vi ca ili bu rek u 5h uju tru. Mi smo tu da ot kri je mo 
stva ri, jer zna mo da će Be o grad sam po se bi za in tri gi-
ra ti sva kog stra nog tu ri stu da se vra ti i po no vo opro-
ba u grad skoj avan tu ri. Ne ki i osta nu, ja sam je dan 
od njih.

Dragana Milosavljević
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Tourist Organization of Belgrade takes 
care that tourists stay in Belgrade is well 
organized and of good quality. Director 
Dejan Veselinov says that the capital is 
recognized as good destination for short 
city holiday. 

 By which qualities does Belgrade attract neigh-
bours and tourists from other parts of world?

In the last few years Belgrade has become popu-
lar tourist attraction on European market for city 
break stay. In order to make tourist offer of Belgrade 

Tu ri stič ka or ga ni za ci ja Be o gra da bri ne da 
bo ra vak u srp skoj pre sto ni ci bu de or ga ni-
zo van i kva li te tan. Di rek tor De jan Ve se li nov 
ka že da je glav ni grad pre po znat kao do bro 
me sto za krat ki grad ski od mor.

OD SKADARLIJE 
DO AVALE
OD SKADARLIJE 
DO AVALE

GRADSKE PRIČE

CITY BUZZ

FROM SKADARLIJA TO AVALA

Skadarlija, ulica boema 
//
Skadarlija, bohemian streetfo

to
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 Či me to Be o grad pri vla či kom ši luk, ali i tu ri ste iz 
dru gih de lo va sve ta? 

Be o grad je u po sled njih ne ko li ko go di na ak tu el na 
tu ri stič ka de sti na ci ja na evrop skom tr ži štu. Ra di kva-
li tet ni jeg i kon ku rent ni jeg na stu pa na ino stra nom 
tr ži štu sa tu ri stič kom po nu dom Be o gra da kao po želj-
ne de sti na ci je za City Bre ak − krat ki grad ski od mor, 
Tu ri stič ka or ga ni za ci ja Be o gra da, JAT Air ways, Aero-
drom ”Ni ko la Te sla”, re cep tiv ne tu ri stič ke agen ci je 
i be o grad ski ho te li pot pi sa li su pro to kol o sa rad nji. 
Či ni mo sve u ci lju da Be o grad po sta ne ko smo po lit ski 
li der me đu gra do vi ma ju go i stoč ne Evro pe.

 Po sled njih go di na Be o grad po se ću ju i zbog ma-
ni fe sta ci ja kao što su Kar ne val bro do va, La ti no 
ma ra ton, Uli ca otvo re nog sr ca... 

Me đu naj zna čaj ni jim do ga đa ji ma su BE LEF, Kar-
ne val bro do va, Mik ser, Let nji pro gram Ska dar li je, 
Be o gra di za ci ja Be o gra da, Be er Fest, Ba sker Fest, Be-
o grad ska re ga ta i mno gi dru gi. Ma ni fe sta ci je i ka len-
dar do ga đa ja Tu ri stič ke or ga ni za ci je Be o gra da je su 
ne što što oku plja sve ve ći broj po se ti la ca iz go di ne 
u go di nu. Naj ve ći broj tu ri sta smo za be le ži li to kom 
odr ža va nja ve li kih i ma sov nih fe sti va la po put Fe sti-
va la pi va, ve li kih kon ce ra ta, kao i to kom fe sti va la 
Exit i Gu ča. „Da ni evrop ske ba šti ne“ su va žna evrop-
ska tu ri stič ko-kul tur na ma ni fe sta ci ja ko ja se odr ža va 
to kom sep tem bra i pro mo vi še kul tur no i pri rod no na-
sle đe kao za jed nič ku ba šti nu evrop skih na ro da. 

Dejan Veselinov, direktor turistiçke organizacije Beograda 
//
Director of Tourist Organization of Belgrade

Studentski park // Students Park
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which is of good quality and competitive on foreign 
market and presents Belgrade as attractive destina-
tion for City Break, that is short city holiday, the 
Tourist Organization of Belgrade, JAT Airways, the 
Airport “Nikola Tesla“, receptive tourist agencies and 
Belgrade hotels signed the agreement on coopera-
tion. The goal is that Belgrade becomes cosmopoli-
tan leader among cities of South-Eastern Europe.

 In the last few years Belgrade is visited because 
of manifestations such as Boat Carnival, Latino 
Marathon, Open Heart Street…

Most important among them are BELEF, Boat 
Carnival, Mixer, summer program of Skadarlija, 
Belgradization Belgrade, Beer Fest, Basker Fest, 
Belgrade Regatta and many more. Events and the 
calendar of events of the Tourist Organization of 
Belgrade are something that brings together the in-
creasing number of visitors each year. The greatest 
number of tourists is present when large and massive 
festivals take place, such as Beer Fest, big concerts, 
as well as during Exit and Guca festivals. European 
Heritage Days is an important European tourist and 

KA JA KOM PO UŠĆU

PO NU DE AK TIV NOG OD MO RA SU 
JOŠ NE KE OD NO VI NA, ŠTO JE U 
SKLA DU SA TREN DO VI MA U EVRO-
PI I SVE TU. OVOG LE TA PRO MO-
VI SAN JE SPORT SKI RE KRE A TIV NI 
TU RI ZAM KO JI UKLJU ČU JE KA JAK 
TU RE SA VOM I DU NA VOM U CEN-
TRU BE O GRA DA, KAO I PLO VID BE 
KA NU ČAM CI MA KO LU BA ROM DO 
UŠĆA U SA VU, ŠTO U VE LI KOJ ME-
RI TU RI STIČ KU PO NU DU BE O GRA-
DA ČI NI JOŠ RA ZNO VR SNI JOM.

TRAVELLING 
BY KAYAK AT 
THE CONFLUENCE 
OF SAVA AND 
DANUBE RIVERS 

OFFERS OF ACTIVE HOLIDAYS ARE 
ONE OF THE NOVELTIES IN ACCOR-
DANCE WITH TRENDS IN EUROPE 
AND WORLDWIDE. THIS SUMMER 
WE HAVE PROMOTED SPORTS AND 
RECREATIONAL TOURISM WHICH 
INCLUDES KAYAK TOURS ACROSS 
SAVA AND DANUBE IN THE CEN-
TRE OF BELGRADE, AS WELL AS 
SAILING ON CANOE BOATS ACROSS 
KOLUBARA TO ITS CONFLUENCE 
WITH SAVA, WHICH MAKES TOUR-
IST OFFER OF BELGRADE MORE 
DIVERSE. 

Knez Mihailova ulica 
//
Knez Mihailo street
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 Ko je to lo ka li te te tu ri sti ra do po se ću ju to kom 
bo rav ka u glav nom gra du? 

Be o grad je, kod nas i u ino stran stvu, po znat po Be-
o grad skoj tvr đa vi, Ska dar li ji, Te ra zi ja ma, Tr gu Re-
pu bli ke, Sav skom pri sta ni štu, hra mu Sve tog Sa ve. 
Uz po dr šku Skup šti ne gra da sva ke se zo ne ra di mo na 
afir ma ci ji tu ri stič kih vred no sti ovih am bi jen tal nih 
ce li na. Pro šlog le ta po kre nut je pro gram u Ska dar-
li ji. Iz lo žbe cve ća, su ve ni ra, sta rih za na ta i umet nič-
kih pred me ta, kul tur no-umet nič ki pro gra mi sa mo su 
deo bo ga tog pro gra ma u ko jem uče stvu ju afir mi sa ni 
glum ci, mu zi ča ri i umet ni ci.

 Tu ri sti ma po ma že te da se lak še sna đu i da od po-
se te do bi ju mak si mum. Šta je to što mo gu da ura-
de u va šoj or ga ni za ci ji? 

U po nu di su broj ne tu re raz gle da nja gra da: še ta-
ju će, iz otvo re nog i za tvo re nog auto bu sa, tram vaj-
ske tu re, raz gle da nje gra da bro dom. Tra že na je tu ra 
„Pod zem ni Be o grad“ to kom ko je se obi la ze pod zem-
ni lo ka li te ti, la gu mi, pe ći ne, tu ne li, bun ke ri. Po pu lar-
ni su i obi la sci pod na zi vom „An dri će vim ko ra ci ma“, 
iz le ti do Ava le, po se ta Be lom dvo ru na De di nju... 

cultural event, taking place in September and pro-
moting cultural and natural heritage as common 
heritage of European nations. 

 Which places do tourists enjoy visiting during 
their stay in the capital?

Belgrade is famous, both in our country and 
abroad, for Belgrade Fortress, Skadarlija, Terazije, 
Republic Square, Sava River port, Temple of Saint 
Sava. With the support of the Assembly of the City of 
Belgrade, we started a programme in Skadarlija last 
summer. Exhibitions of flowers, souvenirs, old crafts 
and art objects, cultural and artistic programmes are 
only a part of vast programme with participation of 
renowned actors, musicians and other artists.

 You help tourists to get around easily and to take 
full advantage of their visit. Which tours do you 
organize? 

We offer a number of sightseeing tours: walk-
ing tours, bus tours (including open top bus tours), 
tram tours, sightseeing boat tours. One of the most 
popular tour is Belgrade Underground Tour, which 

Hram Svetog Save 
//
ST. SAVA TEMPLE
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includes visiting of underground sites, passages, caves, tunnels and 
bunkers. Other popular tours are: Following Andric’s Steps, excursions 
to Avala, visit to White Palace in Dedinje...

 You strive to offer tourists all benefits of digital technologies. 
Since recently they can find out all necessary information related 
to our town through applications on their mobiles.

We introduced free iPhone and Android application providing all 
necessary information to local and foreign visitors for getting around 
town. The application includes all city offers, museums, institutions, 
tourist sites and shows them on the map along with clear instructions 
for getting to the place of interest. Furthermore, the website of the 
Tourist Organization of Belgrade is translated into seven languag-
es and is constantly updated with the latest news and information. 
Potential of geting a position of European capital of culture 2020. is a 
great prestige, but it is also positive for fast and comprehensive devel-
opment of the chosen city.

 Tru di te se da tu ri sti ma omo gu ći te sve 
po god no sti in for ma ci o nih teh no lo gi ja. 
Od ne dav no, pu tem apli ka ci ja na mo-
bil nom te le fo nu, mo gu da sa zna ju sve 
neo p hod ne in for ma ci je ve za ne za naš 
grad. 
 
Uve li smo iP ho ne i An droid bes plat nu 

apli ka ci ju ko ja pru ža sve po treb ne in for-
ma ci je za sna la že nje do ma ćih i stra nih 
go sti ju po gra du. Apli ka ci ja uklju ču je sve 
grad ske sa dr ža je, mu ze je, in sti tu ci je, lo ka-
li te te, i sve to pri ka zu je na ma pi na ko joj 
su ja sno obe le že ne lo ka ci je i uput stva ka ko 
do njih do ći. Ta ko đe, veb sajt Tu ri stič ke or-
ga ni za ci je Be o gra da pre ve den je na se dam 
je zi ka i kon stant no se ažu ri ra naj no vi jim 
ve sti ma i in for ma ci ja ma. Mo guć nost do-
bi ja nja ti tu le Evrop ske pre sto ni ce kul tu re je 
stvar pre sti ža, ali i sred stvo za ve o ma brz i 
sve o bu hva tan raz voj iza bra nog gra da.

Tamara Torlak
fotografi je: TOB

PRE DAH U 
BE O GRA DU

CITY BRE AK PA KET JE SVE PO-
PU LAR NI JA PO NU DA TU RI STIČ KE 
OR GA NI ZA CI JE BE O GRA DA. KRA-
TAK GRAD SKI OD MOR U SRP SKOJ 
PRE STO NI CI PO KA ZAO SE KAO 
ZA NI MLJIV IZ BOR TU RI STA IZ 
EVRO PE. OB U HVA TA AVIO-KAR TE 
IZ BER LI NA, LON DO NA, AM-
STER DA MA, MI LA NA, PA RI ZA, 
SO LU NA, IS TAN BU LA, TEL AVI VA, 
ATI NE, GE TE BOR GA, STOK HOL MA, 
KO PEN HA GE NA, MO SKVE, CI RI-
HA, BE ČA, RI MA, FRANK FUR TA, 
DI ZEL DOR FA, LAR NA KE I BRI SE LA 
UZ DVA DO TRI NO ĆE NJA U HO TE-
LI MA OD 3 DO 4 ZVE ZDI CE I JED-
NO RAZ GLE DA NJE GRA DA.

BREAK IN BELGRADE

CITY BREAK PACKAGE IS INCREAS-
INGLY POPULAR OFFER OF THE 
TOURIST ORGANIZATION OF 
BELGRADE. SHORT CITY HOLIDAY 
IN SERBIAN CAPITAL PROVED TO 
BE INTERESTING CHOICE FOR EU-
ROPEAN TOURISTS. IT INCLUDES 
PLANE TICKETS FROM BERLIN, 
LONDON, AMSTERDAM, MILAN, 
PARIS, THESSALONIKI, ISTANBUL, 
TEL AVIV, ATHENS, GOTHEN-
BURG, STOCKHOLM, COPENHA-
GEN, MOSCOW, ZURICH, VIENNA, 
ROME, FRANKFURT, DUSSEL-
DORF, LARNACA AND BRUSSELS 
PLUS TWO OR THREE NIGHTS IN 
HOTELS WITH 3 OR 4 STARS AND 
ONE SIGHTSEEING TOUR.

Avalski toranj 

//

Avala tower
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DANUBE RHAPSODY

TOURIST  DESTINATION

Thanks to the development of tourist 
capacities, the region has become a must 
for numerous visitors. 

 

Banat, Srem and Bačka, from Fruška Gora everything I see,
My soul is full of debris and waste
Books say that here there was once a sea
Which dried up while waiting that I come

Only Đorđe Balašević longs for the sea in the 
Panonian depression. All other Vojvodinians accept-
ed their geography and enjoy what the region can 
offer to them. When there is no sea, a lake is good. 
The legend says that Palić lake is the remains of the 
Panonian sea. The lake near Subotica is attractive, 
first of all, for swimmers, but the tourist center offers 
numerous amusements, activities, as well as a walk 
through the natural reservation, birth watching, hik-
ing and photo-safari. The shore is attractive because 
of the sandbanks and bike paths. Visitors come also 
because of the curative mud and the mineral water 
springs that have a temperature of 25ºC (77ºF).

TURISTIČKA DESTINACIJA

DUNAVSKA 
RAPSODIJA
DUNAVSKA 
RAPSODIJA

Danas je pokrajina, zahvaljujući razvoju 
turističkih kapaciteta, nezaobilazna tačka na 
mapama brojnih posetilaca

 

Gledam Banat, Srem i Bačku, s Fruške gore,
Gledam tako a u duši lom,
Tu je nekad, kažu knjige, bilo more,
Čekalo me, pa presušilo.

Za mo rem u Pa non skoj ni zi ji ža li još sa mo Đor đe Ba-
la še vić. Osta li Voj vo đa ni su se po mi ri li sa ge o gra fi jom 
i uži va ju u ono me što Po kra ji na da nas nu di. Kad ne ma 
mo ra, ka žu, do bro je i je ze ro. Iona ko le gen da ka že da 
je naj po zna ti je, Pa lić ko, na sta lo od osta ta ka go re po-
me nu tog Pa non skog mo ra. Je ze ro u bli zi ni Su bo ti ce 
atrak tiv no je, pre sve ga, ku pa či ma ali sam cen tar nu di 
i dru ge vi do ve za ba ve, sport ske ak tiv no sti, kao i obi la-
zak re zer va ta pri ro de, po sma tra nje pti ca, pe šač ke tu re 
i fo to-sa fa ri. Oba la je pri vlač na zbog pe šča nih spru do-
va i sta za za bi ci kli ste. Po se ti o ci do la ze i ra di le ko vi tog 
bla ta i iz vo ra mi ne ral ne vo de ko ji ima ju tem pe ra tu ru od 
25 ste pe ni. 

KAKO JE VOJVODINA OSTALA BEZ MORA, A DOBILA TVRĐAVU, SALAŠE I VRHUNSKO VINO

HOW DID VOJVODINA REMAIN WITHOUT SEA, BUT GOT A FORTRESS, SALASH FARMS AND GREAT WINE?
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FRUŠKA GORA

Fruška Gora is a national park that stretches over 
225 square kilometers. It has the largest lime tree 
forest in Europe, 700 kinds of curative plants, or-
chards, vineyards and 16 Orthodox monasteries. 
That is why it is called the ”Serbian Mount Athos”. 
Also the Vrdnik thermal bath is situated there.

The bath appeared as a consequence of the ther-
mal waters that emerge with a constant temperature 
of 32.8ºC (91ºF) from a brown coil mine that was 
closed in 1968 after 164 years of existence due to 
the inundation of the mining shaft with thermal wa-
ter. The first patients of the bath were the miners 

FRU ŠKA GO RA
Fru ška go ra je na ci o nal ni park ko ji se pro sti re na 

255 kva drat nih ki lo me ta ra. Ima naj ve ću šu mu li pe u 
Evro pi,700 vr sta le ko vi tog bi lja, voć nja ke, vi no gra de 
i še sna est pra vo slav nih ma na sti ra, pa je na zi va ju srp-
skom Sve tom go rom. Na Fru škoj go ri na la zi se i ba nja 
Vrd nik. 

Na sta la je kao po sle di ca po ja ve ter mal ne vo de kon-
stant ne tem pe ra tu re 32.8 C ste pe ni u rud ni ku mr kog 
uglja ko ji je, po sle 164 go di ne po sto ja nja, za tvo ren 
1968. go di ne, usled po ta pa nja ru dar skog ok na ter-
mal nom vo dom. Pr vi pa ci jen ti Ba nje bi li su ru da ri ko ji 
su bla go tvor na dej stva ter mal ne vo de ose ti li još u de-
vet na e stom ve ku kva se ći sto pa la u to ploj, ze len ka stoj 
vo di či ja su svoj stva ubla ža va la re u mat ske te go be. Sa-
vre me ni raz voj po či nje iz grad njom kva li tet nih i funk ci-
o nal nih sme štaj nih i le či li šnih ka pa ci te ta kao i otvo re-
nih i za tvo re nih ba ze na sa pra te ćom in fra struk tu rom.

ZEC, LI SI CA, JA RE BI CA...
Voj vo di na je po zna ta i po broj nim lo vi šti ma. Jed no 

od naj po se će ni jih je ne ka da šnje omi lje no Ti to vo od-
ma ra li šte − Ka ra đor đe vo. Na la zi se u ju go za pad nom 

Pogled na Vrdnik // View at Vrdnik

Karađorđevo // Karadjordjevo

Stražilovo, Fruška Gora, Srbija 
//

Strazilovo, Fruška Gora mountain, Serbia

DO NE SI VI NA 
KRČ MA RI CE...

VOJ VO ĐAN SKA KLI MA I NJE NO 
PLOD NO ZE MLJI ŠTE PO GOD NI 
SU ZA VI NO GRA DAR STVO. PR VU 
VI NO VU LO ZU NA FRU ŠKOJ GO-
RI ZA SA DIO JE JOŠ RIM SKI CAR 
PRO BUS. U PO ČET KU JE UZ GOJ 
GRO ŽĐA BIO PRI VI LE GI JA BO GA TIH 
FE U DA LA CA I CR KVE, A VRE ME-
NOM JE VI NO GRA DAR STVO PO STA-
LO ZNA ČAJ NA GRA NA PO LJO PRI-
VRE DE. ŠI ROM VOJ VO DI NE NI ČU 
VIN SKI PO DRU MI KO JI SU OVU 
GRA NU PO LJO PRI VRE DE PO DI GLI 
NA IN DU STRIJ SKI NI VO. KO LI KO JE 
ZE MLJI ŠTE FRU ŠKE GO RE PLOD NO, 
GO VO RI I PO DA TAK DA DA NAS AR 
ZE MLJE KO ŠTA I DO 
20 000 EVRA. 

MORE WINE, 
INNKEEPER!

THE WEATHER AND FERTILE SOIL 
OF VOJVODINA ARE SUITABLE FOR 
VITICULTURE. THE FIRST VINE IN 
FRUŠKA GORA WAS PLANTED BY 
THE ROMAN EMPEROR PROBUS. 
IN THE BEGINNING, WINE PRO-
DUCTION WAS A PRIVILEGE OF 
FEUDAL LORDS, BUT IT TIME IT 
BECAME AN IMPORTANT FIELD OF 
AGRICULTURE. THERE ARE MANY 
WINE CELLARS IN VOIVODINA, 
WHICH HAVE RAISED THAT FIELD 
OF AGRICULTURE TO THE LEVEL OF 
AN INDUSTRY. HOW FERTILE THE 
SOIL IS IN FRUŠKA GORA CAN BE 
SEEN IN THE FACT THAT NOWA-
DAYS IT MAY COST UP TO 20,000 
EUR.
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themselves, who felt the beneficial effects of the 
thermal water in the nineteenth century, when they 
soaked their feet in the warm greenish water, which 
alleviates rheumatic pains. The modern development 
of the bath began with the building of high-quality 
and functional lodging and curative facilities, as 
well as indoor and outdoor baths with the necessary 
infrastructure

RABBITS, FOXES AND PARTRIDGES...
Vojvodina is well known for its numerous hunt-

ing areas. One of the best known is the Karađorđevo 
resort, which once was Tito’s favorite. It is located 
on the South-West of Bačka, 50 kilometers away 
from Novi Sad. It was founded in 1885 as a State 
owned property of the Austro-Hungarian monarchy, 
more exactly as a horse farm, part of the famous 
”Mezchegues” horse farms. Due to the presence of 
rare plants and animals, a parte of Karađorđevo was 
protected as a Special Natural Reserve.

Thanks to the dense oak, black locust and willow 
forests that harbor numerous species of large and 
small animals with trophy value, the Karađorđevo 

de lu Bač ke, 50 ki lo me ta ra od No vog Sa da, a osno-
va no je 1885. go di ne kao dr žav no ima nje Austro u-
gar ske mo nar hi je, od no sno er ge la u sa sta vu po zna-
te ma đar ske er ge le „Mezche gu es“. Zbog pri su stva 
ret kih bilj nih i ži vo tinj skih vr sta, je dan deo Ka ra-
đor đe va za šti ćen je kao Spe ci jal ni re zer vat pri ro de.
Za hva lju ju ći buj nim šu ma ma hra sta, ba gre ma i vr-
be, ko je u se bi kri ju broj nu vi so ku i ni sku di vljač ve-
li ke tro fej ne vred no sti, lo vi šte Ka ra đor đe vo pri vla či 
broj ne lov ce iz ze mlje i ino stran stva. Du go go di na je 
Ka ra đor đe vo do mi ni ra lo u or ga ni zo va nom lo vu na 
fa za ne, što je re zul ti ra lo osni va njem fa za ne ri je „Vra-
njak“, jed ne od naj mo der ni jih u na šoj ze mlji. Po red 
lo va, go sti ma se nu di mo guć nost iz le ta do ču ve ne er-
ge le sa mu ze jom či je vi tri ne kra se tro fe ji sa broj nih 
hi po dro ma, a u po nu di je i ja ha nje ko nja u pri ro di, 
vo žnja fi ja ke rom, obi la zak tvr đa ve Bač i ma na sti ra 
Bo đa ni, pik nik u cen tru „Vra njak“...

 

OSAM TAM BU RA ŠA S PE TRO VA RA DI NA
Pe tro va ra din sku tvr đa vu na osta ci ma pret hod-

nih utvr đe nja, od 1692. do 1780. go di ne gra di li su 
Austri jan ci kao za šti tu od tur ske voj ske. Gi bral tar na 
Du na vu, ka ko su zbog si gur no sti če sto zva li utvr đe-
nje, da nas je isto rij ski spo me nik pod za šti tom dr ža-
ve. Pe tro va ra din ska tvr đa va gra đe na je po pla no vi ma 
Kaj zer sfer da i Mar si li ja, a voj ni gra di te lji su bi li Vam-
berg, Gi sen bir, Dok sat, Ma net i Šre der − ugled na 
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hunting area attracts many hunters from Serbia and 
abroad. For many years ”Karađorđevo” predomi-
nated in the organized hunt of pheasants and that 
situation lead to the creation of the ”Vranjak” pheas-
ant farm, one of the most modern in our country. 
Besides hunting, guests have the chance of visiting 
the famous horse farm and its museum, where they 
can see trophies from many hippodromes. They can 
also ride horses in the nature, take a fiacre ride, visit 
the Bač fortress and Bođani monasetry or have a 
pick-nick at ”Vranjak” Center...

ime na voj ne ar hi tek tu re austrij ske ca re vi ne. Po seb no 
je zna čaj no pod ze mlje tvr đa ve na če ti ri spra ta, sa še-
sna est ki lo me ta ra du gač kim hod ni ci ma i od mo ri šti-
ma, kao i ve li ki bu nar, ko ji je bio re zer va za snab de-
va nje vo dom u slu ča ju du že op sa de tvr đa ve. Obi la zak 
pod zem nih ga le ri ja pre po ru ču je se uz struč ne vo di če 
Mu ze ja gra da No vog Sa da. Na tvr đa vi se da nas na la-
ze Mu zej i Ar hiv No vog Sa da, ho te li i re sto ra ni, ate-
ljei i ga le ri je li kov nih umet ni ka, Aka de mi ja umet-
no sti, astro nom ska op ser va to ri ja, pla ne ta ri jum i 
mno gi dru gi sa dr ža ji.

GU LAŠ, RIN FLAJŠ, 
ŠTRU DLA S MA KOM

VOJ VO DI NA JE PO ZNA TA I PO 
SVO JOJ GA STRO NOM SKOJ PO NU DI. 
SPE CI FIČ NO POD NE BLJE NA KO ME 
SE ME ŠA JU RAZ LI ČI TE KUL TU RE − 
SRP SKA, MA ĐAR SKA, NE MAČ KA I 
SLO VAČ KA, STVO RI LO JE SPE CI FIČ-
NU KU HI NJU U KO JOJ DO MI NI RA JU 
ME SO, DI VLJAČ I DI ZA NO TE STO. 
KA RAK TE RI STIČ NA JE LA SU: PA-
PRI KAŠ, GU LAŠ, ČOR BA S KNE DLA-
MA, RIN FLAJŠ, ŠTRU DLE S MA KOM 
I ORA SI MA I SVE TO, NA RAV NO, 
UZ ČA ŠU DO BROG VOJ VO ĐAN SKOG 
VI NA. NE KA DA SU SA LA ŠI BI LI 
VR STA IMA NJA KA RAK TE RI STIČ NOG 
ZA SE VER PO KRA JI NE. DA NAS SU 
TO ME STA ZA OD MOR I UŽI VA NJE 
U DO BROM ZA LO GA JU. 

GOULASH, 
RINFLAISH AND 
STRUDEL WITH 
POPPY SEED

VOJVODINA IS FAMOUS FOR ITS 
GASTRONOMIC OFFER. THE MIX 
OF DIVERSE CULTURES - SERBIAN, 
HUNGARIAN, GERMAN AND SLO-
VAK – HAS CREATED A SPECIFIC 
CUISINE RICH IN MEAT, VENISON 
AND PASTA. ITS MOST CHARAC-
TERISTIC DISHES ARE: STEW, GOU-
LASH, SOUP WITH DUMPLINGS, 
RINFLAISH, STRUDELS WITH POPPY 
SEED AND WALNUTS, ALL OF THEM 
WITH A GLASS OF GOOD WINE, OF 
COURSE.
SALASH FARMS WERE ONCE CHAR-
ACTERISTIC FOR THE NORTH OF 
THE REGION. TODAY THEY ARE 
PLACES FOR REST AND A GOOD 
MEAL.

EIGHT TAMBURITZA PLAYERS 
FROM PETROVARADIN

The Austrians built the Petrovaradin 
Fortress between 1692 and 1780 on the 
remains of former fortresses, as a defense 
from the Turkish army. Known once as the 
”Gibraltar on the Danube”, the fortress is 
nowadays a historic monument protected 
by the State. Petrovaradin was built on the 
model of Kaiserswerth and Marseille and 
it was designed by Wamberg, Giessenbier, 
Doksat, Manet and Schoeder, all of them 
famous architects of the Austrian Empire. 
The basement of the fortress is particu-
larly interesting, with its four levels, 16 
kilometers of corridors and a large well, 
which was a water reserve in case that the 
fortress would be besieged for a long time. 
It is recommended to visit the underground 
galleries in the company of one of the pro-
fessional guides of the Museum of Novi 
Sad. The fortress shelters the Museum and 
Archive of Novi Sad, hotels, restaurants, 
workshops and galleries of painters, the 
Academy of Arts, the astronomic observa-
tory, the planetarium etc.
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NE KAD DVO RAC, DA NAS HO TEL
Još jed na gra đe vi na je ne za o bi la zna tač ka na tu ri-

stič kim ma pa ma put ni ka na mer ni ka. Za mak Dun đer-
ski kod Be če ja, gra đe vi na s kra ja de vet na e stog ve ka, 
pra vlje na u ba rok nom, ro man ti čar skom i neo-kla sič-
nom sti lu, da nas je ho tel „Fan tast“. Do bio je ime po 
omi lje nom gr lu Bog da na Dun đer skog, ko nju Fan ta-
stu, ko ji je go di na ma osva jao sve mo gu će na gra de na 
be o grad skom hi po dro mu. Ka da je ugi nuo, vla snik ga 
je iz po što va nja sa hra nio na svom ima nju, a nje go ve 
ko sti ka sni je su pre me šte ne u jed nu od vi tri na dvor-
ca. Iako je na me štaj po sle Dru gog svet skog ra ta raz-
gra bljen i uni šten, dvo rac Dun đer ski da nas je omi lje-
no me sto za ven ča nja mno gih pa ro va. 

Voj vo di na je, iako bez mo ra s po čet ka pri če, po-
sta la omi lje na tu ri stič ka de sti na ci ja stra nih go sti ju. 
Iz vo zu hleb nog ži ta, vo ća i po vr ća sve ozbilj ni je kon-
ku ri še rav ni čar ski tu ri zam. 

ONCE A PALACE, NOWADAYS A HOTEL
Another building that is a must on the tourist map 

is the Dunđerski Palace near Bečej, a building from 
the end of the nineteenth century, built in baroque, 
romantic and neo-classical stiles. Nowadays it is 
the hotel Fantast, named in that way after Bogdan 
Dundjerski’s favorite horse, which won all possible 
awards at the Belgrade Hippodrome. When the horse 
died, its owner buried it in the farm as a sign of re-
spect, but later on its bones were placed in one of 
the showcases of the palace. Although its furniture 
was robbed and destroyed during Second World War, 
Dunđerski Palace is nowadays a favorite place for 
marriages.

Even without a sea, Vojvodina has been one of the 
favorite destinations of foreign tourists. Prairie tour-
ism competes with the export of wheat, fruits and 
vegetables.

Dvorac Dunđerski 

//

Dundjerski Casle
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Turska – 
Va{a sledeća destinacija 
sa 
turističkom agencijom 
Lafete

Turska – 
Va{a sledeća destinacija 
sa 
turističkom agencijom 
Lafete

Turkey – your next destination 
with Lafete travel agency

Ukoliko već razmišljate gde biste voleli 
da provedete odmor Lafete Travel vam 
preporučuje Tursku - Antalijsku regiju, 
tradicionalna, a ipak tako moderna! 

Turska i njena predivna letovališta već godinama 
su među najtraženijim detinacijama, koje godišnje 
ugoste oko 20 miliona turista iz celog sveta. 
Najtraženija letovališta su Antalija, Alanja, Kemer, 
Belek, Side, a ništa manje popularne nisu ni 
destinacije poput Marmarisa, Bodruma, Kušadasija.

Antalija je glavni i najveći grad sredozemne oblasti 
Turske, a sa više od milion poseta godišnje važi za 
turističku prestonicu Turske. Ovaj predivan milionski 
grad prepun je kontrasta, veličanstven je spoj 
prošlosti i sadašnjosti jer je podeljen na dva dela 
gde je moderan deo grada veoma liči na moderne 

If you are already thinking where you’d 
like to spend your holiday, Lafete Travel 
recommends Turkey - Antalya region. 
Turkey is traditional, yet so modern! 

Antalya is the capital and largest city of the 
Mediterranean area of   Turkey, with more than 
a million visitors annually. This beautiful city is 
filled with millions of contrast, is a magnificent 
blend of the past and present as it is divided 
into two parts where the modern part of the city 
looks much like a modern european metropolis 
with wide boulevards, modern buildings, luxury 
hotels that are drawn out of the city and are 
the beautiful and famous beaches like Konyalti 
and Lara. Second part of the city, Kaleidži 
characterized by narrow winding streets with old 
houses leaning against the walls of an ancient 
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fortress old town, around the old harbor. 

Belek, a resort town on the Turkish Riviera, 
is known for very clean, white-sand beaches 
surrounded by pine forests. History buffs should 
plan day trips to the Roman ruins at Perge and 
the Aspendos amphitheater. Or if you’d prefer 
a round of golf, bring your clubs—there are 
excellent courses in the area.

Side is a beautiful coastal resort on the 
Mediterranean. It is approximately 15kms 
east of Antalya and is located on a small 
peninsula only 800m in length. In this pretty 
town, modern architecture, chic shops and late 
night bars stand in oposit with the ruins of an 
ancient city. Flanked by two stretches of golden 
beach, surrounded by the sparkling waters of 
Mediterranean on both sides and bestowed with 
the endless archeological wonders - Side is one of 
the most popular resorts for holidaymakers from 
across the globe. If you want to experience the 
perfect harmony of history and nature you should 
definitely include Side in your itinerary.

Approximately 40 miles southeast of Antalya, you 
will find the beautiful coastal resort of Kemer 
at the foot of the majestic Taurus Mountain. 
Enjoy a walk along the promenade and a visit 
a reconstructed tent city that reflects the life 
of the Turkish nomads. You can watch carpet 
weavers at work and sample Turkish specialties 
such as ayran (yogurt drink) and gözleme 
(pancakes). Close by is a cable car that lifts 
you right to the top of Tahtali Mountain (2,365 
meters). Kemer is known for its Mediterranean 
climate (dry and warm weather perfect for 
visitors who are having problems with the 
respiratory organs).

Alanya is the liveliest summer vacation 
destination of Turkey. Starting from smiting 
natural beauty, rich historical charm, modern 

evropske metropole sa širokim bulevarima, 
modernim zdanjima, luksuznim prodavnicama, 
vrhunskim hotelima koji su izvučeni van grada 
i nalaze se na prelepim i poznatim plažama kao 
što su Konyalti i Lara.Drugi deo grada, Kaleidži 
koga karakterišu uske krivudave ulice sa starim 
kućama koje se naslanjaju na zidine drevne 
tvrđave predstavlja stari deo grada, oko stare 
luke.

Belek je savremen turistički centar, oko 30 km 
istočno od Antalije, sve je popularniji zahvaljujući 
luksuznim hotelskim kompleksima, peščanim 
plažama i golf terenima okruženim zeleniliom. 
Izuzetno je poznat po izvanrednim igralištima za 
golf. U blizini Beleka je letovalište i antički grad 
Side. 

Side se nalazi 55 kilometara istočno od Antalije, 
sa plažama sa obe strane poluostrva i praktično je 
sa skoro svih strana okruženo zlatnom peščanom 
plažom. Side ima dugu i bogatu istoriju. 
Zanimljivo je to da su se na njegovim plažama 
tajno sastajali Antonije i Kleopatra.Side danas 
predstavlja kombinaciju starog i novog: na jednoj 
strani su antički ostaci, a na drugoj moderni 
hoteli, kafići i restorani i upravo to privlači 
različite segmente turista.Dve prelepe zlatne 
peščane plaže okružene borovom šumom sa 
planine Taurus nikoga ne ostavljaju ravnodušnim.
Side ima tipičnu mediteransku klimu sa blagim 
zimama i toplim letima.Brojni restorani i taverne 
upotpunjuju turističku ponudu Sidea. Ako ste 
ljubitelj prirode i istorije ovo mesto će nesumnjivo 
zadovoljiti Vaš ukus.

Kemer se nalazi u antalijskom zalivu, 40 
kilometara zapadno od Antalije i jedno je od 
najpoznatijih i najl uksuznijih letovališta Turske. 
Poznat je po mediteranskoj klimi (suvo i toplo 
vreme pogodno za posetioce koji imaju problema 
sa respiratornim organima), obiljem zelenila, 
luksuznim hotelima i po dugim peščanim i 
šljunkovitim plažama i kristalno čistom moru. 
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facilities to loads of adventure - you name it; 
Alanya has it. The place with a great atmosphere, 
jolly crowds buzzing around in beaches, streets, 
shops and hotels. Alanya will prove to be an 
ideal choice for your summer travel. You will 
be welcomed by mediterranean landscapes, 
magnificent Turkish traditions and historical 
wealth. The Eastern beach and the Cleopatra 
beach is the perfect place to enjoy sun and the 
sea. Alanya also hosts the International Folklore 
Festival in August and you will find a general 
ambience of merriment in those times. Going 
around Alanya is easy with widely available 
shuttle buses and taxis. Alanya is an exotic place 
and perfect for your summer tour. It promises 
you good food, a nice tan, a fabulous holiday and 
much more. 

Hotels are tailor-made for   customers. ROYAL 
HOLIDAY PALACE HOTEL , MAXX ROYAL BELEK 
GOLF&SPA, CRYSTAL SUNRISE QUEEN LUXURY 
RESORT & SPA, LONG BEACH RESORT HOTEL, 
AKKA HOTELS, RIXOS HOTELS are just some 
of the many hotels where you should spend your 
well-deserved vacation. The beautiful scenery 
of emerald coves, miles of sandy beaches, 
clear turquoise waters, mediterranean climate, 
traditional cuisine, cruises, luxury hotels ... the 
list is very  long, and the beauty of this wonderful 
country. Nothing else is left but to pack up and 
Lafete Travel will be your best guide through this 
adventure because we’re at it, they say, is very 
good. 

Luxury is no longer unattainable. 

Lafete Travel 

- Your personal guide for traveling 
across the globe!

Šetalište na severnoj strani grada vodi direktno 
do plaže koja ima ’’Plavu zastavu’’ dobijenu od EU 
za najlepše i najuređenije plaže. Kemer ima veliki 
udeo u hotelskim kapacitetima Antalijske regije, 
a pošto je poznat i kao idealno mesto za odmor i 
relaksaciju, privlači sve veći broj turista iz celog 
sveta. Spoj je tri prirodne lepote: mora, planine 
i borove šume, čini ga harmoničnim mestom za 
odmor duha i tela.

Alanja je jedno od najpopularnijih letovališta u 
Turskoj udaljeno je oko 130 km od Antalij. Grad je 
smešten u istočnom delu turske obale a odlikuju 
ga veoma izraženi kontrasti.Duge peščane plaže 
i hladne planinske reke, drevne ruševine iz 
rimskog doba i moderni hoteli, Orijent i Evropa 
na jednom mestu. Grad je podeljen stenovitim 
poluostrvom na istočni deo, gde se nalaze plaža 
Keikubat, luka i sam centar grada, i na zapadni 
deo – Kleopatrina i plaža Delmeš. Kleopatrina 
plaža duga je 3 km i Ataturkova tj. Alanjina plaža 
čiji se kraj ne vidi golim okom. Noćni provod u 
ovom gradu je nezaboravan. Klubovi i diskoteke 
Robin Hood, Havana club, Bistro Bellman, 
Queens Garden, noćno krstarenje sa pena žurkom 
i mnoge druge atrakcije će učiniti Vaše letovanje 
nezaboravnim.

Hotelskim kompleksima u Turskoj teško mogu 
da pariraju ostale zemlje Mediterana. Hoteli 
su pravljeni po meri gosta. ROYAL HOLIDAY 
PALACE HOTEL , MAXX ROYAL BELEK 
GOLF&SPA, CRYSTAL SUNRISE QUEEN LUXURY 
RESORT & SPA, LONG BEACH RESORT HOTEL, 
AKKA HOTELS, RIXOS HOTELS samo su neki 
od mnogobrojnih hotela u kojima bi trebalo 
da provedete zasluženi odmor. Prelepi pejzaži 
smaragdnih uvala, kilometri peskovitih plaža, 
bistra tirkiznoplava voda, mediteranska klima, 
tradicionalna kuhinja, krstarenja, luksuzni 
hoteli…spisak je veoma dug, kao i lepote ove 
predivne zemlje. Ništa vam ne preostaje drugo, 
već da se spakujete, a Lafete će biti Vaš najbolji 
vodič kroz ovu avanturu , jer smo u tome, kažu, 
veoma dobri.

Luksuz više nije nedostižan.
Vaš vodič kroz svet! Lafete!
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Beograd 
Belgrade

TURISTIČKA DESTINACIJA 

TOURIST  DESTINATION

Nаjznаčаjnijа domаćа turističkа destinаcijа po sled njih 
godinа ostvаruje konstаntnu sto pu rаstа i unаpređuje 
kvа li tet tu ri stič kih proizvodа. Beogrаd postаje sve 
аtrаk tivniji nа tu ri stič koj mаpi Evro pe i svetа. Pro šle go -
di ne, pre sto ni cu Sr bi je po se ti lo je vi še od 660.000 tu ri-
stа, od togа 471.000 iz inostrаnstvа i oko 200.000 do mа-
ćih turistа. Nаjveći broj dolаzi iz Bo sne i Her ce go vi ne, 
Slo ve ni je i Cr ne Go re, а sle de tu ri sti iz Hrvаtske, Itаlije, 
Nemаčke, Mаkedonije.

Svаke go di ne zаbeležen je i konstаntаn rаst onih ko ji 
dolаze brodovimа. Pro šle go di ne Beogrаd je ugo stio pre-
ko 50.000 turistа ko ji su sti gli brodovimа, a nаjbrojniji 
su bi li iz SAD, Nemаčke i skаndinаvskih zemаljа, što po-
ka zu je dа je Beogrаd vаžаn deo trаnsevropskog plo vid-
be nog sistemа u dunаvskom re gi o nu.

Beogrаd je „stаrа-novа destinаcijа” kojа se, po sle ni zа 
go di nа po li tič ke nestаbilnosti, uspe šno vrаćа i po zi ci o-
nirа nа međunаrodnom tu ri stič kom tr ži štu gde se pro mo-
vi še kаo City Bre ak destinаcijа. Ši rom svetа u ekspаnziji 
je grаdski turizаm. Glаvni mo ti vi dolаskа u ve li ke grа do-
ve su: po sаo, kul tur no-isto rij sko nаsleđe, šo ping, mа ni fe-
stаcije, rаzličiti dogаđаji i noć ni ži vot. Orijentаcijа kа City 
Bre ak tu ri zmu, dolаzаk ni sko bu džet nih аvio-kompаnijа, 
I kvаlitetni smeštаjni kаpаciteti omo gu ću ju dа Beogrаd 
postаne regionаlni li der u tu ri zmu.

Grаd imа vi še od 8.000 kul tur nih dogаđаjа go di šnje što 
gа svrstаvа u red nаjznаčаjnih centаrа Evro pe i do brog 
domаćina međunаrodnih sport skih tak mi če nja. Be o grad 
je kan di dat za Evrop sku pre sto ni cu kul tu re 2020.go di ne. 

Pri o ri tet grаdа Beogrаdа je, iz me đu ostаlog, i re po zi-
ci onirаnje grаdа Beogrаdа nа kon gre snoj mаpi Evro pe i 

In recent years, our most important tourist destina-
tion has achieved a constant growth rate and improved 
the quality of tourism products. Belgrade is becoming 
an increasingly attractive destination on the tourist 
map of Europe and the world. Last year, the capital 
of Serbia was visited by more than 660,000 tourists, 
out of whom 471,000 were foreign tourists and about 
200,000 domestic tourists. The highest number came 
from Bosnia-Herzegovina, Slovenia and Montenegro, 
followed by tourists from Croatia, Italy, Germany and 
Macedonia. Every year there is an increase of those 
arriving by ship. Last year, Belgrade hosted more 
than 50,000 tourists that arrived by ship. The larg-
est numbers were from the U.S., Germany and the 
Scandinavian countries, which shows that Belgrade is 
an important part of the trans-European navigation 
system in the Danube region.

Belgrade is an ‚’old-new destination”, which after 
years of political turmoil, successfully returns to the 
international tourist market, where it is promoted as a 
city-break destination. All around the world city tour-
ism is in expansion. The main reasons for coming to a 
large city are: business, cultural and historical heritage, 
shopping, cultural manifestations, various events and 
nightlife. The orientation towards city-break tourism 
and the arrival of low-cost airlines, together with high-
quality accommodation facilities, will allow Belgrade 
to become a regional leader in tourism. 

The city hosts more than 8,000 cultural events per 
year, making it one of the most important urban 
centers of Europe and a good host for international 





svetа. Kon gre sni, kon fe ren cij ski i sаjаmski potencijаli 
Beogrаdа ni su mаli, mаdа je neophodnа izgrаdnjа 
hotelа vi so ke kаtegorije kаko bi Beogrаd bio još kon ku-
rent ni ji u toj oblаsti. Eko nom ski efek ti su poznаti i mer-
lji vi − kon gre si i kon fe ren ci je trаju iz me đu tri i pet dаnа, 
а svаki uče snik po tro ši u pro se ku oko 350 evrа dnev no.

Beogrаd je jedаn od nаjzelenijih evrop skih grаdovа 
ko ji ulаže u očuvаnje svo jih ze le nih površinа: Avаlа, 
Top či der, Košutnjаk, Bojčinskа, Lipovičkа, Zvezdаrskа 
šumа, šetаlištа nа obаlаmа rekа ko je po sta ju sve 
atrak tiv ni je. Adа Cigаnlija, poznаto „beogrаdsko 
mo re“ sа do bro ure đe nim je ze rom, osаm kilometаrа 
du gom peščаnom plаžom, rаznovrsnom ugo sti telj-
skom po nu dom, terenimа zа golf i dru ge spor to ve i 
veomа bogаtim sаdržаjimа zа zаbаvu nа vo di i kop-
nu, predstаvljа uto či šte ne sa mo zа sve generаcije 
posetilаcа već i za sve stаnovnike Beogrаdа.

Nа le voj obаli Sаve, No vi Beogrаd prerаstа u 
sаvremeni po slov ni centаr veomа privlаčаn zа strаne 
in ve sti to re, sа izgrаđenim no vim po slov nim i ve li kim 
tr go vin skim centrimа, inostrаnim bаnkаmа i bu du-
ćim plаnovimа zа izgrаdnju rаznovrsnih prаtećih i 
tu ri stič ki аtrаktivnih sаdržаjа. Sаmim tim, no vo be-
o grad ski tr žni cen tri predstаvljаju ve li ki deo šo ping 
turа ko je su sve če šće u tu ri stič koj po nu di. 

Tu ri stič ka orgаnizаcija Beogrаdа broj nim аktivno-
stimа i do bro osmi šlje nim nаstupimа nа domаćim i 
inostrаnim sаjmovimа turizmа, doprinelа je pro me ni 
imidžа čitаve Sr bi je. Ne ke od naj a trak tiv ni jih ma ni-
fe sta ci ja su grad ski do ček No ve go di ne, Ulicа otvo re-
nog srcа, Le to u Beogrаdu, Kаrnevаl brodovа, Be er 
fest i sl.

Tu ri sti ko ji po se te Beogrаd, opi su ju gа i pre po ru-
ču ju kаo grаd nezаborаvne zаbаve i noć nog životа, 
grad ko ji ži vi 24 čаsа. Topаo i go sto pri mljiv, ko smo-
po lit ski i evrop ski orijentisаn, usme ren ka rаzvoju i 
nаpretku, Be o grad je sve to.

sports competitions. Belgrade is candidate for the 
”European Capital of Culture 2020’’. 

The priority of Belgrade is to reposition the city on 
the congress map of Europe and the world. Belgrade 
has a large potential for congresses, conferences 
and fairs, but is necessary to build highly rated ho-
tels, so that the city will become more competitive in 
this area. The economic effects are known and mea-
surable - congresses and conferences last between 
three and five days, and each participant spends an 
average of 350 Euros per day.

Belgrade is one of the greenest cities in Europe 
and it constantly invests in the preservation of its 
green areas, including: Avala, Topčider, Košutnjak, 
Bojčinska, Lipovička, Zvezdara forest and the prom-
enades on the banks of the river, which are becoming 
more attractive. Ada Ciganlija, better known as the 
”Belgrade Sea”, has a well-kept lake, an eight kilo-
meter long sandy beach, restaurants, golf courses 
and other sport facilities, as well as rich entertain-
ment activities in water and on land. It is a real ha-
ven for visitors and residents of all generations.

On the left bank of the Sava, Novi Beograd is be-
coming a modern business center, very attractive for 
foreign investors. There have been built large busi-
ness and commercial centers, as well as international 
banks and there are future plans to build and support 
a variety of attractive tourist facilities. Novi Beograd 
and its malls offer fantastic shopping tours, which 
are each day more frequent in the tourist industry. 

The Tourist Organization of Belgrade has contrib-
uted to the image of all Serbia by organizing nu-
merous activities and well-conceived appearances 
at domestic and international tourism exhibitions. 
Some of the most attractive events are: the local 
New Year’s Eve, the Open Heart Street, Summer in 
Belgrade, the Carnival ships, the Beer Fest etc.

Tourists that visit Belgrade describe it and recom-
mend it as a city of unforgettable entertainment 
and night life, which lives 24 hours a day. Warm and 
hospitable, cosmopolitan and European-oriented, 
the city is focused on development and progress, 
Belgrade has it all.
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U RE TROSPEKTIVI

IN RETROSPECTIVE

Oproštajni koktel u ambasadi Japana
Ja pan ski am ba sa dor To šio Cu no za ki u fe bru a ru je za-

vr šio svo ju di plo mat sku mi si ju u Sr bi ji. U opro štaj noj 
po se ti sa stao se sa pre mi je rom Ivi com Da či ćem. Kon-
sta to van je zna ča jan do pri nos am ba sa do ra Cu no za ki ja 
u una pre đe nju tra di ci o nal no do brih od no sa iz me đu dve 
ze mlje. 

Na opro štoj nom kok te lu pri re đe nom u ja pan skoj am-
ba sa di, su mi ra ju ći svoj če tvo ro go di šnji man dat u Be o-
gra du, Cu no za ki je pod se tio da je po sled njih go di na una-
pre đe na kul tur na sa rad nja, do ni ra ne obra zov ne i jav ne 
in sti tu ci je, kre di ti ra na TE ”Ni ko la Te sla” i 2011. go di ne 
or ga ni zo va na pr va po se ta pred sed ni ka Sr bi je i pred sed-
ni ce Skup šti ne Ja pa nu. Ta ko đe, uki nu te su ja pan ske vi ze 
za gra đa ne Sr bi je. Ka ko je sam re kao, dra go mu je što 
od la zi sa ve o ma le pim uspo me na ma i no vim pri ja telj-
stvi ma i što je baš Sr bi ja po sled nja sta ni ca u nje go voj 
di plo mat skoj ka ri je ri. Pri je mu u re zi den ci ji am ba sa do ra 
Ja pa na pri su stvo va li su i broj ni pred stav ni ci di plo mat-
skog ko ra, lič no sti iz kul tur nog, po li tič kog i jav nog ži-
vo ta Sr bi je. To šio Cu no za ki je na du žnost am ba sa do ra 
Ja pa na stu pio 2009. go di ne, a zbog za slu ga u raz vi ja nju 
sa rad nje i pri ja telj skih od no sa Sr bi je i Ja pa na, do bit nik 
je Or de na srp ske za sta ve dru gog ste pe na 2012. No vo i-
me no va ni am ba sa dor Ja pa na, Ma sa fu mi Ku ro ki, u Sr bi ju 
je sti gao po čet kom mar ta na kon mi si je u Kam bo dži.

Sve ja pan ski Ken do Sa vez do ni rao opre mu 
za mla de ken do i ste

Ma sa fu mi Ku ro ki, no vo i me no va ni am ba sa dor Ja pa na, 
pri su stvo vao je pri mo pre da ji opre me Ken do Sa ve zu Sr bi-
je, kao do na ci je Sve ja pan skog Ken do Sa ve za.

Po vo dom vred ne do-
na ci je (dva de set kom-
ple ta ken do opre me), 
u SC „Šu mi ce“ u Be o-
gra du upri li če na je pri-
god na sve ča nost ko joj 
su pri su stvo va li Nje go-
va Ek se len ci ja Ma sa fu-
mi Ku ro ki, am ba sa dor 
Ja pa na, Mi loš Pa vlo-
vić, pred sed nik Ken-
do Sa ve za Sr bi je, kao i 
No vi ca Sta ni šić, pred-
sed nik UO Sport skog 
cen tra „Šu mi ce“. Pri-
mo pre da ji sku po ce nog 
po klo na pri su stvo va li 
su i ma li ve žba či, kao i 

Farewell cocktail at 
the Japanese embassy

In February Japanese Ambassador Toshio Tsunozaki 
ended his diplomatic mission in Serbia. In his fare-
well visit, he met Prime Minister Ivica Dačić. There 
was highlighted ambassador Tsunozaki’s contribu-
tion to the development of the traditionally good 
relations between the two countries. 

During the farewell cocktail served at the Japanese 
embassy, Tsunozaki summarized his four-year term 
in Belgrade, pointing out that in recent years cul-
tural cooperation was enhanced, educational and 
public institutions received donations, the ”Nikola 
Tesla” Thermal Power Plant was granted a credit and 
that in 2011 there was organized the first visit of 
the President of Serbia and the President of Serbian 
Parliament to Japan. Also, Japanese visas were abol-
ished for citizens of Serbia. He said that he was glad 
to leave office with very nice memories and new 
friendships, and that Serbia was the last stop in his 
diplomatic career. The reception organized at the 
residence of the Japanese Ambassador was attend-
ed by numerous representatives of the diplomatic 
corps, as well as by personalities from the cultural, 
political and public life of Serbia. Toshio Tsunozaki 
was appointed ambassador in 2009 and was awarded 
with the Order of the Serbian Flag, second degree, 
in 2012, as an acknowledgment to his merits in the 
development of cooperation and friendly relations 
between Serbia and Japan. 

The newly appointed Ambassador of Japan, 
Masafumi Kuroki arrived in Serbia in early March af-
ter a mission in Cambodia.

Nj.e.g. Masafumi Kuroki, ambasador Japana 

// 

H.E.mr.Masafumi Kuroki - Japanese ambassador
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Japanese Kendo Federation donated 
equipment for young kendokas
Masafumi Kuroki, the newly appointed Ambassador of 
Japan, attended the handover ceremony of equipment 
for the Kendo Federation of Serbia. The equipment 
was donated by the All Japanese Kendo Federation. 

On the occasion of the donation of 20 valuable sets 
of kendo equipment to the „Šumice” Sport Center of 
Belgrade there was organized a commemorative cer-
emony attended by: Masafumi Kuroki, Ambassador 
of Japan, Miloš Pavlović, president of the Kendo 
Federation of Serbia and Novica Stanišić, President of 
the Administrative Board of „Šumice” Sport Center. 
The transfer of the expensive gifts was attended by 
the young kendokas, as well as by members of Serbia’s 
National Team. The guests had the chance to watch a 
short demonstration of this ancient Japanese martial 
art, under the guidance of Micunori Macamure, a 7-th 
Dan kendo expert that ended a two-year volunteer 
training and will return to Japan. Besides the protective 

re pre zen ta tiv ci Sr bi je, a ovom pri li kom go sti su mo-
gli da vi de i krat ku de mon stra ci ju ove drev ne ja pan-
ske ve šti ne ma če va nja, uz vo đe nje Mi cu no ri Ma ca-
mu re, ken do maj sto ra 7. dan, ko ji je za vr šio svo ju 
dvo go di šnju vo lon ter sku obu ku u Sr bi ji i vra ća se u 
Ja pan. Osim za štit ne opre me (štit ni ci za gla vu, gr-
lo, ab do men i ru ke − po de set za od ra sle i de set za 
de cu), da ro dav ci su srp skim ken do i sti ma po klo ni li i 
dva de set „ši na ia” (bam bu so vih ma če va) sa spe ci jal-
nim kar bo gra fit nim de lo vi ma, pa ukup na vred nost 
po šilj ke iz Ja pa na pre ma šu je 20.000 evra.

„Po seb no smo za hval ni zbog de či je opre me u ko ju 
ro di te lji te ško ula žu, jer je ma li ša ni br zo pre ra stu, a 
osnov ni de lo vi za ken do, po đa ku, iz no se mi ni mum 
300 evra”, is ta kao je Mi loš Pa vlo vić po vo dom pri mo-
pre da je opre me.

Gospodin Macamura, majstor kendo veštine, sa decom 
//
Mr Matsumura, master of kendo, with children

Demonstracija
borbe

//

Demonstration 
fi ghting Kendo
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equipment, including protection devices for the head, 
neck, abdomen and arms, ten for adults and then for 
children, the donors gave to the Serbian kendokas 20 
”shinaia” bamboo swords with special carbo-graphite 
parts. The total value of the donation exceeded 20,000. 

”We are especially grateful for the children’s equip-
ment, which is particularly expensive for parents, be-
cause children grow quickly and the basic kendo equip-
ment costs at least 300 EUR” - said Miloš Pavlović on 
the occasion of the handover of the equipment.

The Russian Embassy celebrated 
Day of the Motherland’s Defenders

On the occasion of Russia’s national holiday, 
February 21, the Day of the Motherland’s Defenders, 
there was organized a reception at the Russian Embassy 
in Belgrade. Ambassador Alexander Vasilyevich 
Chepurin and Military Attache Valery Volkov wel-
comed the Prime Minister of Serbia and Minister of 
the Interior Ivica Dačić, the Health Minister Slavica 
Đukić Dejanović, the Director of the Government 
Office for Kosovo Aleksandar Vulin, the Chief of the 
General Staff Ljubiša Diković and other military offi-
cials. The Russian national holiday was attended also 
by the War Crimes Prosecutor Vladimir Vukčević, as 
well as by many members of the diplomatic corps, edi-
tors, and numerous celebrities. The Russian Federation 

U am ba sa di Ru si je obe le žen 
Dan bra ni la ca Otadž bi ne

Po vo dom ru skog na ci o nal nog pra zni ka Da na za-
štit ni ka do mo vi ne, 21. fe bru a ra pri re đen je pri jem 
u am ba sa di Ru si je u Be o gra du. Am ba sa dor Alek san-
dar Va si lje vič Če pu rin i voj ni iza sla nik Va le rij Vol kov 
ugo sti li su pre mi je ra Sr bi je i mi ni stra unu tra šnjih po-
slo va Ivi cu Da či ća, mi ni star ku zdra vlja Sla vi cu Đu kić 
De ja no vić, di rek to ra vla di ne kan ce la ri je za Ko so vo i 
Me to hi ju Alek san dra Vu li na, na čel ni ka Ge ne ral šta ba 
Lju bi šu Di ko vi ća i dru ge voj ne zva nič ni ke. Obe le ža-
va nju ru skog na ci o nal nog pra zni ka pri su stvo va li su i 
tu ži lac za rat ne zlo či ne Vla di mir Vuk če vić, kao i broj-
ni pred stav ni ci di plo mat skog ko ra, ured ni ci me di ja i 
broj ne lič no sti iz jav nog ži vo ta. Ru ska Fe de ra ci ja Dan 
bra ni la ca Otadž bi ne obe le ža va 23. fe bru a ra. To je je-
dan od naj ve ćih ru skih pra zni ka, a pod tim ime nom 
sla vi se od 1993. go di ne. Za vre me So vjet skog Sa ve za 
bio je to Dan Cr ve ne ar mi je i Voj no-po mor ske flo te.

Naj bo lje iz Sr bi je
U oštroj kon ku ren ci ji 120 bren do va, sta tu e te 

„Naj bo lje iz Sr bi je“ za 2012.go di nu do de lje ne su za 
dva de set naj bo ljih kom pa ni ja, a me đu nji ma je i te-
ni ser No vak Đo ko vić, na gra đen za lič ni do pri nos u 

Najbolje iz Srbije, nagrađeni // Best of Serbia, awarded companies
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celebrates the Day of the Motherland’s Defenders on 
February 23. This is one of the most important Russian 
holidays, celebrated with that name from 1993. In the 
times of the Soviet Union it was called the Day of the Red 
Army and the Military Navy. 

Best of Serbia
Amidst a fierce competition by 120 brands, the ”Best 

of Serbia” statuettes for 2012 were granted to the top 
20 companies of our country, and to tennis player Novak 
Đoković, who was awarded for his personal contribution 
to the promotion of Serbia. The goal of this campaign is 
to promote the local economy and the image of Serbian 
brands, but also to reward foreign companies that have 
improved the Serbian market. For the ninth time in a 
row, the Serbian Chamber of Commerce, the Ministry 
of Commerce and the Newspaper ”Privredni Glasnik” 
(Economic Bulletin) have jointly organized the action 
”Best of Serbia” on March the sixth. With the help of a 
professional jury and consumers who voted through the 
internet, the awards of 2012 were granted to: 
Everyday consumer goods - food, corporate brand: 
BAMBI-BANAT ad, Belgrade
Everyday consumer goods - food, commodity brand: 
ISKON - sunflower oil, Victoriaoil ad Šid
Everyday consumer goods - drinks, commodity brand: 
JELEN BEER, Apatinska brewery, Apatin
Everyday consumer goods - chemicals, cosmetics and 
pharmaceuticals, corporate brand: 
DAHLIA doo, Belgrade
Everyday consumer goods - chemicals, cosmetics and 
pharmaceuticals, commodity brand: 
Maxipol, Maxima doo, Lučani
Everyday consumer goods - clothing and shoes, corpo-
rate brand: 
MONA doo, Belgrade
Everyday consumer goods - clothing and shoes, com-
modity brand: 
EXTREME INTIMO, Jasmil, Arilje
Manufactured goods and business services, corporate 
brand: 
NIS ad, Novi Sad
Manufactured goods and business services, commod-
ity brand: 
NUTRIKO CONCENTRATES, Nutriko Ltd., Vranje
Durable goods, corporate brand: 
SIMPO ad Vranje
Service sector - Corporate Trade Brand: 
PTP DIS doo, Krnjevo
Service sector - small and medium-sized enterprises, 
corporate brand: 
PIROT FREE ZONE, Pirot
Service sector - other services, corporate brand 
LASTA Transport Company, Belgrade
Foreign corporate brand: 
FIAT AUTOMOBILES SERBIA, Kragujevac
International commodity brand with the status of do-
mestic products: 
SOMERSBY, Carlsberg Serbia, Čelarevo

pro mo ci ji Sr bi je. Cilj ove ak ci je je pro mo vi sa nje do-
ma će pri vre de i imi dža srp skih bren do va, ali i na gra-
đi va nje ino stra nih kom pa ni ja ko je su una pre di le tr ži-
šte Sr bi je. De ve ti put za re dom su, 6.mar ta, Pri vred na 
ko mo ra Sr bi je, Mi ni star stvo tr go vi ne i list „Pri vred ni 
gla snik“ za jed nič ki or ga ni zo va li ak ci ju „Naj bo lje iz Sr-
bi je“. Uz po moć struč nog ži ri ja i po tro ša ča ko ji gla sa ju 
pu tem in ter net stra ni ce, na gra đe ni za 2012. su:
Ro ba sva ko dnev ne po tro šnje − hra na, kor po ra tiv ni 
brend: 
BAM BI-BA NAT a.d. Be o grad
Ro ba sva ko dnev ne po tro šnje − hra na, rob ni brend: IS-
KON - sun co kre to vo ulje, Vic to ri a oil d.o.o.Šid
Ro ba sva ko dnev ne po tro šnje − pi će, rob ni brend: JE-
LEN PI VO, Apa tin ska pi va ra, Apa tin
Ro ba sva ko dnev ne po tro šnje − he mi ja, ko zme ti ka i 
far ma ci ja, kor po ra tiv ni brend: 
DA HLIA d.o.o. Be o grad
Ro ba sva ko dnev ne po tro šnje − he mi ja, ko zme ti ka i 
far ma ci ja, rob ni brend: 
MA XI POL, Ma xi ma d.o.o. Lu ča ni
Ro ba sva ko dnev ne po tro šnje − ode ća i obu ća, kor po-
ra tiv ni brend: 
MO NA d.o.o. Be o grad
Ro ba sva ko dnev ne po tro šnje − ode ća i obu ća, rob ni 
brend: 
EX TRE ME IN TI MO, Ja smil, Ari lje
Pro iz vod na do bra i po slov ne uslu ge, kor po ra tiv ni brend: 
NIS a.d. No vi Sad
Pro iz vod na do bra i po slov ne uslu ge, rob ni brend: NU-
TRI KO KON CEN TRA TI, Nu tri ko d.o.o. Vra nje
Traj na po tro šna do bra, kor po ra tiv ni brend: 
SIM PO a.d. Vra nje
Sek tor uslu ga – tr go vi na, kor po ra tiv ni brend: 
PTP DIS d.o.o. Kr nje vo
Sek tor uslu ga – ma la i sred nja pred u ze ća, kor po ra tiv-
ni brend: 
SLO BOD NA ZO NA PI ROT, Pi rot
Sek tor uslu ga – osta le uslu ge, kor po ra tiv ni brend: 
LA STA, Sa o bra ćaj no pred u ze će, Be o grad

Dodela nagrada Najbolje iz Srbije 
//

Best of Serbia awards
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Best trademark: 
PREMIA, Delhaize Serbia, Belgrade
The best local brand: 
Luna doo, Požarevac
The most successful introduction of a new brand: 
BEST Ice Cream Angel and Devil, Nestle Adriatic 
Foods, Belgrade

The best personal brand in the promotion of Serbia: 
Novak Đoković

Business with a social mission
The Social Entrepreneurship Fair was held on 

February 20 at the Belgrade Chamber of Commerce. 
Forty social enterprises and organizations presented 
a variety of products and services. The fair was full of 
innovative ideas, creativity and solutions to the chal-
lenges and problems that the community faces today. 

- For many years the Forum of Young People with 
Disabilities has organized different activities that 
motivate individuals and organizations to carry out 
economic activities and to enhance their knowledge, 
skills and capacities. On the other hand, through 
promotional activities, it is possible to increase the 
visibility of the concept and raise public awareness of 
its importance - said Jovan Krivokuća-Milovanović, 
Director of the Forum of Young People with Disabilities. 
Since 2008 the city of Belgrade pays special attention 
to social entrepreneurship - said the Aco Petrović, 
member of the City Council. 

- The interest of the city is to assist all vulnerable 
people, who are practically ostracized from our soci-
ety. Social entrepreneurship and the new City Center 
should help these people find jobs, especially when 
it comes to people older than 50 years and members 
of minority communities. The city will assist them by 
offering them the chance of training or retraining, 
as well as by organizing actions intended to arouse 
the interest especially of small workshop s to employ 
this segment of the population - said Petrović. 

The fair was organized under the auspices of the 
Embassy of the Kingdom of Norway, the Ministry of 
Labor and Social Affairs, the Secretariat for Social 
Protection of Belgrade, the Secretariat of Economy 
of Belgrade, the Belgrade Chamber of Commerce, the 
City Center for Social Entrepreneurship of Belgrade, 
as well as the companies Eurobank and Ernst & Young.

Necessity for a new concept 
of economic policy

The Jubilee 20-th ”Serbian Davos”, held from 12 to 
15 of March and organized by the Serbian Association 
of Economists and the Serbian Association of 
Corporate Directors, was characterized by productive 
discussions between business and State representa-
tives. Last night, the participants of the Kopaonik 

Ino stra ni kor po ra tiv ni brend: 
FI AT AUTO MO BI LI SR BI JA, Kra gu je vac
Ino stra ni rob ni brend sa sta tu som do ma ćeg 
pro iz vo da: 
SO MERSBY, Carls berg Sr bi ja, Če la re vo
Naj bo lja tr go vin ska mar ka: 
PRE MIA, Del ha i ze Ser bia, Be o grad
Naj bo lji lo kal ni brend: 
LU NA d.o.o. Po ža re vac
Naj u spe šni je uvo đe nje no vog bren da: 
BEST sla do led An gel and De vil, Ne stle Adri a tic 
Fo ods, Be o grad

Naj bo lji lič ni brend u funk ci ji pro mo ci je Sr bi je: 
NO VAK ĐO KO VIĆ

Bi znis sa so ci jal nom mi si jom
Sa jam so ci jal nog pred u zet ni štva odr žan je 20. fe-

bru a ra u Pri vred noj ko mo ri Be o gra da. Če tr de set so-
ci jal nih pred u ze ća i or ga ni za ci ja pred sta vi lo je ra zno-
li ko sti pro iz vo da i uslu ga ko je nu de. Sa jam je obi lo-
vao ino va tiv nim ide ja ma, kre a tiv no šću i bo gat stvom 
re še nja na iza zo ve i pro ble me sa ko ji ma se dru štve na 
za jed ni ca da nas su o ča va.

- Fo rum mla dih sa in va li di te tom već ne ko li ko go-
di na or ga ni zu je raz li či te ak tiv no sti ko je do pri no se 
po ve ća noj mo ti vi sa no sti po je di na ca i or ga ni za ci ja za 
oba vlja nje pri vred nih de lat no sti, ali i na ja ča nju nji-
ho vih zna nja, ve šti na i ka pa ci te ta. Sa dru ge stra ne, 
pu tem pro mo tiv nih ak tiv no sti, uti če mo na po ve ća nu 
vi dlji vost da tog kon cep ta i po di za nje sve sti jav no sti o 
nje go vom zna ča ju – is ta kla je Jo va na Kri vo ku ća-Mi-
lo va no vić, di rek tor ka Fo ru ma mla dih sa in va li di te-
tom. Grad Be o grad od 2008. go di ne po sve ću je ve li ku 
pa žnju so ci jal nom pred u zet ni štvu, pod se tio je član 
Grad skog ve ća Aco Pe tro vić. 

− In te res Gra da je da kon kret no po mog ne svim 
ugro že nim ka te go ri ja ma gra đa na, ko ji su mal te ne 
iz op šte ni iz na šeg dru štva. So ci jal no pred u zet ni štvo 
i no vi grad ski cen tar tre ba da po mog nu da ti lju di 
do đu do po sla, po seb no ka da je reč o oso ba ma sta ri-
jim od 50 go di na i pri pad ni ci ma ma njin skih za jed ni-
ca. Grad će im kon kret no po ma ga ti mo guć no šću da 
se do kva li fi ku ju ili pre kva li fi ku ju, kao i da ak ci ja ma 
za in te re su je, pre svih, ma le za nat ske rad nje da an ga-
žu ju ovu po pu la ci ju – uka zao je Pe tro vić.

Sa jam je or ga ni zo van uz po kro vi telj stvo Am ba sa de 
Kra lje vi ne Nor ve ške, Mi ni star stva ra da, za po šlja va-
nja i so ci jal ne po li ti ke, Se kre ta ri ja ta za so ci jal nu za-
šti tu gra da Be o gra da, Se kre ta ri ja ta za pri vre du gra-
da Be o gra da, Pri vred ne ko mo re Be o gra da, Grad skog 
cen tra za so ci jal no pred u zet ni štvo Be o gra da, kao i 
kom pa ni ja Euro bank i Ernst&Young.

Po tre ba za no vom eko nom skom po li ti kom
Ju bi lar ni, dva de se ti „srp ski Da vos”, odr žan od 12. 

do 15. mar ta u or ga ni za ci ji Sa ve za eko no mi sta Sr bi je 
i Udru že nja kor po ra tiv nih di rek to ra Sr bi je, pro te kao 
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Business Forum expressed their hope that the Forum 
will define a new concept of economic policy towards 
reindustrialization, public sector reform and reason-
able fiscal policies. The forum was attended by more 
than 500 participants - ministers and representatives 
of State institutions, experts, bankers, representa-
tives of the diplomatic corps, business leaders, for-
eign and domestic organizations. 

The highest state officials urged businessmen to 
participate in the creation of a favorable regulatory 
framework and especially in the preparation of the 
Labor Law, whose inefficiency hampers business 
the most. The discussions included various sectoral 
opportunities, the role of financial institutions and 
issues of regional development. Verica Kalanović, 
Minister of Regional Development and Local 
Government, announced measures to help the poor-
est regions of southern Serbia, which is massively 
abandoned by its population. 

The largest debtor of the Serbian economy is the 
State, which owes to private companies more than 
one billion EUR, said the businessman Milan Beko. 
He believes that the government is much more con-
cerned with political issues than with the economic 
ones, and that politics do not allow economy to grow. 

Foreign investors and representatives of the World 
Bank and the International Monetary Fund spoke 
about the necessity for a more efficient and re-
formed public administration. The corporatization of 
public enterprises was supported by the Governor of 
the National Bank of Serbia, Jorgovanka Tabaković, 
adding that the Executive Power and the National 
Bank of Serbia must work together, because only 
through the coordination of monetary and fiscal 
policy it is possible to create the conditions for long 
term macroeconomic stability and a strong dinar. 
Tabaković pointed out that goal is not to achieve a 
fixed exchange rate, but that it will not be allowed 
that ”someone profits from fluctuations in the 
fragile Serbian market, which can be rocked by the 
smallest amounts of money and pressures.” Bogdan 
Lissovolik, Head of the International Monetary Fund 
in Belgrade, said that the new government of Serbia 
has good chances to start ”from the scratch” and to 
set reasonable fiscal goals that can be realized. 

The advice of Michael Kirby, Ambassadors of the 
United States, is that Serbia should not go after large 
foreign investors, but it should attract smaller ones. 

The Head of EU Delegation to Serbia, Vincent 
Deger, the German Ambassador Heinz Wilhelm and 
the Italian Ambassador, Armando Varricchio, said 
that it is very important that Serbia works on the de-
velopment of infrastructure, the elimination of mo-
nopolies and the reduction of bureaucracy, because 
in this way it will be more competitive on the market.

Philippos Karamanolis, President of the Hellenic 
Business Association of Belgrade, said that for every 
country it is important to have a positive image in the 
world, in order to attract foreign investors, and that it 
is especially important for Serbia to build a national 
brand, which will be recognizable all around the world.

je u zna ku pro duk tiv ne ras pra ve pred stav ni ka pri vre-
de i dr ža ve. Uče sni ci Ko pa o nik bi znis fo ru ma iz ra zi-
li su oče ki va nje da će Fo rum de fi ni sa ti no vi kon cept 
eko nom ske po li ti ke u prav cu re in du stri ja li za ci je, re-
for me jav nog sek to ra i ra zum ne fi skal ne po li ti ke. Fo-
ru mu je pri su stvo va lo vi še od 500 uče sni ka – mi ni stri 
i pred stav ni ci dr žav nih in sti tu ci ja, eks per ti, ban ka ri, 
pred stav ni ci di plo mat skog ko ra, bi zni sme ni i or ga ni-
za ci je stra nih i do ma ćih in ve sti to ra.

Naj vi ši dr žav ni zva nič ni ci po zva li su pri vred ni ke da 
uče stvu ju u stva ra nju po volj ni jeg re gu la tor nog okvi-
ra, a na ro či to u pri pre mi Za ko na o ra du, či ja ne e fi-
ka snost, ka ko je re če no, naj vi še spu ta va po slo va nje. 
Di sku to va no je o po je di nim sek tor skim mo guć no sti-
ma, ulo zi fi nan sij skih in sti tu ci ja i pro ble mu re gi o nal-
nog raz vo ja. Ve ri ca Ka la no vić, mi ni star ka re gi o nal-
nog raz vo ja i lo kal ne sa mo u pra ve, na ja vi la je me re 
po mo ći naj si ro ma šni jim de lo vi ma na ju gu Sr bi je ko ja 
sta nov ni štvo ma sov no na pu šta.

„Naj ve ći du žnik srp skoj pri vre di je dr ža va, ko ja pri-
vat nim kom pa ni ja ma du gu je vi še od mi li jar du evra“, 
re kao je bi zni smen Mi lan Be ko. On sma tra da se 
vlast mno go vi še ba vi po li tič kim ne go eko nom skim 
pro ble mi ma i da po li ti ka ne do zvo lja va pri vre di da se 
raz vi ja.

Stra ni in ve sti to ri i pred stav ni ci Svet ske ban ke i 
Me đu na rod nog mo ne tar nog fon da go vo ri li su o po-
tre bi za efi ka sni jom i re for mi sa nom jav nom upra-
vom. Kor po ra ti vi za ci ju jav nih pred u ze ća po dr ža la 
je i gu ver ner ka Na rod ne ban ke Sr bi je, Jor go van ka 
Ta ba ko vić, na gla siv ši da iz vr šna vlast i NBS mo ra-
ju da sa ra đu ju, jer se sa mo kroz ko or di na ci ju mo-
ne tar ne i fi skal ne po li ti ke mo gu stvo ri ti uslo vi za 
du go roč nu ma kro e ko nom sku sta bil nost i jak di nar. 
Ta ba ko vi će va je na po me nu la da cilj ni je fik sni kurs 
di na ra, ali da ne će do zvo li ti „da ne ko za ra đu je na 
osci la ci ja ma u plit kom tr ži štu Sr bi je, ko je mo že da 
se za lju lja i naj ma njim nov ča nim iz no si ma i pri ti-
sci ma”. Šef Kan ce la ri je Me đu na rod nog mo ne tar-
nog fon da u Be o gra du Bog dan Li so vo lik re kao je 
da no va Vla da Sr bi je ima do bru šan su da kre ne „od 
nu le“ i po sta vi ra zum ne fi skal ne ci lje ve ko je mo že 
da re a li zu je.

Sa vet am ba sa do ra Sje di nje nih Ame rič kih Dr ža-
va Maj kla Kir bi ja je ste da Sr bi ja ne tre ba da ju ri za 
krup nim stra nim in ve sti to ri ma, već da te ži da pri vu če 
vi še ma njih.

Šef De le ga ci je EU u Sr bi ji Ven san De žer i am ba sa-
do ri Ne mač ke i Ita li je, Hajnc Vil hem i Ar man do Va-
ri kio po ru či li su da je va žno da Sr bi ja ra di na raz vo-
ju in fra struk tu re, ukla nja nju mo no po la i sma nje nju 
bi ro kra ti je jer će na taj na čin po sta ti kon ku rent ni je 
tr ži šte.

Fi li pos Ka ra ma no lis, pred sed nik He len skog po slov-
nog udru že nja u Be o gra du, is ta kao je da je za sva ku 
ze mlju zna čaj no da ima do bar imidž u sve tu ako že li 
da pri vu če stra ne in ve sti to re, a da je za Sr bi ju po seb-
no va žno da iz gra di na ci o nal ni brend po ko me će bi ti 
pre po zna tlji va u sve tu.

Dragana Milosavljević i Nada Grujić
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Otvo ren 
  Isto rij ski mu zej 
        Sr bi je

The Historical Museum of Serbia 
renovated

Ob no vljen Isto rij ski mu zej Sr bi je je 12. apri la 
sve ča no otvo rio pred sed nik Sr bi je To mi slav 
Ni ko lić. Zva ni ce, me đu ko ji ma su bi li pa tri-
jarh Iri nej, broj ni kul tur ni po sle ni ci i pred-
stav ni ci di plo mat skog ko ra, ima le su pri li ku 
da po gle da ju vi še od 400 pred me ta u po stav-
ci „Ka ra đor đe vi ći i Obre no vi ći u zbir ka ma 
Isto rij skog mu ze ja Sr bi je”.

The renovated Historical Museum of Serbia 
was offi cially opened on 12 April by the 
President of Serbia, Tomislav Nikolic. The 
guests, among which were the Patriarch of the 
Serbian Orthodox Church, Irenaeus, as well 
as many cultural workers and members of the 
diplomatic corps, had the opportunity to see 
more than 400 items in the exhibition named‚ 
”The dynasties Karadjordjevic and Obrenovic 
in the collections of the Historical Museum of 
Serbia”.

KULTURA

CULTURE
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After completion of the first phase of reconstruc-
tion, the Historical Museum of Serbia was opened 
to the public in an exhibition area of about 1,500 
square meters. Next year, the second phase of re-
construction will come to its end. Thus the entire 
museum space will be put into use. The exhibition 
”The dynasties Karadjordjevic and Obrenovic in the 
collections of the Historical Museum of Serbia” 
presents very valuable exhibits. The ones which dis-
tinguish themselves among other exhibits, by their 
artistic quality and historical significance, are the 
royal insignia of Peter I Karadjordjevic; the Duke 
Karadjordje’s lavishly ornamented yataghan; the 
saber of Aleksandar Obrenovic, and jewelry of the 
Obrenovic family. The exhibition will be open every 
day except Monday, until September. During this 
period there will be daily guided tours of the setting 
for interested visitors.

”The task of the Historical Museum is to pre-
serve the memory of this people, which we must 
do regardless of temptation of general glo-
balization or attempts to delete all the folk 

Na kon za vr šet ka pr ve fa ze re kon struk ci je, Isto rij-
ski mu zej Sr bi je otvo rio je za jav nost iz lo žbe ni pro-
stor od oko 1.500 kva drat nih me ta ra. Sle de će go di ne 
bi će pri ve de na kra ju i dru ga fa za re kon struk ci je, či-
me će ce lo ku pan pro stor Mu ze ja bi ti sta vljen u funk-
ci ju. U okvi ru iz lo žbe „Ka ra đor đe vi ći i Obre no vi ći u 
zbir ka ma Isto rij skog mu ze ja Sr bi je”, iz lo že ni su vr lo 
vred ni eks po na ti. Me đu nji ma se, po seb nim umet-
nič kim kva li te tom i isto rij skim zna ča jem, iz dva ja ju 
kra ljev ske in sig ni je Pe tra I Ka ra đor đe vi ća, vo ždov 
ja ta gan sa ras ko šnim or na men ti ma, sa blja Alek san-
dra Obre no vi ća i na kit po ro di ce Obre no vić. Iz lo žba 

Predsednik Republike Srbije Tomislav Nikolić 
sa suprugom Dragicom Nikolić
// 
Tomislav Nikolic, President of Serbia and 
his wife Dragica Nikolic

Princeza Jelisaveta 
Karađorđević
//
Princess Jelisaveta 
Karađorđević

Ambasador Crne Gore 
Igor Jovović sa 
suprugom Vesnom
//  
Igor Jovovic Ambassador 
of Montenegro 
with his wife

Patrijarh Srpski Irinej
//  
Serbian Patriarch Irinej 
(Irenaeus)
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heritage and characteristcs. This does not mean 
that the Serbian society is not open to the best 
influences of the modern world, but that we 
still need to know who we are, ”Nikolic said.
According to him, the lack of funds can not be an 
excuse for an irresponsible attitude towards histo-
ry. For that reason the National Museum, as well as 
museums all over Serbia, must be restored as soon 
as possible, so as not to allow for the collective 
memory and history to be rooted out or deleted.

”There will be no real progress for Serbia until we 
have managed to incorporate all the best that Serbia 
has into its spiritual, civil, cultural and economic life, 
in order to create conditions for democratic and suc-
cessful development of both society and the state,” 
concluded the President of Serbia.

”In just a month and a half, we have opened a new 
gem in the center of Belgrade; a place where we 
will narrate about and show our cultural tradition 
and heritage,” said Bratislav Petkovic, Minister of 
Culture and Information, adding that the Museum, 
in its full glory, will celebrate the centennial of the 
beginning of the First World War, and that what will 
follow will be the opening of these buildings: the 
Palace of Duke Milos, the Museum of the Serbian 
Orthodox Church, the building of the Film Archives, 
the National Museum, and many other cultural 
goods.

At the opening ceremony the President of 
Serbia presented the medal Sretenje of the third 
degree to the Historical Museum of Serbia for its 
merit in the field of cultural activities, on the oc-
casion of 50 years of its existence and successful 
activities.

će bi ti otvo re na sva kog da na osim po ne delj ka, do 
sep tem bra me se ca, a to kom nje nog tra ja nja će, za 
za in te re so va ne po se ti o ce, bi ti or ga ni zo va na sva ko-
dnev na struč na vo đe nja kroz po stav ku.

„Za da tak Isto rij skog mu ze ja je da ču va se ća nje na-
ro da, što mo ra mo da či ni mo bez ob zi ra na is ku še nja 
sve op šte glo ba li za ci je i po ku ša ja bri sa nja svih na rod-
nih ba šti na i oso bi na. To ne zna či da srp sko dru štvo 
ni je otvo re no za naj bo lje uti ca je sa vre me nog sve ta, ali 
mi uvek mo ra mo da zna mo ko smo“, re kao je Ni ko lić.

Pre ma nje go vim re či ma, ne do sta tak sred sta va ne 
mo že da bu de oprav da nje za neo d go vo ran od nos 
pre ma isto ri ji, i zbog to ga Na rod ni mu zej, kao i mu-
ze ji ši rom Sr bi je, mo ra ju bi ti što pre ob no vlje ni ka ko 
se ne bi do zvo li lo bri sa nje i is ko re nji va nje ko lek tiv-
nog se ća nja i isto ri je. 

„Stvar nog na pret ka Sr bi je ne će bi ti sve dok ne bu-
de mo us pe li da u du hov ni, jav ni, kul tur ni i pri vred ni 
ži vot uklju či mo sve naj bo lje što Sr bi ja ima i da stvo-
ri mo uslo ve za de mo krat ski i us pe šan raz voj dru štva 
i dr ža ve”, za klju čio je pred sed nik Sr bi je.

„Za sa mo me sec i po da na otvo ri li smo no vi dra gulj 
u cen tru Be o gra da, me sto u ko me će mo po ka zi va ti i 
pri po ve da ti o na šoj kul tur noj tra di ci ji i ba šti ni“, re-
kao je Bra ti slav Pet ko vić, mi ni star kul tu re i in for mi-
sa nja. On je do dao da će Mu zej u pu nom sja ju do-
če ka ti obe le ža va nje sto go di šnji ce po čet ka Pr vog 
svet skog ra ta, kao i da sle di otva ra nje Ko na ka kne za 
Mi lo ša, Mu ze ja Srp ske pra vo slav ne cr kve, zgra de Ki-
no te ke, Na rod nog mu ze ja i osta lih kul tur nih do ba ra.

Na sve ča noj ce re mo ni ji otva ra nja, pred sed nik Sr-
bi je uru čio je Sre tenj ski or den tre ćeg ste pe na Isto-
rij skom mu ze ju Sr bi je za za slu ge u obla sti kul tur nih 
de lat no sti, a po vo dom pe de set go di na po sto ja nja i 
uspe šnog ra da.

Na da Gru jić
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 On March the 20-th, the Embassy of Tunisia 
celebrated Independence Day. That day is cel-
ebrated as the anniversary of the independence 
from the French protectorate. Besides many 
members of the diplomatic corps, the cocktail 
was attended by Mr. Tomislav Nikolić, President 
of Serbia, his Royal Highness Alexander II, Heir 
to the Throne of Serbia, his wife and other 
guests. Ambassador Majid Hamlaoui has been 
in office for only three months. As good hosts, 
Mr. and Mrs. Hamlaoui shared with us their im-
pressions of Serbia. The Ambassador says that 
people in Serbia are wonderful and that he tries 
to make his life in Serbia easier and more pleas-
ant, in spite of the separation from his family. 
As Ambassador Hamlaoui said, modern women 
want to be successful in their careers, but also 

Am ba sa da Tu ni sa je 20. mar ta obe le ži la Dan 
ne za vi sno sti. Taj dan se sla vi kao go di šnji ca osa-
mo sta lje nja od fran cu skog pro tek to ra ta. Osim 
broj nih čla no va di plo mat skog ko ra, kok te lu je 
pri su stvo vao i pred sed nik Sr bi je To mi slav Ni ko-
lić, pre sto lo na sled nik NJ.K.V. Alek san dar Ka ra-
đor đe vić sa su pru gom i dru gi go sti. Am ba sa dor 
Ma žid Ha mla ui na du žno sti je tek tri me se ca. 
Kao pra vi do ma ći ni, go spo din i go spo đa Ha mla-
ui po de li li su sa na ma svo je uti ske o Sr bi ji. Am-
ba sa dor ka že da su lju di u Sr bi ji div ni i tru di se 
da mu, i po red raz dvo je no sti od po ro di ce, ži vot 
u Sr bi ji bu de lak ši i lep ši. Ka ko je re kao am ba sa-
dor Ha mla ui, mo der ne že ne že le da bu du uspe-
šne u svo jim ka ri je ra ma, ali i da bri nu o po ro di ci. 
Upra vo ta kva že na je nje go va su pru ga Rim Ha-
mla ui sa ko jom smo raz go va ra li.

LifeLifestyle

PREKO SAHARE 
I MEDITERANA 
DO SRBIJE
ACROSS THE SAHARA AND 
MEDITERRANEAN TO SERBIA 
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to take care of their families. Exactly that kind 
of woman his wife, Mrs. Rym Hamlaoui, with 
whom we had the pleasure to talk.

What is your impression of Serbia?

My husband works in Serbia and I use to come 
with our children, when they are on vacations. 
Amira is 12, and Yassine is 10 years old, and 
they go to tunisian school. We did not want to 
enroll them in an international school, because 
we feel that they should study in Arabic, their 
mother language. We are afraid that if we move 
from Tunisia, they will lose contact with their 
homeland and origin. On the other hand, I am 
a lawyer and I am very focused on my career. I 
cannot be absent from work often. 

But if we ever decide to leave Tunisia, Serbia 
would certainly be the right choice. We spend 
most of the time in Belgrade, but we have also 
visited Novi Sad, which is beautiful, and we 
spent the New Year holidays in Zlatibor. The 
children played on the snow and they really en-
joyed the vacation on the mountain.

Ka kav je Vaš uti sak o Sr bi ji?

Moj su prug je u Sr bi ji, a de ca i ja do la zi mo sa-
mo ka da su ras pu sti. Emi ra ima 12, a Ja sin 10 
go di na ta ko da idu u tu ni sku ško lu. Ni smo že le li 
da ih upi še mo u in ter na ci o nal nu ško lu jer sma-
tra mo da tre ba da uče arap ski, svoj ma ter nji je-
zik. Pla šim se da će, ako se pre se li mo iz Tu ni sa, 
iz gu bi ti do dir sa svo jim po re klom i do mo vi nom. 
Sa dru ge stra ne, ja sam advo kat i usred sre đe na 
sam na svo ju ka ri je ru. Ne mo gu če sto da iz o sta-
jem sa po sla. 

Ali, ka da bi smo od lu či li da ode mo iz Tu ni sa, 
Sr bi ja bi si gur no bi la pra vi iz bor. Vre me pro vo-
di mo naj če šće u Be o gra du, ali smo po se ti li i No vi 
Sad, ko ji je pre di van, a za no vo go di šnje pra zni ke 
smo zi mo va li na Zla ti bo ru. De ca su uži va la na 
sne gu i mno go im se do pao od mor na pla ni ni.

Po če mu se Sr bi raz li ku ju od Tu ni ša na? 

Ima mo mno go za jed nič kih ka rak te ri sti ka, iako 
ne iz gle da ta ko na pr vi po gled. U Sr bi ji sti če te 
uti sak da su lju di ne po sred ni i po zi tiv ni. Za to 

Rim, Jasin, Emira 
i Mažid Hamlaui 

//

Rym, Yassin, 
Emira and Majid 
Hamlaoui
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RE PU BLI KA TU NIS NA SE VE RU I NA IS TO KU IZ LA ZI NA SRE-
DO ZEM NO MO RE. NA ZA PA DU SE GRA NI ČI SA AL ŽI ROM, A 
NA JU GO I STO KU S LI BI JOM. GLAV NI GRAD JE TU NIS, KO JI SE 
NA LA ZI NA SE VE RU ZE MLJE. DR ŽA VA IMA VE LI KU OBA LU OD 
1.298 KI LO ME TA RA. U SME RU JU GO ZA PAD-SE VE RO I STOK 
PRO TE ŽE SE PLA NIN SKI LA NAC, KO JI JE DEO IS TOČ NOG DE LA 
ATLA SA. IZ ME ĐU PLA NI NA U TOJ RE GI JI NA LA ZE SE DO LI-
NE I PLOD NE RAV NI CE. SA HA RA, KO JA SE NA LA ZI NA JU GU 
ZE MLJE, PO KRI VA OKO 40% TE RI TO RI JE TU NI SA. KLI MA JE 
POD LO ŽNA SRE DO ZEM NIM I SA HAR SKIM UTI CA JI MA.
LET NJU SE ZO NU OBE LE ŽA VA SU VA KLI MA SA VI SO KIM VRU-
ĆI NA MA I SU ŠOM KO JA DO LA ZI SA JU GA ZE MLJE. 
U POD RUČ JI MA PLA NI NA KRU MI RI MO GU ĆE SU TEM PE RA-
TU RE OKO 0°C ZI MI I OKO 50°C LE TI U PU STINJ SKIM POD-
RUČ JI MA. NAJ VA ŽNI JA PRI ROD NA BO GAT STVA SU: NAF TA, 
FOS FA TI, OLO VO, CINK, SO I OB RA DI VA ZE MLJI ŠTA. TU NIS 
IMA VR LO RA ZNO LI KU PRI VRE DU. GLAV NU SEK TO RI SU: PO-
LJO PRI VRE DA (MA SLI NE, MA SLI NO VO ULJE, AGRU MI, ŽI TA RI-
CE I BA DE MI), IN DU STI JA (TEK STIL, OBU ĆA I AUTO MO BIL SKI 
DE LO VI), TU RI ZAM I RU DAR STVO.

IN THE NORTH AND THE EAST, THE REPUBLIC OF TUNISIA HAS 
ACCESS TO THE MEDITERRANEAN SEA. TO THE WEST IT BOR-
DERS WITH ALGERIA , AND TO THE SOUTHEAST WITH LIBYA . 
THE CAPITAL CITY IS TUNIS, WHICH IS SITUATED IN THE NORTH 
OF THE COUNTRY. THE COUNTRY HAS A LARGE COASTLINE OF 
1,298 KILOMETERS. A MOUNTAIN RANGE STRETCHES IN DIREC-
TION SOUTHWEST-NORTHEAST. IT IS PART OF THE EASTERN ATLAS 
MOUNTAINS. BETWEEN THE MOUNTAINS OF THAT REGION THERE 
ARE VALLEYS AND FERTILE PLAINS. THE SAHARA, WHICH LIES TO 
THE SOUTH OF THE COUNTRY, COVERS ABOUT 40% OF THE TERRI-
TORY OF TUNISIA. THE CLIMATE IS SUBJECT TO MEDITERRANEAN 
AND SAHARAN INFLUENCES.
THE SUMMER SEASON IS CHARACTERIZED BY DRY WEATHER, HIGH 
TEMPERATURES AND DROUGHTS, WHICH COME FROM THE SOUTH 
OF THE COUNTRY. TEMPERATURES CAN REACH ABOUT 0ºC IN 
WINTER ON THE KRUMIRI MOUNTAINS AND 50ºC DURING SUM-
MER IN THE DESSERT AREAS. ITS MAIN NATURAL RESOURCES ARE: 
OIL, PHOSPHATES, LEAD, ZINK, SALT AND ARABLE LAND. TUNISIA 
HAS A DIVERSIFIED ECONOMY. THE MAIN SECTORS ARE: AGRICUL-
TURE (OLIVES, OLIVE OIL, ITRUS FRUITS, CEREALS AND ALMONDS), 
INDUSTRY (TEXTILES, FOOTWEAR AND AUTOMOBILE SPARE PARTS), 
TOURISM AND MINING. 

Sa proslave Dana 
nezavisnosti Tunisa 

u Beogradu 

//

 Independance Day 
celebration for the 
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mi slim da bih ov de mo gla da 
ži vim, jer se ne ose ćam da-
le ko od Tu ni sa − baš kao da 
sam svoj na svo me. Po se ti li 
smo mno ge ze mlje, ali Sr-
bi ja je jed na od ret kih u ko-
ju bih se pre se li la. I ov de se 
je de za či nje na hra na kao 
kod nas. Baš smo na 
Zla ti bo ru pro ba li ne-
ka tra di ci o nal na je la 
i uži va li smo. 

Ka da sam pr vi put 
u Be o gra du oti šla u 
šo ping, bi lo mi je ne pri-
jat no što me lju di čud no po-
sma tra ju. On da mi je pri šao 
je dan go spo din i re kao: „Go-
spo đo, iz le da te pre le po”. Ta da mi je 
bi lo ja sno da ni ko ne ma lo šu na me-
ru, sa mo sam im za ni mlji va.

 Da li je ne što osta vi lo po se ban uti-
sak na Vas?

Na pri mer, ov de sam u mar ke tu ku pi la 
ma sli no vo ulje ko je je pre sku po. U Tu ni su pro iz-
vo di mo ma sli no vo ulje vi so kog ka va li te ta, ali je 
mno go jef ti ni je. Tu ima pro sto ra da na še dve ze-
mlje raz vi ja ju eko nom sku sa rad nju i tr go vin sku 
raz me nu. To je jed na stvar ko ju sam pri me ti la, 
ali po sto je i dru gi seg men ti u ko ji ma bi smo mo-
gli da sa ra đu je mo.

 Šta oba ve zno tre ba vi de ti u 
Tu ni su?

Tu nis je ze mlja ne ve ro vat ne pri-
ro de. Ako ode te na se ver, sre šće te 
se sa pla ni na ma u či jem pod nož ju 
je mo re. Ne ve ro va tan pri zor je ka-
da ste na oba li, a iza vas su sne žne 
pla ni ne. U cen tral nom de lu dr ža ve 
je dru ga či ja kli ma i tu su pre div ne 
pla že sa pe skom ko ji je si tan kao 
pu der. Na ju gu je Sa ha ra, pa mo-
že te da se opro ba te u ski ja nju na 
pe sku.

Dragana Milosavljević

 What are the differences between Serbs 
and Tunisians? 

We have many common features, although 
it does not seem so at first glance. In Serbia, 
you get the impression that people are di-

rect and positive. That is why I think that 
I could live here, because I do not feel far 
from Tunisia. It is just like being at home. 

We have visited many countries, but Serbia is 
one of the few where I could move. Here food 

is spicy, just like ours. We tried some tra-
ditional dishes in Zlatibor and we really 
enjoyed them. 

When I went to make shopping in 
Belgrade for the first time, I felt em-
barrassed because people were staring 

at me in a strange way. Then I was ap-
proached by a gentleman, who said, ”Madam, 
you look great”. In that moment I understood 
that no one had any bad intention. I was just 
interesting for them. 

 Has anything made a special impression on 
you? 

For example, I bought at the supermarket olive 
oil, which was too expensive. Tunisia, produces 
high quality olive oil, which is much cheaper than 
the one you buy here. There is room for our two 
countries to develop economical cooperation and 
commercial exchange. That is just one thing that 
I noticed, but there are certainly other segments, 

where we can cooperate. 

 What must be seen in 
Tunisia?

Tunisia is a country 
that has an incredible 
nature. If you go north, 
you will find mountains 
emerging out of the sea. 
It is an incredible sight to 
stand on the shore and 
look at the snowy moun-
tains behind. The central 
part of the country has 
a different climate and 
gorgeous beaches with 
sand as fine as talc pow-
der. If you travel to the 
south you will reach the 
Sahara, where you can 
try to ski on the sand. 

Rim i Emira Hamlaui na proslavi Dana 
Nezavisnosti Tunisa 

//
Rym and Emira Hamlaoui
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Verica Rakocevic, celebrity fashion designer, pre-
pares for May a spectacular show that will, for the 
umpteenth time, assign tasks to her colleagues. 
Despite having a great deal of work, this vivacious lady 
manages to travel around the world from where she 
draws inspiration for her collections. We did this inter-
view after her visit to New York, while she was enjoying 
the exotic Bali and before her visit to the ”Big Apple”.

”My life is full of beautiful trips and I gladly spend 
money on traveling. However, unforgettable trip that 
changed me personally, happened in November 1993. 
It was a week-long vacation in a small Mexican village, 
Puerto Vallarta. The film ”The Night of the Iguana” 
was shot in the jungles beyond this place and Liz Taylor 
and Richard Barton got married there for the second 
time. Hotel ”Sheraton” on the beach, sax, Mexican 
bars, walking barefoot in the most glamorous dress, 
the restaurant ”Bogart” with the atmosphere from 
the film ”Casablanca.” After that, nothing was like 
before. The best and worst moments came together. 
On the way back my luggage was late, and then at the 
Budapest Airport customs officials or someone else, 
stole the precious pieces of clothes from my suitcase.”

 Can you list the top five destinations you have 
visited and places you want to visit?
 
”Havana, Punta Cana, Puerto Vallarta, St. 

Petersburg, Beijing. These are the top five destina-
tions I have visited. I have yet to visit Peru, Tibet, 
India, Japan and Brazil. It is my five-year plan.”

 Do you prefer to travel using agency or 
independently?

”I always prefer to travel independently, although 
when it comes to long destination, it might be safer 
to travel with agency. My favorite is Kontiki.”

Ve ri ca Ra ko če vić, po zna ta mod na di zaj ner ka, za 
maj pri pre ma spek ta ku lar nu re vi ju ko jom će, po ko 
zna ko ji put, za da ti do ma ći za da tak svo jim ko le ga-
ma. Iako ima mno go po sla, ova ži vah na da ma uspe va 
da pu tu je po sve tu, oda kle ku pi in spi ra ci ju za svo-
je ko lek ci je. In ter vju smo ra di li na kon nje ne po se te 
Nju jor ku, dok je pre „ve li ke ja bu ke“ uži va la i na eg-
zo tič nom Ba li ju.

− Le pim pu to va nji ma obi lu je moj ži vot, no vac sam 
sa uži va njem tro ši la pu tu ju ći. Ipak, ne za bo rav no pu-
to va nje ko je me je i lič no pro me ni lo se de si lo u no-
vem bru 1993. go di ne. Bio je to sed mo dnev ni od mor u 
ma lom mek sič kom se lu, Pu er to Va ljar ta. U pra šu ma-
ma iz nad ovog me sta sni man je film „Noć igu a ne“, а 
tu su se dru gi put ven ča li Liz Tej lor i Ri čard Bar ton. 
Ho tel „Še ra ton“ na pla ži, sak so fon, mek sič ke ka fa ne, 
ho da nje bo sim no ga ma u naj sve ča ni joj ha lji ni, re sto-
ran „Bo gart“ sa at mos fe rom iz fil ma „Ka za blan ka“. I, 
po sle to ga, ni šta vi še ni je bi lo kao pre. Naj go re je bi lo 
u pa ke tu sa naj bo ljim. U po vrat ku su ka sni li mo ji ko-
fe ri, a on da su mi, na aero dro mu u Bu dim pe šti,  ca ri-
ni ci ili ne znam ko, „ope lje ši li“ ko fer pun dra go ce nih 
de lo va gar de ro be.

 Na broj te top pet de sti na ci ja ko je ste po se ti li i ko-
je že li te da po se ti te?

− Ha va na, Pun ta Ka na, Pu er to Va ljar ta, Pe tro grad, 
Pe king. To su mo jih top pet po se će nih de sti na ci ja. 
Osta je mi da oba ve zno vi dim Pe ru, Ti bet, In di ju, Ja-
pan i Bra zil. To mi je pe to go di šnji plan.

 Da li vi še vo li te da ide te pre ko agen ci ja ili 
sa mo stal no?

− Uvek vi še vo lim da pu tu jem sa mo stal no iako je,  
ka da su da le ke de sti na ci je u pi ta nju, mo žda si gur ni je 
ići pre ko agen ci je. Moj fa vo rit je „Kon Ti ki“.

 VERICA RAKOČEVIĆ

Jedrenje je 
moja opsesija

LifeLifestyle

VERICA RAKOČEVIĆ
Sailing is my obsession

Putovanje // T
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 Do you prefer luxury hotels or privately arranged 
accommodation?

”If I can’t stay in the best hotel, I simply don’t go. 
I’d rather stay home saving money for the moment 
when I could afford it. Thank God, I always pay trips 
from my pocket so I’m the master of my time. The 
most expensive and most luxurious hotel I have visit-
ed was the ”Bel Air” located in Bel Air, Los Angeles.”

 Where would you like to go again, what type of 
trips do you like and with whom?

”Sailing is my obsession. Unfortunately it is hard to 
find companions for such venture. One year I was with 
my son and daughter, and the following with Leontina 

and Irena Grahovac. Both 
of those were unforgetta-
ble vacations. We cruised 
in Croatian coast. My 
dream is to sail for two 
weeks with someone who 
loves it as much as I do. 
And, let’s say, that some-
one is my man.”

 The food you’ve tried 
and that remained in 
your memory?

”This January I spent 
two magical weeks 
in Punta Cana in the 
Dominican Republic. I 
loved their food, a lot 
of exotic fruits, fish and 
a wonderful Dominican 
red wine.”

 How do you pack, 
what do you always 
bring along, of course, 
what type of holiday 
do you prefer?

”Packing for a trip, in my case, is a living hell. I 
don’t know how to travel with a few things. I don’t 
know how to combine useful, so I pack in my suit-
cases a ton of necessary and unnecessary items. I 
never forget a bag with cosmetics. I care a lot about 
my hair and skin so this bag is always filled with face 
creams, body and hair creams, masks, cosmetics 
packaging and a million bottles full of magical beau-
ty. I love being in contact with nature, feel the sand, 
soil, water, smell of trees and I’m not a fan of cruise 
by cruise ships, because it’s too far away from my 
idea of a relaxing holiday. I feel good while relaxing 
in nature, like our ethnic villages where I can feel like 
I’m taking a break from the real world. So far, I have 
not been on rafting, so I will include it in my plan for 
this year. Oh yeah, and I really like to dive.”

 Pre fe ri ra te li luk su zne ho te le ili sme štaj u sop-
stve noj re ži ji?

− Ako ne mo gu da bu dem u naj bo ljem ho te lu, ne 
idem. Ra di je osta nem kod ku će i sku pljam no vac za 
vre me ka da taj ple zir mo gu se bi da pri u štim. I, hva la 
Bo gu, uvek sa ma se bi pla ćam put, ta ko da sam go spo-
dar svog vre me na. Naj sku plji i naj luk su zni ji ho tel ko ji 
sam po se ti la je „Bel Er”, na Bel Eru u Los An đe le su.

 Gde bi ste vo le li opet da ode te, ka kav tip pu to va-
nja vo li te i sа kim?

− Je dre nje je mo ja op se si ja. Na ža lost, te ško na la-
zim sa put ni ke za ovaj po du hvat. Jed ne go di ne sam 
bi la sa si nom i ćer kom, a već sle de će sa Le on ti nom i 
Ire nom Gra ho vac. Oba pu-
ta su to bi la ne za bo rav na 
le to va nja. Kr sta ri le smo 
hr vat skim pri mor jem. San 
mi je da jed nom odem dve 
ne de lje sa ne kim ko to isto 
vo li ko li ko i ja. I da taj ne ko 
bu de, re ci mo, moj čo vek.

Hra na ko ju ste pro ba li i 
osta la Vam je u se ća nju?

− Ovog ja nu a ra sam 
pro ve la dve ča rob ne ne de-
lje u me stu Pun ta Ka na u 
Do mi ni kan skoj re pu bli ci. 
Nji ho va hra na mi je pri ja-
la, mno go eg zo tič nog vo-
ća, ri be i div no cr no vi no iz 
Do mi ni ka ne.

 Ka ko se pa ku je te, šta 
ni ka ko ne za bo ra vlja te 
da po ne se te i, na rav no,  
ka kav od mor vo li te?

− Pa ko va nje za put je, u 
mom slu ča ju,  pra vi pa kao. 
Ni ka da ne umem da odem 
sa ma lo stva ri. Ne znam  ko ri sno da is kom bi nu jem 
stva ri,  pa po tr pam u ko fe re to nu po treb nih i ne po-
treb nih ko ma da. Ni ka da ne za bo ra vljam ko fer sa ko-
zme ti kom. Mno go vo dim ra ču na o svo joj ko ži i ko si, 
ta ko da je ko fer sa ko zme ti kom uvek pun kre ma za 
li ce, te lo, ko su, ma ski, pa ko va nja i još mi lion ča rob-
nih bo či ca pu nih le po te. Vo lim do dir sa pri ro dom, da 
ose tim pe sak, ze mlju, vo du, mi ris dr ve ća i ni ka ko ni-
sam lju bi telj kr sta re nja kru ze ri ma, jer mi je to ne ka-
ko su vi še da le ko od ono ga ka ko ja za mi šljam opu šta-
nje i od mor. Pri ja mi od mor u pri ro di, vo lim na ša et no 
se la, gde mo gu da se ose tim kao da sam iz op šte na iz 
re al nog sve ta. Još ni sam bi la na spla va re nju, ta ko da 
ću i to uvr sti ti u ovo go di šnji plan. O, da, i vo lim mno-
go da ro nim.

Na da Gru jić

Dominikanska Republika  //  Dominican Republic
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If you order a gibanica in Serbia, you will get a 
sweet appetizer, while in the neighboring countries 
you will get a high-calorie dessert. Slovenians pro-
tected the receipt and the name of their prekmurian 
gibanica as an original national delicacy, while their 
Croatian neighbors found a way to offer the same 
layer cake under a different name.

This specialty consists of flaky dough layers with 
poppy seed, low-fat cheese, walnut and apple fillings 
between them. Everything is doubled, dressed with 
sour cream and sprinkled with grinded sugar. This is 
the shortest version with eight layers for the desert 
of the Prekmurian region (the region beyond the Mur 
River). The most important, when preparing this re-
ceipt, is not to confuse the order of the fillings. Let us 
repeat: poppy seeds are on the lowest layer. After that 
comes the cheese, then the walnuts and finally the 
apples on the top. Just be careful to respect the order 
of layers, because otherwise, instead of a Prekmurian 
gibanica, you will get a Medjimurian one! Maybe this 
sounds like a joke, because why should the position 
of the filling be so important when everything ends 

Ako u Sr bi ji po ru či te gi ba ni cu, do bi će te sla no pred-
je lo. U kom ši lu ku, ser vi ra će vam soč ni, ka lo rič ni de-
zert. Slo ven ci su, kao iz vor ni na ci o nal ni spe ci ja li tet, 
za šti ti li re cep tu ru i ime svo je prek mur ske gi ba ni ce. 
Nji ho vi su se di u Hr vat skoj na šli su na čin ka ko da isti 
ko lač, po nu de pod dru gim ime nom.

Red ko re od li sna tog te sta, po sloj ma ka, ne ma snog 
si ra, ora ha i ja bu ka iz me đu ko ra, pa se on da sve to 
du pli ra, pre li je pa vla kom i po spe mle ve nim še će rom. 
To je naj kra ća ver zi ja za osam slo je va po sla sti ce iz 
Prek mur ske po kra ji ne (pre ko re ke Mu re). Naj va žni je 
u pri pre mi ovog de zer ta je da ne po me ša te re do sled 
na de va. Da po no vi mo: u fi nal noj fa zi, mak je na do-
njoj ko ri, pa sir, ora si i ja bu ke na vr hu. U su prot nom, 
ume sto prek mur ske mo že te do bi ti me đi mur sku gi-
ba ni cu! Mo žda ovo zvu či kao ša la, i ni je baš naj ja-
sni je za što je bit no gde se ko ji fil re đa kad sve ide u 
isti sto mak? Či ta va zbr ka oko re cep tu re i po la ga nja 
pra va na istu se že da le ko u isto ri ju, ali je svoj ko-
nač ni epi log do bi la pre tri go di ne ka da je u slu žbe-
nom gla sni ku Europ ske ko mi si je ob ja vlje no ka ko je 
prek mur ska gi ba ni ca iz vor ni slo ven ski pro iz vod. Na 
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Prekmurska vs 
Međimurska 
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Prekmurian vs Medjimurian 
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up in the stomach. The entire confusion about this 
receipt and the rights over it goes back deep in histo-
ry and was settled three years ago, when the Official 
Gazette of the European Commission announced 
that the Prekmurian gibanica is an original Slovenian 
product. In the North of Croatia, people were per-
plexed when they heard the news that the famous 
eight-layer delicacy was handed out to someone else, 
because their grandmothers used to prepare it from 
time immemorial. How the receipt traveled across 
the Mur and where it came from is something that no 
one knows. ”No one can prohibit us anything!” – said 
in anger the leaders of Medjimurje County. When the 
dust settled down, they got to an epochal solution. 
Their restaurants will not ofter Prekmurian gibanica, 
which is protected, but Medjimurian gibanica. In this 
way everyone is happy! And, given that the Slovenians 
own not only the name, but also the receipt, the cake 
from Medjimurje has the same layers, but in a differ-
ent order. Brilliant! Instead of poppy seeds, cheese, 
walnut and apple, you must begin with the walnut, 
then add the poppy seeds, the apple and finally the 
cheese. Eight layers can be combined in different 
ways, so it was not difficult to solve the problem. We 
hope that the people from Medjumurje will not get 
angry if we make a mistake in the sequence of layers.

It is the perfect sweet for the afternoon coffee. Just 
pay attention to how much you eat, because it has a 
lot of calories, and, of course, remember the order of 
the layers, so that, if someone asks you for the receipt, 
you will know whether it is Prekmurian or Medjimurian 
gibanica. One last advise, if you order a gibanica at the 
restaurant, do not say to anyone that Prekmurian and 
Medjimurian are the same, because that could be an of-
fense, because everyone knows what belongs to whom.

se ve ru Hr vat ske u ne ve ri ci su do če ka li vest da ču ve-
ni osmo sloj ni spe ci ja li tet ide u tu đe ru ke, iako su ga 
nji ho ve ba ke pra vi le od vaj ka da. Oda kle je kre nuo i 
ku da se pre ko Mu re kre tao re cept, te ško je utvr di ti. 
“Ne mo že na ma ni ko ni šta da za bra ni!” – be sne li su 
čel ni ci Me đi mur ske žu pa ni je. Ka da se pra ši na sle gla, 
do se ti li su se epo hal nog re še nja – u nji ho vim re sto-
ra ni ma ne će se slu ži ti prek mur ska (za šti će na) ne go 
me đi mur ska gi ba ni ca. I vuk sit i ov ce na bro ju! A, po-
što osim ime na i re cep tu ra pri pa da Slo ven ci ma, ko lač 
iz Me đi mur ja ima će iste na de ve, sa mo dru ga či je po-
re đa ne. Ge ni jal no! Ume sto mak, sir, ora si pa ja bu ka, 
kre će se sa ora si ma, pa mak, ja bu ke i sir na kra ju. 
Osam slo je va mo že la ko da se kom bi nu je, pa ni je bi lo 
te ško do sko či ti pro ble mu. Da se ne uvre de Me đi mur-
ci ako po gre šno po re đa mo:

Sa vr še na po sla sti ca uz po po dnev nu ka fu. Sa mo tre-
ba vo di ti ra ču na ko li ko po je de te jer je do sta ka lo rič-
na. I pam ti te ko jim re do sle dom fi lu je te ko re, ako vam 
ne ko za tra ži re cept da zna te da li je prek mur ska ili 
me đi mur ska. Ili ako po ru ču je te ovaj ko lač u re sto ra-
nu, ni ka ko ne moj te re ći da je sve jed no. Mo žda se ne ko 
uvre di. Jer, zna se šta je či je. 

Dragana Milosavljević

Lisnato testo:
(mogu i obične kore za pitu)
500 g brašna 
mlaka voda
1 jaje
2 kašike ulja
malo limunovog soka
prstohvat soli

Preliv:
60 dl kisele pavlake
2 jajeta

Peče se na 175° C, 
otprilike 75 min.
Kada je gotova, stavlja se 
preliv i posipa mleveni
šećer po želji.

Fil od maka:
200 g mlevenog maka
50 g šećera
1dl mleka
1 vanilin šećer

Fil od sira:
500 g mladog, nemasnog 
švapskog sira
suvo grožđe
1 jaje
1 dl slatke pavlake
1 kašika šećera
 
Fil od oraha:
200 g mlevenih oraha
50 g šećera
1 vanilin šećer
1 dl mleka
 
Fil od jabuka:
500 g rendanih jabuka
30 g šećera
kora limuna
malo cimeta

Flaky dough:
(there can be used dough 
layers for cake)
500 g of wheat 
lukewarm water
1 egg
2 spoon of oil
a bit of lemon juice
a pinch of soil

Dressing:
60 dl of sour cream
2 eggs

It must be baked at 175° C, 
for about 75 min.
When it is ready, the cake is 
dressed with it
and sprinkled with sugar.

Poppy seed filling:
200 g of grinded poppy seeds
50 g of sugar
1dl of milk
1 vanilla sugar

Cheese dressing:
500 g of unripe, low-calorie 
German cheese
raisins
1 egg
1 dl sweet cream
1 spoon of sugar

Walnut filling:
200 g of grinded walnuts
50 g of sugar
1 vanilla sugar
1 dl of milk
 
Apple filling:
500 g of sliced apples
30 g of sugar
lemon peel
a bit of cinnamon
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In Serbia, everything that is considered 
traditional is respected and cherished. 
The same thing is with the myth of 
slivovitz. It is considered to be national 
drink, and it is retold with great pride 
how there isn’t any foreign guest who 
confronted our homemade very strong 
brandy and stood on his feet. But, 
slivovitz was copyrighted, by that very 
name, by Czechs long before us. They 
may have been faster to register our 
brandy, but for sure they haven’t branded 
traditional Serbian consuming of slivovitz 
at all occasions, happy or sad, at home or 
in the pub, at any time of day.

Devoted users think that no morning coffee can 
wake you up as black turkish coffee combined with 
homemade slivovitz.  Experts say that it should be 
drunk in the afternoon as an aperitif, before lunch, 
to whet yout appetite. And at night, there always has 
to be a reason: if something bad happens – you drink 

Sve što ima epi tet tra di ci o nal nog, u Sr bi-
ji se po štu je i ne gu je. Ta ko je i sa mi tom o 
šlji vo vi ci. Sma tra se na ci o nal nim srp skim 
pi ćem, i po no sno se pre pri ča va ka ko ne ma 
go sta iz ino stran stva ko ji je imao okr šaj 
sa na šom do ma ćom lju tom, a da je ostao 
na no ga ma. Ipak, šlji vo vi cu su baš pod tim 
ime nom, mno go pre nas za šti ti li Če si, Nem-
ci i Ita li ja ni. Mo žda su bi li br ži da re gi stru-
ju na šu ra ki ju, ali si gur no ni su bren di ra li i 
tra di ci o nal no srp sko kon zu mi ra nje šlji ve u 
svim pri li ka ma, ve se lim i ne ve se lim, kuć-
nim i ka fan skim, i u bi lo kom de lu da na.

Lju bi te lji sma tra ju da ni jed na ju tar nja ka fa ne raz-
bu dju je kao cr na tur ska uz do ma ću šlji vu. Po pod ne 
se, ka žu znal ci, pi je kao ape ri tiv pre ruč ka da otvo-
ri ape tit. A uve če, oba ve zno ne kim po vo dom: ako se 
de si ne što lo še - pi ješ da za bo ra viš; ako se de si ne što 
le po – da pro sla viš; ako se ni šta ne de ša va – pi ješ da 
bi se ne što de si lo. (Čarls Bu kov ski)

Tra di ci o nal no u Sr bi ji, kad go vo ri mo o šlji vo vi ci, je 
i to što je ne kul tur no od bi ti ako vam se po nu di. To 

Njeno Veličanstvo 

Šljivovica 
Her Majesty 
The Slivovitz
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to forget; if something nice happens – you drink to 
celebrate; if nothing happens– you drink to make 
something happen. (Charles Bukowski)

Traditionally, in Serbia, it is considered rude to 
turn down slivovitz if it is offered to you. It is consid-
ered a sign of your bad upbringing and using excuses 

like ”I’m driving“ 
or ”I’m under med-
ication“ is not ac-
cepted. God forbid 
that you blabber 
that you don’t like 
weak  brandy (20 
– 30% alcohol) or 
very strong brandy 
(40 – 70% alco-
hol). And then, if 
you agree to have 
just one courtesy 
shot, they’ll say 
– you can’t stop 
now, one shot for 
each leg!  By sec-
ond shot of brandy 
you realize that 
you had enough, 
but if they talk 
you into drinking 
the third one, then 
you stop count-
ing. Next thing 
you’ll remember is 
a headache, par-
tially from brandy 
itself, but mostly 

from shock you will have when others tell you about 
how very strong brandy awoke your alter alter ego. 
Of course, if you can’t recognize not even a part of 
yourself in that drunken anecdots, you can, with 
clear conscience, blame it on the slivovitz. Ancient 
Romans used to say ”Children and drunks don’t lie“ 
(Vinum et pueri veraces), and they were right about 
children, but the second part of proverb is ques-
tionable – they were probably talking about get-
ting drunk on wine, because ”Truth is in the wine“ 
(In vino veritas) Truth certainly isn’t in the slivovitz. 
Have Romans tried very strong homemade brandy, 
they would probably never come up with that saying, 
because of all the superhero stories, fairytales and 
fables you can hear  at the table when slivovitz is the 
drink of choice....But, that’s really some serious SF 
movie material.

In reality, almost 500 000 tons plums in Šumadija 
end up in brandy cauldrons annually . However, in 
this region, slivovitz wasn’t always a drink of choice. 
Historical data show that ancient Serbs usually 
drank beer and wine. The oldest written evidence 
about Serbian alcoholic beverages is a letter of king 
Vladislav (ruled from 1233. to 1242.) in which he le-
gally regulates an obligation to submit hop needed 
for beer production.

se sma tra lo šim kuć nim vas pi ta njem i iz go vo ri da ne 
sme te jer vo zi te, ili ste pod te ra pi jom, ne pri hva ta ju 
se. Ne daj Bo že da vam iz le ti ka ko ne vo li te ni me ku 
ra ki ju (od 20 - 30% al ko ho la) ni pre pe če ni cu (od 40 
– 70% al ko ho la). A on da, ako pri sta ne te sa mo na je-
dan čo kanj čić iz pri stoj no sti, re ći će – na to me se ne 
sta je, pa imaš dve no ge! 
Kod dru gog već shva ti te 
da je pre vi še, ali ako vas 
na ve du na tre ći, sle de ći se 
i ne bro je. Ono če ga će te 
se sle de će se ća ti je gla vo-
bo lja, de li mič no od sa me 
ra ki je, a ve ćim de lom od 
šo ka kad vam dru gi is pri-
ča ju ka ko je lju ta šlji va u 
va ma pro bu di la ne ki al ter 
al ter ego. Na rav no, ako ne 
pre po zna je te ni deo se be 
u tim pi ja nim aneg do ta-
ma, sve to mir ne sa ve sti 
mo že te pri pi sa ti šlji vo vi-
ci. Sta ri La ti ni go vo ri li su 
„De ca i pi jan ci ne la žu” 
(Vi num et pu e ri ve ra ces), 
i to za de cu su u pra vu, ali 
je ovaj dru gi deo di sku ta-
bi lan – ve ro vat no su mi-
sli li sa mo na pi jan stva od 
vi na, jer “U vi nu je isti na” 
(In vi no ve ri tas). U šlji vo-
vi ci si gur no ni je. Da su La-
ti ni pro ba li do ma ću lju tu, 
ona iz re ka ni kad ne bi na-
sta la, jer ka kvih se sve su-
per he roj skih pri ča, baj ki i ba sni mo že te na slu ša ti za 
sto lom gde se pi je šlji vo vi ca… Ali, to je već ma te ri jal 
za sce na rio jed nog ozbilj nog SF fil ma. 

Re al nost je da sko ro 500 000 to na šu ma dij ske šlji-
ve go di šnje za vr ši u ka za ni ma za ra ki ju. Me đu tim, na 
ovim pro sto ri ma, ni je se od u vek pi la šlji vo vi ca. Isto-
rij ski po da ci po ka zu ju da su pra Sr bi pi li uglav nom 
pi vo i vi no. Naj sta ri ji pi sa ni trag o al ko hol nim pi ći ma 
kod Sr ba na la zi se u pi smu kra lja Vla di sla va (vla dao 
od 1233. do 1242. go di ne) u kom se prav no re gu li še 
oba ve zno pre da va nje hme lja po treb nog za pro iz vod-
nju pi va.

Osim pi va i vi na, pro iz vo di la se i me do vi na. Ra ki ja, 
u ne kom ob li ku, u Sr bi ji se po ja vlju je tek do la skom 
Tu ra ka, sto ti nu go di na ka sni je. Br zo je pri hva će na u 
na ro du i pot pu no po ti snu la pro iz vod nju pi va. Zbog 
od go va ra ju će kli me i ze mlji šta, u na red nih ne ko li ko 
ve ko va Sr bi ja je po sta la ze mlja šlji ve, pa je i pro iz vod-
nja ra ki je, bez boj ne ili žuć ka ste šlji vo vi ce ne pre sta no 
ra sla. A pr ve ka fa ne otvo re ne su sre di nom 16.ve ka.

Da li je, ako se oslo ni mo na ova kvu isto rij sku ver-
zi ju, me do va ra ki ja ne pra ved no za po sta vlje na? Me-
do va ča (ra ki ja od me da) ni je isto što i me do vi na (fer-
men ti ra ni med). Ma lo je po zna to da je me do va ča va-
ži la za pi će Sta rih Slo ve na još u 7.ve ku. Pra vi se od 
vo ća kao ba ze (naj če šće ja bu ka, šlji va, kaj si ja, du nja), 
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Except beer and wine, 
honey brandy was also 
produced. Brandy, in 
some form, appears in 
Serbia after arrival of the 
Turks, a hundred years 
later. People quickly ac-
cepted it, which led to re-
duced beer production. 
In following centuries 
Serbia became known as 
the country of plums, be-
cause of appropriate cli-
mate and soil, and pro-
duction of brandy, clear 
and light yellow colored, 
continually grew. First 
taverns opened in mid 
16th century.

Was honey brandy 
unjustly neglected ac-
cording to this version of 
history?  Honey brandy 
(medovaca) is different 
from mead (fermented 
honey). Little is known 
that honey brandy was 

ancient Slavs drink of choice as early as from 7th cen-
tury. It is made from fruit base (mostly apples, plums, 
apricots, quinces), honey, propolis and herbs, so its 
taste may vary depending on combination of fruits 
and herbs. It has 16 – 25 % and very rarely up to 40 % 
of alcohol. Experts claim that it doesn’t have the same 
effect as other brandies – it doesn’t cloud your mind 

nor it creates artificial excitement. It is remedial, 
boosts natural cheerfulness and, most importantly, 
day after drinking there is no headache or nausea. 
It is said that after 2 – 3 glasses of honey bran-
dy you even become more healthy. Inexperienced 
brandy drinkers shouldn’t take anyone’s word for 
it, neither take it for granted that slivovitz gets you 
“drunk superhero syndrome“ nor that honey bran-
dy is true alcoholic elixir – everything varies from 
person to person so you should see for yourself. 
You can experiment with slivovitz in restaurants, 
taverns, pubs and almost every house in Serbia will 
offer you brandy that is either made by themselves 
or by a man they pesonally know. Honey brandy is 
a whole different story – it can be found in brandy 
bars, modern night clubs and exclusive restaurants. 
Honey brandy is far more popular in capital’s night 
life. As for younger generation, there is an increas-
ing number of those who would rather choose some 

sort of liqueur (honey brandy is a liqueur brandy) 
than strong Serbian brandy (in western countries 
slivovitz is also known as plum brandy).

Sweet or strong, it is a matter of personal taste. 
What is universal is finding right measure for your-
self, always and in all things. Especially if it is labeled 
as ”traditionally ours“, so it is understood  that ev-
ery proud Serb feels about it as his heritage, that he 

me da, pro po li sa i 
le ko vi tih bi lja ka, 
pa joj  se ukus raz-
li ku je za vi sno od 
kom bi na ci je vo ća 
i bi lja ka. Pro ce nat 
al ko ho la je od 16 
– 25 %, a ret ko  se 
na la zi sa 40 % al-
ko ho la. Po zna va o-
ci tvr de da  me do-
va ča ne de lu je kao 
dru ge ra ki je – ne 
mu ti ra zum i ne 
iza zi va ve štač ko 
uz bu đe nje. Le ko-
vi ta je, pod sti če na 
pri rod nu ve se lost 
i, što je naj va žni je, 
dan po sle ne do če-
ku je se sa gla vo bo-
ljom I muč ni nom. 
Ka ko ka žu, po sle 
2 - 3 ča ši ce me-
de ne ra ki je bi će te 
čak i zdra vi ji.  Ne-
is ku sni u is pi ja nju 
ra ki je ne tre ba ni ko me da ve ru ju na reč, ni ti da uzi ma-
ju zdra vo za go to vo da se od šlji vo vi ce do bi ja sin drom 
pi ja nog su per he ro ja, ni da je me do va ča pra vi al ko hol ni 
elik sir – sve je in di vi du al no i naj bo lje je lič no pro ve ri ti. 
Lo ka ci je za eks pe ri men ti sa nje sa šlji vo vi com su re sto-
ra ni, ka fa ne i go to vo sva ka ku ća u Sr bi ji po nu di će vam 
ra ki ju ko ju ili sa mi pra ve, ili lič no po zna ju čo ve ka ko ji 

je pra vi. Sa me do va čom je ma lo dru ga či ja si tu a ci ja – 
mo že se na ći u ra ki ja ba ro vi ma, mo der nim klu bo vi ma i 
eks klu ziv ni jim re sto ra ni ma. U noć nom ži vo tu pre sto ni-
ce da le ko je po pu lar ni ja me de na ra ki ja. Me đu mla đim 
ge ne ra ci ja ma sve je vi še onih ko ji će se ra di je od lu ču ti 
za ne ku vr stu li ke ra (me do va ča je li ker ra ki ja) ne go za 
oštru srp sku va ri jan tu bren di ja (u za pad nim ze mlja ma 
šlji vo vi ca po zna ju kao bren di od šlji ve).  

NA SAJ TU ZA VO DA ZA ZA ŠTI TU 
IN TE LEK TU AL NE SVO JI NE PO-
STO JI SPI SAK OD 45 DO MA ĆIH 
PRO IZ VO DA KO JI SU ZA ŠTI ĆE NI 
I IMA JU OZNA KU GE O GRAF-
SKOG PO RE KLA. ME ĐU NJI MA 
SU UŽIČ KA PR ŠU TA, RTANJ SKI 
ČAJ, HO MOLJ SKI SIR, PI ROT SKI 
ĆI LIM, KLA DOV SKI KA VI JAR, 
ARILJ SKA MA LI NA I VA LJEV SKI 
DU VAN ČVAR CI. ŠLJI VO VI CA, 
KAO I DRU GE DO MA ĆE RA KI JE, 
NI SU NA TOM SPI SKU. 

ON THE WEBSITE OF THE INTELEC-
TUAL PROPERTY OFFICE OF THE 
REPUBLIC OF SERBIA THERE IS A 
LIST OF 45 DOMESTIC PRODUCTS 
THAT ARE COPYRIGHTED AND HAVE 
INDICATIONS OF GEOGRAPHICAL 
ORIGIN. SOME OF THEM ARE: UŽICE 
PROSCIUTTO, RTANJ TEA, HOMOLJE 
CHEESE, PIROT CARPET, KLADOVO 
CAVIAR, ARILJE RASPBERRY AND 
VALJEVO PORK CRACKLINGS. SLIVO-
VITZ AND OTHER DOMESTIC BRAN-
DIES ARE NOT LISTED.
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Slat ka ili lju ta, pi ta nje je lič nog afi ni te ta. Ono što 
ima uni ver zal no va že nje je na ći pra vu me ru za se be, 
uvek i u sve mu. Na ro či to ka da no si epi tet “tra di ci o-
nal no na še”, pa se pod ra zu me va da sva ki po no sni Sr-
bin ta ko ne što ose ća kao svo je, pro mo vi še i odr ža va 
kult na ci o nal nog i auten tič nog. 

I ko će da nas da raz lu či šta je či je - Por tu gal ci ima ju 
na ci o nal nu li ker - ra ki ju od vi šnje gi njin ha, mi ima mo 
vi šnje va ču; Gr ci uzo od ani sa, ma da od iste bilj ke u 
se ver noj Afri ci pra vi se arak, u Fran cu skoj pa stis i ab-
sint he, u Tur skoj ra ki, u Ita li ji sam bu ca; Ru si i Po lja ci 
ima ju vod ku od krom pi ra; Nem ci se po no se voć nom 
ra ki jom šnaps, ali ja bu ko va ču, du nje va ču, kaj si je va-
ču, kru ško va ču (vi lja mov ku) ima ju svi na ro di Bal ka-
na; u Sr bi ji mo že te po ru či ti lo zo va ču, u Ita li ji bi ste 
do bi li ča ši cu ra ki je grap pa, u Špa ni ji oru jo; škot ski i 
ir ski vi ski, ili ame rič ki bur bon su pi ća od ži ta ri ca sa 
ma nje – vi še istim sa stoj ci ma; Ja pan ci ma se oda je 
pri zna nje za pi rin ča ni sa ke, ali ga pod dru gim ime-
nom ima ši rom Azi je, kao i naj pro da va ni jeg že sto kog 
pi ća na sve tu - ki ne ske ra ki je ba i điu.

Da bi ste se opu sti li uz ne ko že sto ko pi će bi lo gde na 
pla ne ti, osim oba ve znog pred zna nja od če ga se ko je 
pi će sa sto ji, ni je va žno ko me pri pa da. Ka ko stva ri sto-
je, uz šlji vo vi cu (pálinka, plum brandy, sli vo va…)  mo-
že te na zdra vi ti bi lo gde u sve tu. Ma da, si gur no ima 
i onih ko ji će re ći da srp ska do ma ća ra ki ja naj bo lje 
“kli zi niz gr lo” u Šu ma di ji.  

Dragana Milosavljević

promotes and cherishes its national and authenticity 
cult. And who can distinguish which drink belongs to 
whom nowadays – Portuguese have national liqueur 
– cherry brandy called ginjinha, we also have a type 
of cherry brandy called ”višnjevača“; Greeks have 
ouzo made from anise, although from the same type 
of plant drink called arak is produced in North Africa, 
pastis and absinthe in France, raki in Turkey and sam-
buca in Italy; Russians and Pols have potato vodka; 
Germans are proud of their fruit schnapps, but all 
Balkan nations have jabukovača (apple brandy), 
dunjevača (quince brandy), kajsijevača (apricot bran-
dy), kruškovača, viljamovka (pear brandy); in Serbia 
you can order lozovača (grape brandy), in Italy you 
would get shot of grappa brandy, and orujo in Spain; 
Irish and Scotch whiskey  or American bourbon are 
beverages made from grains and have, more or less, 
same ingredients; Japanese are recognized for rice 
sake, although the same drink with a different name 
can be found all across Asia, which is also true for the 
best selling drink in the world – Chinese liquor baijiu.

Apart from required knowledge on drink’s in-
gredients, it is not important to whom which drink 
belongs, to be able to relax with a drink anywhere 
in the world. As things stand you can make a toast 
with slivovitz  (pálinka, plum brandy, slivova…)  any-
where in the world. Although, some would say that 
Šumadija is the best place to slide one Serbian home-
made brandy down the throat.
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Ponosan sam što je 
Beograd postao 
regionalni modni 
centar Balkana
    Nenad Radujević

Mod na ma ni fe sta ci ja 33. Per woll Fas hion 
We ek, ko ja je u Be o gra du odr ža na od 28. 
mar ta do 5. apri la, sve ča no je za tvo re na re-
vi ja ma Ba te Spa so je vi ća („Cult of Per so na-
lity”) i di zaj ner ke Bi lja ne Tip sa re vić ko ja se 
pred sta vi la ko lek ci jom „The Co un tess“. Kao 
i sva ke go di ne, re vi je su odr ža ne u Be lex po-
cen tru na No vom Be o gra du, a pra te ći pro-
gram na ne ko li ko vr lo atrak tiv nih lo ka ci ja u 
gra du, kao što su Et no graf ski mu zej, Mik ser 
ho u se i ho tel Me tro pol.

The 33rd Perwoll Fashion Week, which 
was held in Belgrade from March 28 until 
April 5, was solemnly close with the 
fashion shows of Bato Spasojević -’’Cult 
of Personality’’ and of the designer Biljana 
Tipsarević, who presented the collection 
”The Countess”. As every year, the main 
program of the fashion show was held in 
Belexpocentar in Novi Beograd, while the 
secondary program took place in several 
attractive locations in the city, including 
the Ethnographic Museum, the Mikser 
house and the Metropol hotel.

LifeLifestyle
Nenad Radujević

I am proud that Belgrade became the 
regional fashion center of the Balkans

Dizajn // Design
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The guest of this ”Fashion Week” was Great Britain. 
There was a special program with guests from 
London and the first fashion show was dedicated to 
the British band ”Depeche Mode”, which will appear 
for the first time in Belgrade on May 19. 

When we started our conversation with Nenad 
Radujević, Director of the Fashion Studio ”Click”, we 
remembered the beginnings of the Belgrade ”Fashion 
Week”, which became one of the most influential 
fashion manifestations in the Balkans.

When and how did everything begin?

”Javier Chaumet, fashion historian and professor 
at the famous ESMOD Fashion School of Paris, vis-
ited us in 1994 through the ”French Cultural Center” 
and expressed his wish to meet our young creators. 
The ”French Cultural Center” representatives chose 
me for that mission and I called all the designers, 
with whom I used to work then, so that they could 
present their sketches and models. In that moment 
I realized how large our potential is. A year later 
Dragana Ognjenović and I were invited by Javier to 
be his guests at the ”Paris Fashion Week”. There I 
saw how serious fashion shows look like. In less than 
two weeks we saw about twenty fashion shows of 
Gautier, Yves Saint Laurant, Valentin, Paco Rabanne 
and even of some young and alternative designers. 

Gost do ma ćin ovog Fas hion We ek-а bi la je Ve li ka 
Bri ta ni ja, te su po seb no pred sta vlje ni go sti iz Lon do-
na i nji hov pro gram, dok je pr va re vi ja bi la po sve će na 
slav nom bri tan skom ben du De pec he Mo de ko ji 19. 
ma ja na stu pa po pr vi put u Be o gra du.

Na po čet ku raz go vo ra s Ne na dom Ra du je vi ćem, di-
rek to rom Mod nog stu di ja Klik, pri se ti li smo se po če-
ta ka Be o grad ske ne de lje mo de ko ja je po sta la jed na 
od naj u ti caj ni jih mod nih ma ni fe sta ci ja na Bal ka nu.

Ka da i ka ko je sve po če lo?

− Pre ko Fran cu skog kul tur nog cen tra Be o grad je, 
1994. go di ne, po se tio Ha vi jer Ša u met, isto ri čar mo de 
i pro fe sor u pre sti žnoj ESMOD pa ri skoj ško li za mo-
du i tra žio da se upo zna s na šim mla dim kre a to ri ma. 
Lju di iz Fran cu skog kul tur nog cen tra su oda bra li me-
ne za taj za da tak. Po zvao sam sve di zaj ne re sa ko ji ma 
sam ta da ra dio da se pred sta ve svo jim ski ca ma i mo-
de li ma. Ta da sam shva tio ko li kim po ten ci ja lom ras-
po la že mo. Sle de će go di ne, Dra ga na Og nje no vić i ja 
smo do bi li po ziv od Ha vi je ra da bu de mo nje go vi go sti 
na Pa ri skoj ne de lji mo de. Ta da sam pr vi put vi deo ka-
ko iz gle da ju ozbilj ne re vi je. Za ne pu ne dve ne de lje, 
vi de li smo dva de se tak re vi ja – Go tjea, Iv Sen Lo re na, 
Va len ti na, Pa ko Ra ba na, kao i ne kih mla dih i al ter-
na tiv nih di zaj ne ra. Po red to ga, us peo sam da vi dim 
ka ko stva ri funk ci o ni šu i u back sta ge-u i uži vo vi deo 

Danica Maksimović - glumica / actress, Biljana Tipsarević - modni dizajner / fashion designer, 
Nenad Radujević, direktor modnig studia Click / director of the fashion studio Click
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Besides that, I succeeded to see how things work in 
the ”back stage” and I personally saw untouchable 
models, such as: Naomi, Claudia Schiffer, Nadia 
Auermann, Helena Christensen etc. We were at a 
Gautier party and saw very interesting fashion ex-
positions at the Louvre. In general, I felt an incred-
ibly inspiring atmosphere. A year later, my team and 
I succeeded to organize the first ”Belgrade Fashion 
Week”. Seventy percent of the people, with whom I 
talked, tried to convince me that it was not the right 
time for that. I persevered, because I knew that at 
the beginning things will not be as I intended them 
to be, but that eventually it was a process that would 
develop in the right direction.

 What makes this edition of the ”Fashion Week” 
different from the previous ones?

”Every Fashion Week is a special story, even if they 
look conceptually similar one to each other if you 

see it from outside. Last time, we began the 
project ”Zone 45”, whose goal was to offer 

to regional designers the opportunity of 
joining forces to appear in third markets. 
I am glad that I began this project and 
that the fashion shows within that re-
gional fashion platform attracted great 
interest in our country and the region. 
For the first time, the ”Belgrade Fashion 
Week” concept was enriched by a project 
organized by the Fashion Studio ”Click” in 

collaboration with different Embassies 
from Belgrade. During this season, 

Great Britain was the guest-host 
of the BFW and special atten-

tion was given to the British 
fashion, popular culture, 
and education in the field 
of fashion. In that way, 
we continue our success-
ful collaboration with the 
”British Council”, which 
began in London at the 
”International Fashion 
Showcase”, with the pro-
gram ”London Fashion 
Week”. The program be-
gan with the show ”Black 
Celebration”, which was 

ta da ne pri ko sno ve ne ma ne ken ske zve zde – Na o mi, 
Kla u di ju Ši fer, Na đu Aur man, He le nu Kri sten sen. Bi li 
smo i na Go tje o vom par ti ju, vi de li za ni mlji ve mod ne 
iz lo žbe u Lu vru... Sve u sve mu, ose tio sam ne ve ro vat-
no in spi ra tiv nu ener gi ju. Go di nu da na ka sni je, us peo 
sam da sa svo jim ti mom or ga ni zu jem pr vi Bel gra de 
Fas hion We ek. Se dam de set od sto lju di s ko ji ma sam 
ta da raz go va rao ube đi va li su me da još ni je vre me za 
ta ko ne što. Bio sam upo ran zna ju ći da u po čet ku ne-
će bi ti ona ko ka ko sam za mi šljao, ali sam ve ro vao da 
će se po kre nu ti ide ja ko ja ima sve uslo ve da se raz vi ja 
u pra vom sme ru.

 Po če mu se ovo go di šnji Fas hion We ek raz li ku je 
od pret hod nih?

– Sva ka ne de lja mo de je po seb na pri ča iako, mo-
žda, po sma tra ču sa stra ne kon cep tu al no li če jed na 
na dru gu. Pret hod ni put smo po kre nu li pro je kat „Zo-
na 45“ ko ji ima za cilj da re gi o nal nim di zaj ne ri ma 
pru ži pri li ku da za jed nič kim sna ga ma na stu pe 
na ne kim tre ćim tr ži šti ma. Dra go mi je da je 
to za ži ve lo i da su re vi je u okvi ru te re gi-
o nal ne mod ne plat for me iza zva le ve li ku 
pa žnju i kod nas i u ze mlja ma re gi o na. 
Kon cept Be o grad ske ne de lje mo de je pr-
vi put obo ga ćen i pro jek tom ko ji Mod ni 
stu dio Klik or ga ni zu je sa raz li či tim am-
ba sa da ma u Be o gra du. Ove se zo ne, Ve-
li ka Bri ta ni ja je zva nič ni gost-do ma ćin 
BFW-a i po se ban ak ce nat je sta vljen na 
bri tan sku mo du, po pu lar nu kul tu ru 
i edu ka ci ju u do me nu mo de. Na 
ovaj na čin na sta vlja mo uspe šnu 
sa rad nju sa Bri tish Co un cil-om 
ko ji je po čeo u Lon do nu na In-
ter na ti o nal Fas hion Show ca-
se-u, u spe ci jal nom pro gra mu 
Lon don Fas hon We ek . Po če tak 
re vi jal nog pro gra ma upri li čen 
je re vi jom „Black Ce le bra tion“ 
ko ja je bi la po sve će na kult nom 
bri tan skom ben du De pec he 
Modе, a u su sret nji ho vom 
du go oče ki va nom i pr vom ve-
li kom kon cer tu u Be o gra du. 
Na ovoj re vi ji je dva de se tak 
is tak nu tih do ma ćih mod nih 
di zaj ne ra pred sta vi lo omaž 
mu zi ci i mo di ko je se ne po-
gre ši vo već de ce ni ja ma su-
sre ću u nji ho voj mu zi ci.

Za tim je, u sa rad nji sa 
bri tan skom am ba sa dom i 
Bri tish Co u cil-om, or ga-
ni zo va na mod na kon fe-
ren ci ja na ko joj su pre-
da va nja odr ža li vr hun-
ski struč nja ci iz raz-
li či tih sfe ra mod nog 
bi zni sa. Kon fe ren ci ja 

Nenad Radujević, direktor 
modnog studia Click

//

 Nenad Radujevic, director of the 
fashion studio Click 
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dedicated to the British band ”Depeche Mode” ahead 
of their first long expected concert in Belgrade. At 
this fashion show about 20 distinguished Serbian 
Fashion Houses presented an homage to the music 
and fashion that are impeccably combined in their 
music.

After that, in collaboration with the British 
Embassy and the ”British Council” we organized a 
fashion conference, in which first-class profession-
als held lectures on different fields of the fashion 
business. The conference took place in the attractive 
facilities of the renovated ”Mikser House”, where 
the creative energy of Belgrade has recently con-
centrated. One of the lecturers was Martin Roberts, 
founder and director of the organization ”Fashion 
Scout London”. On the occasion of his visit there was 
organized in the same day a fashion show called ”B 
Future”, which gathered about ten of our most per-
spective graduates and young designers. After that, 
Hanna Kontu, professor at the ”London College of 
Arts”, who works on the role of the social networks in 
the creation of brand identity in the modern industry, 
held a lecture on ”Fashion and Social Media”. Then 
the PR manager Becc Gray from the  ”Bloodygray” 
presented to the Belgrade public her experiences re-
garding the London fashion stage through her lec-
ture ”Survive on Fashion Market”. In the same day 
we say the collection ”THALIA” by the creator of lux-
ury clothes for women Jane Pierson, who presented 
the same collection during the London Fashion Show 
that had just ended. Jane’s collection was adorned 
by the jewelry of the creator Nina Khazani from 

je odr ža na u atrak tiv nom pro sto ru re no vi ra nog  Mik-
ser Ho u se-a,  gde se u po sled nje vre me kon cen tri še 
be o grad ska kre a tiv na ener gi ja, a je dan od pre da va ča 
je bio Mar tin Ro berts, osni vač i di rek tor or ga ni za ci je  
Fas hion Sco ut Lon don. Po vo dom nje go vog do la ska 
istog da na or ga ni zo va na je i re vi ja pod na zi vom „B 
Fu tur“,   ko ja oku plja de se tak naj per spek tiv ni jih di-
plo ma ca i mla dih di zaj ne ra; za tim је Ha na Kon-
tu, pro fe sor ka fa kul te ta Lon don Col le ge of Arts,  ko-
ja se ba vi ulo gom so ci jal nih mre ža u kre i ra nju iden ti-
te ta bren do va u mod noj in du stri ji, odr ža la pre da va-
nje na te mu  „Fas hion and So cial Me dia“. Na kon to ga 
je Bek Grej, PR me na džer ka agen ci je Bloodygray, be-
o grad skoj pu bli ci pred sta vi la is ku stva sa lon don ske 
mod ne sce ne to kom pre da va nja na te mu „Sur vi ve on 
Fas hion Mar ket“. Istog da na, vi de li smo i   ko lek ci ju 
THALIА,  kre a tor ke luk su zne ode će za že ne − Džejn 
Pir son, ko ja je istu ko lek ci ju pri ka za la i na upra vo za-
vr še noj lon don skoj Ne de lji mo de. Džej ni na ko lek ci ja 
bi la je upot pu nje na na ki tom di zaj ner ke Ni ne Ka za ni 
sa Royal Col le ge of Аrts-а  iz Lon do na. Fi na le bri tan-
skog pri su stva bi la je pro mo ci ja 11. iz da nja ma ga zi-
na FA AR,  ko ji je za svo ju in spi ra ci ju imao bri tan sku 
pop kul tu ru. Go šća ured ni ca  – Ana Lju bin ko vić za-
da la je te mu  „Clo ud bu sting“, in spi ri sa na po zna tim 
hi tom Kejt Buš iz osam de se tih go di na i spo tom ura-
đe nim za istu pe smu. 

Ana Šekularac
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 Gde se na la zi do ma ća mod na sce na u od no su na 
svet? I po red go sto va nja stra nih di zaj ne ra, ver ni 
ste do ma ćim kre a to ri ma?

– Evi dent no je da je sve vi še lju di za in te re so va-
no da pra ti šta se de ša va u Be o gra du. Po sled njih 
ne ko li ko go di na stal ni go sti su nam i no vi na ri iz 
Ita li je, Fran cu ske, Špa ni je, Ne mač ke, Bri ta ni je. 
Po en ta je da je Fas hion We ek još 1996. go di ne po-
sta vljen na vr lo ozbilj noj osno vi, sa ja snim ci ljem 
i pla nom i na taj na čin se raz vi ja svih ovih go di na. 
Kon kret no, evi dent no je da po sto je re zul ta ti ko-
ji ma mo že mo da se po hva li mo. Pri jem u Svet sku 
mod nu aso ci ja ci ju sa mo po tvr đu je po zi ci ju BFW-a 
kao jed nog od va žni jih svet skih cen ta ra mo de, a 
sva ka ko i po zi ci ju vo de ćeg mod nog pro jek ta u na-
šem re gi o nu. Go sti iz ino stran stva su tu ka ko bi 
na ša pu bli ka uži vo vi de la rad i ose ti la duh svet-
skih mod nih stva ra la ca, a osnov ni za da tak Be o-
grad ske ne de lje mo de je ste pred sta vlja nje i pro-
mo vi sa nje do ma ćih auto ra.

 Ko je su ka rak te ri sti ke ulič ne mo de ko ju vi đa mo 
u Be o gra du, a ko je scen ske? Pi tam i za mu šku i 
za žen sku mod nu sce nu. Pret po sta vljam da  i tu 
ka ska mo za sve tom?

– Na pro tiv, ap so lut no smo u skla du sa sve tom. Si-
gur no se ose ća ma njak bu dže ta za ode va nje, ali ne 
ono li ko ko li ko je to za i sta re al no.Glo bal na mo da vr ši 
ve li ki uti caj, na uli ci su, ge ne ral no, svi slič no ob u če-
ni. Raz li ku pra vi ma li broj kre a ti va ca i hra brih mu-
ška ra ca i že na ko ji ce ne i na ade kva tan na čin kon-
zu mi ra ju mod ni di zajn. Ina če, mi slim da na ši lju di 
pri lič no vo de ra ču na o to me ka ko su ob u če ni. Što se 
ti če scen ske mo de, tu se mo žda još vi še ose ća ne do-
sta tak bu dže ta za film ske i po zo ri šne pro jek te, ali 
na ši kre a tiv ci su če sto vr lo sna la žlji vi i po ka zu ju od-
lič ne re zul ta te.

the ”Royal College of arts” 
of London. This program, 
dedicated to Great Britain, 
ended with the promotion 
of the 11th edition of the 
FAAR magazine, which was 
inspired by the British Pop 
Culture. The guest editor 
Ana Ljubinković  presented 
the theme  ”Cloudbusting” 
inspired by the famous hit 
of Kate Bush from the 80ies 
and the videospot created 
for that song.

 What is the situation 
of Serbian fashion in 
comparison to world 

fashion? After hosting those foreign fashion cre-
ators, do you remain loyal to Serbian fashion?

”Evidently there are more and more people inter-
ested in what is going on in Belgrade. Journalists 
from Italy, France, Spain, Germany and Great Britain 
have been our constant guests in the last few years. 
The point is that ”Fashion Week” has been set on 
very solid bases, with very clear goals and plans from 
1996, and that is the way it has developed during all 
these years. We have recently had results that we can 
be proud of. Our admission into the World Fashion 
Association confirms the position of BFW as one of 
the important fashion centers of the world and as the 
leading fashion center of our region. Together with 
our public, our foreign guests had here the chance of 
seeing the work and feeling the spirit of fashion cre-
ators from the entire world, but the main task of the 
”Belgrade Fashion Week” is to present and promote 
national authors.

 Which are the characteristics of the street fashion 
that we see in Belgrade and which are the ones of 
the stage fashion. I ask about both, women and 
men. I suppose that also here we fall behind the 
rest of the world.

”On the contrary, we absolutely keep the pace with 
the world. Of course, you can feel a budget short-
age, but that is not the really important. Also here 
Global fashion has a great influence and people on 
the street wear in a similar way. The difference is 
made by a small number of creators, brave men and 
women, who appreciate and consume fashion design 
in a right way. In fact, I think that here people pay 
a lot of attention to the way they wear. As for stage 
fashion, the lack of budget for film or theater proj-
ects is more acute, but our creators are very inge-
nious and show excellent results.
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Srce za Tijanu 
// Heart for Tijana //
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 A rocker once said that foreigners find Serbian 
women gorgeous, because you can see them on 
the street, unlike women abroad... Why? Is it be-
cause every beauty abroad is building a career? 
Is that why?

”Our society still is not so socially divided, that you 
cannot see on the street all social categories, includ-
ing the so-called VIP personalities. Besides that, as 
I said before, our people usually care about the way 
they dress and you can see it. Unfortunately, you can 
also see bad influences, such as people who dress 
”too stylishly” on the street in the middle of the day. 
I do not think that beauty is a condition for a good 
career, even though it helps a lot in the communica-
tion with the modern business world.

Slavic beauty is much appreciated and the differ-
ent blood crossings that took place in this region had 
a positive effect. Therefore, we can say that in gener-
al, according to many foreigners, we are a beautiful 
nation, but I do not like this kind of generalizations.

 How will the Fashion Week develop? In what di-
rection? Have you ever thought to name a fash-
ion collection with your name?

”You must use the chances that you have. Belgrade 
is confirmed as a regional fashion center. We have 
successfully brought several foreigners recognized 
in the world of fashion. We have also had flair for 
finding new talents in the field of design. Some of 
them have participated, together with Slobodan 
Mihajlović, in the new fashion bible, called ”100 
New Fashion Designers”. I am very proud that our 
”Fashion Week” is positively mentioned in that book. 
If we worked strategically on that, in twenty years 
we could achieve the level of a serious fashion indus-
try, just like Spain, which two decades ago launched 
”Zara”, the largest massive world brand. Until then, 
we will continue to promote our fashion abroad and 
try to open the small doors also. The fact is that our 
creativity has confirmed its potential in this year’s 
edition of the ”London Fashion Week”, where Serbia 
had its representatives within the ”International 
Fashion Showcase”. The praises that we received 
from both, visitors and organizers, are like wind for 
the sail of our creators. As for the second part of the 
question, my first priority is to ensure the adequate 
production and promotion of high-quality collections 
and I do not have the ambition of promoting myself 
in that field, because there are many good designers 
in our country, but there is certainly a deficit of good 
managers, who are able to direct and position them 
in the right way.

 Je dan ro ker je re kao da se stran ci ma či ni da su 
srp ske že ne pre le pe jer ih, za raz li ku od onih u 
sve tu, vi đa mo na uli ca ma... Za što? Za to što u sve-
tu sva ka le po ti ca na pra vi ne ku ka ri je ru? Da li je 
u pra vu?

– Na še dru štvo još ni je to li ko so ci jal no ra slo je no 
da na uli ca ma ne mo že te da vi di te sve ka te go ri je sta-
nov ni štva, uklju ču ju ći i one ta ko zva ne VIP lič no sti. 
Po red to ga, ra ni je sam već re kao da na ši lju di ge ne-
ral no dr že do to ga ka ko su ode ve ni i to se vi di. Na 
ža lost, vr lo su pri met ni i lo ši uti ca ji, ta ko da ima te 
pri li ku da vi di te pre vi še „skoc ka ne lju de“ na uli ci 
usred da na. Mi slim da le po ta ni je pred u slov za do bru 
ka ri je ru, ma da u sa vre me noj ko mu ni ka ci ji umno go-
me po ma že i u po slov nom sve tu.

Slo ven ska le po ta je na da le ko ce nje na, a ra zna ukr-
šta nja ko ja su se de ša va la na na šem pro sto ru sa mo 
su nam ko ri sti la i mi, ge ne ral no gle da no, po oce ni 
mno gih stra na ca, je smo lep na rod, ma da ja ne vo lim 
ta kve ge ne ra li za ci je.

 Ka ko će se da lje Ne de lja mo de raz vi ja ti, u kom 
sme ru? Da li Vam je ika da pa lo na pa met da da te 
svo je ime ne koj mod noj ko lek ci ji?

– Tre ba is ko ri sti ti pri li ku ko ja nam se uka zu je. Be o-
grad je po tvr đen kao re gi o nal ni mod ni cen tar. Mi smo 
bez pro ble ma do vo di li raz ne stran ce, pri zna te u sve-
tu mo de. Ima li smo njuh za mno ge no ve di zaj ner ske 
na de, a sa da je ne ko li ci na njih za jed no sa na šim Slo-
bo da nom Mi haj lo vi ćem u no voj mod noj bi bli ji zva noj 
„100 new fas hion de sig ners“. Vr lo sam po no san što 
se u toj knji zi, na vr lo afir ma ti van na čin spo mi nje i 
naš Fas hion We ek. Ako bi se na to me stra te ški ra di-
lo, za dva de set go di na bi smo mo gli da do stig ne mo 
ni vo ozbilj ne mod ne in du stri je – kao što je Špa ni ja 
za dve de ce ni je iz ne dri la „Za ru”, naj ve ći svet ski ma-
sov ni brend. Do ta da, ja ću na sta vi ti da pro mo vi šem 
na šu mo du u ino stran stvu po ku ša va ju ći da otvo rim i 
ta ma la vra ta, a či nje ni ca da na ša kre a tiv nost ima po-
ten ci ja la po tvr đe na je i na ovo go di šnjem Lon don Fas-
hion We ek-u, gde je Sr bi ja ima la svo je pred stav ni ke 
u okvi ru In ter na ti o nal Fas hion Show ca se-a. Po hva le 
ko je smo do bi li od po se ti la ca i or ga ni za to ra do ga đa ja 
si gur no pred sta vlja ju ve tar u le đa za na še kre a tiv ce. 
Što se ti če dru gog de la pi ta nja, pr ven stve no se bri-
nem za ade kvat nu pro duk ci ju i pro mo ci ju kva li tet nih 
ko lek ci ja i ne mam am bi ci ju da i sam ne što ura dim na 
tom po lju jer do brih di zaj ne ra kod nas ima do volj no, 
a de fi ni tiv no ne do sta ju kva li tet ni me na dže ri ko ji su u 
sta nju da na pra vi na čin vo de nji ho vo po zi ci o ni ra nje. 

Na da Gru jić
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a na pra vi na čin vo de nji ho vo po zi ci o ni ra nje. 

Na da Gru jić

two
wor

e our
ll doors also

creativity has confirmed its pote
edition of the ”London Fashion We
had its representatives within the
Fashion Showcase”. The praises tha
from both, visitors and organizers, ar
the sail of our creators. As for the 
question, my first priority

d

ću 
 stvu po ku ša

e ni ca da na ša kre a tiv no
na je i na ovo go di šnjem Lon don Fas-

de je Sr bi ja ima la svo je pred stav ni ke 
na ti o nal Fas hion Show ca se-a. Po hva le 

i li od po se ti la ca i or ga ni za to ra do ga đa ja 
a vlja ju ve tar u le đa za na še kre a tiv ce. 

g de la pi ta nja, pr ven stve no se bri-
ju i pro mo ci ju kva li tet nih
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